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Rough Proofs 


“A stable circulation means a 
stable market,” but you’re mistaken 
jf you think the advertiser is talking 
about a farm publication. 


7, v F 


On the other hand, the ADVERTIS- 
inc AcE headline, “Advertisers See 
Stable Market from Farm _ Act,” 
seems to draw a perfectly logical 
conclusion. 


. | 


A radio commentator refers to 
“Nancy, the old crone who was Bill 
Sykes’ mistress in ‘Oliver Twist.’” 

Doesn’t anybody read Charles 
Dickens any more? 


= =F 


The trouble with movie and radio 
use of literary classics is that the 
lazy public is only too glad to take 
them in predigested form. 


~~ 3) 


A newspaper syndicate feature is 
being sold to advertising sponsors. 
Maybe there’s something in this 
radio idea, after all. 


=~ = 


Charlie McCarthy’s success is at- 
tested once more by the development 
of a special cosmetic for dummies. 
If you include all of the Hollywood 
yes-‘men, the market for it is prac- 
teally nulimited, 


7 =. 


With five advertising agencies col- 
labing on that used-car campaign, 
much of the wordage has a good 
chance of falling into the same clas- 
sification. 


 F F 


Many a scintillating selling phrase 
has very little advertising mileage 
left after it has taken a season’s 
beating from the country’s journey- 
men wordsmiths. 


7 9% F 


An agency group is being pro- 
moted by the CIO. Probably the idea 
is to get expert service in rewriting 
the copy for “This place is unfair 
to organized labor” advertising. 


7.  F 


It takes experts to embarrass 
agency men, but one prospective 
client has set the boys back on their 
heels with the question, “Just why 
did you lose those important ac- 
counts?” 


7. e F 


Pressure has been brought to bear 
against Sunday advertising of hard 


liquors, but any consumer survey 
Would 


show that the customers 
aren’t in a receptive mood _ the 
morning after Saturday night. 
7+ FF F 
If directors of public relations 


evar . e 
“ver organize a union, 


they will 
Probably 


' sign an agreement with 
their plutocratic employers only on 
“Ndition that the bosses write their 
Wn speeches. 


, FS 


Christy Walsh admits that ghost 

a have seen their best days, 

“4 abe talking about sports celebri- 

er than politicians and eco- 
'e royalists. 


Copy Cur. 


BOOTH T0 PROVE 
THERE ARE MORE 
FISH IN THE SEA 


Launches Compaign to Widen 
Piscat.rial Market 


BY HARRY E. SHUBART 

Chicago, Feb. 24.—Fish, accord- 
ing to the Bible, preceded man on 
this earth. 

But the present generation is go- 
ing to see an advance in distribu- 
tion of the finny family which will 
dwarf all that 
has’ transpired 
in the ages 
since Adam and 
Eve were evict- 
ed from Eden. 
The_ evolution 
will formally 
start Monday, 
Mareh 7, with 
test newspaper 
advertising in 
Naperville, 
Downers Grove 
and Wheaton, 
Ill. L. W. Ram- 
sey Company is in charge. 

These facts were disclosed today 
by E. V. Bertolini, general man- 
ager of Booth Fisheries Corpora- 
tion, the largest packer and dis 
tribtitor in thé conhtty; fi “wn in- 

(Continued on Page 32) 


E. V. Bertolini 


Second Contest 
Gives Old Gold 
10% of Volume 


New York, Feb. 24.—While P. 
Lorillard Company paid out $250,000 
to successful candidates in its sec- 
ond Old Gold contest this week, the 
company and its agency, Lennen & 
Mitchell, were silent about results, 
leaving experts to guess as to the 
immediate and ultimate value of the 
second $1,500,000 expenditure in two 


years. 
These experts were perfectly 
willing to speculate. Their con- 


sensus is that Old Gold increased 
1937 sales 20 per cent and added an- 
other 23 per cent with the second 
contest. Old Gold thus has about 
10 per cent of current volume, ap- 
parently whitting 3 per cent from 
the 76 per cent hitherto enjoyed by 
the Big Three. If this amount was 
taken from all without discrimina- 
tion, Camel still leads the parade, 
with Lucky Strike second and Ches- 
terfield third, but with Old Gold’s 
competitive position much stronger. 

This is particularly true, inasmuch 
as previous survey showed that Old 
Gold was able to hold a substantial 
part of the volume added by contests. 
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AMA Will Probe Vitamin 


Claims in Advertising 


FISH BAIT 


NCES. 


\ ° 


EToyen 
SEAFOOD 


SERVICE 


The choicest fish of the season's catch are now available 
to you with “‘all the freshness and flavor sealed in’ 
through the new Booth Frozen Fresh Sea Food Service. 
Come in today and find out how easily—and econom- 
ically, too—you can add variety to your daily menus. 


This copy, to appear March 7, will in- 
augurate Booth Fisheries Corporation's 
frozen fresh sea food campaign. 


Writer Sues Kudner for 


$250,000 on G-M Copy 


New York, Feb. 25. — Neville 
O'Neill, copywriter, filed suit for 
$250,000 against Arthur Kudner, Inc., 
charging he was promised one-third 
of the commission on General Mo- 
tors’ “good measure” institutional 
copy. He claims to have conceived 
the slogan. Suit was filed in State 
Supreme Court. 

The agency’s defense is that Mr. 
O’Neill was employed by This Week 
and that the magazine passed on the 
idea gratuitously. 

On this theory the commission, 
based on the $250,000 asked by Mr. 
O’Neill, was $750,000 for the copy 
containing this effective institutional 
slogan. 


Electric Shaver Makers 
Open Competitive Drives 


(Picture on Page 35) 
By IRWIN ROBINSON 

New York, Feb. 24. — Anticipating 
éntrf” in the ewttric “slaving 
arena of two of the best known na- 
tionally advertised names in the 
shaving world, manufacturers of 
electric razors this week departed 
from the straight educational tack 
that marked their promotion efforts 
last year in favor of a more aggres- 
sive brand of competitive selling. 

Current activities of the “big 
three” in the electric shaver field, 
Schick, Packard and Remington- 
Rand, reveal that merchandising 
emphasis is being placed on two 
main themes: structural advantages 
of the respective razor’s designs; and 
the ability of the manufacturer to 
turn out. precision instruments 
based on background and past per- 
formances. Mechanical appeal may 
be even more important shortly when 
American Safety Razor Company 
places its new device on the market, 
and Gillette Safety Razor Company 
follows suit. 

In answer to _ its 
claims of superior “head” designs, 
Schick asserts in national maga- 
zines that its product is “the inven- 


competitors’ 


tor’s own concept of a shaver, and 
not some imitation that cannot pos- 
sibly copy Schick’s quick, close- 
shavilig © yvalities> ~~The~ Schick 
shearing head, copy declares, repre- 
sents 20 years of experimental 
work, during which time the inven- 
tor “tested hundreds of types of 
shearing heads—angled heads, 
many-sided heads, wide ones, nar- 
row ones—all kinds. The one he 
finally adopted gives all the benefits 
of dry shaving.’ The advertiser 
claims 2,000,000 users, with many 
who have used the shavers for five 
and six years—for 2,000 to 3,000 
shaves—still reporting them in top- 
notch condition. “Only Schick can 
point to such a record of service,” 
copy declares. 


Drama Is Added 


To dramatize still further its 
claim to superiority in head design, 
Schick has used photographs show- 
ing large numbers of different shav- 
er head types in the inventor’s lab- 
oratory, where each was said to 
have undergone thorough testing to 
determine relative efficiency. In the 
March issues of national magazines, 
(Continued on Page 33) 


Last Minute News Flashes 


FCC Refuses to Extend Superpower Permit of WLW 
Washington, D. C., Feb. 25.—The Federal Communications Commission 

today refused to review Commissioner Payne’s denial of a petition of 

Crosley Radio Corporation, Cincinnati, for extension of the experimental 


permit under which Station WLW uses 500,000 watts. 


The decision sets 


the stage for hearings on the question. 


U. S. Steel Releases $300,000 Sound Movies 
New York, Feb. 25.—United States Steel Corporation today launched 
distribution of three new educational sound motion pictures whose pro- 


duction cost approximately $300,000. 


Batten, Barton, Durstine & Osborn 


and Roman Reed, free lancer, produced the pictures. 


Nehi Puts Big Push Back of $50,000 Contest 
Columbus, Ga., Feb. 25.—Nehi, Inc., today revealed plans for heavy 
promotion of a $50,000 consumer contest for its fruit flavors. NBC Blue net- 
work, opening March 11, newspapers in 500 cities and Good Housekeeping 
and Life will be used. James A. Greene Agency, Atlanta, is in charge. 


Black & White Whisky Campaign Breaks March 1 
New York, Feb. 25.—Fleischmann Distilling Corporation, now sole 
distributor, will break a campaign for Black & White Scotch March 1 in 
magazines and 124 newspapers. L. H. Hartman Advertising is the agency. 


30 Articles Mark Associa- 
tion’s First Move in Long- 
Mooted Inquiry 


Chicago, Feb. 25.—Vitamin re- 
search, a field which has produced 
a veritable gold mine for to 
flight advertisers, will be the sub- 
ject of a series of 30 articles in 
the Journal of the American Medi- 
cal Association, it was announced 
today. It was indicated that 
many of the present and potent 
claims of advertisers as to the 
vitamin efficacy of their products 
are due for sharp, if indirect 
criticism. 

While the articles will be chiefly 
confined to technical advances made 
in vitamin research, couched in lan- 
Suage aimed at the medical profes- 
sion, insiders told ApvERTISING AGE 
they will hold broad implications to 
advertisers. 

Products will not be mentioned by 
name, but it was said that almost all 


vitamin claims would come in for 
drastic analysis. 


Research in the vitamin field, dt 


was pointed out, has ade Tf 


strides” Within tho “past tew yéars, 


with the newer knowledge creating 
more problems than had been set- 
tled. An example of this is vitamin 
D’s present status. Some years ago 
this was thought by a majority of 
investigators to be a single sub- 
stance, while it is now known that 
there are several substances which 
exert the vitamin D effect. 


To Use Chemical Names 


While some advertisers may quail 
at the possibility of a direct refuta- 
tion of their claims, others who have 
not made use of “vitamin” advertis- 
ing may discover that their product, 
too, has such possibilities. This was 
brought out in an AMA statement 
emphasizing that there are at pres- 
ent more substances having vitamin 
properties than there are letters in 
the alphabet. New chemical names 
are also in prospect for the future 
rather than the simple “Vitamin A” 
nomenclature. 

In an introduction to the series, 
Dr. Morris Fishbein, editor of the 
Journal, recalled that in a previous 
survey “it had been found necessary 
to warn the public and the medical 
profession against the commercial 
exploitation of individual vitamin 
preparations and particularly against 
the promotion of mixtures of vita- 
mins as panaceas. 

“The Council on Pharmacy and 
Chemistry is still convinced that for 
the present there seems to be no 
more logical basis for including a 
variety of vitamins in one prepara- 
tion than there is for combining a 
number of otherwise well known 
dietary essentials in a single phar- 
maceutical product,” he said. 

Dr. Fishbein has been equally out- 
spoken regarding cosmetic advertis- 
ing. This he termed “the nearest 
thing to pure folly of anything I 
have ever read,” in an interview 
with ApverTISING AcE Dec. 20. 

The articles will be published 
under sponsorship of the Council on 
Foods and the Council on Pharmacy 
and Chemistry by recognized author- 
ities in the field of vitamin research. 
Following publication in the Journal 
they will be issued in book form. 
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ADVERTISING AGE 


February 28, 1938 


Zeus Pipe Is 
Companion to 


Filter Holder 


New York, Feb. 24.—With the 
cigaret situation well in hand, L. & 
H. Stern, Inc., national distributor 
of the Zeus cigaret holder, this 
week began distribution of a pipe 
embodying the same filtering prin- 


ciples. Unlike the holder, which re- 
tails for a mere dollar, the pipe 
brings $3.50 or $5, according to 
type. 


Campaign Takes Hold 


Meantime, a saga of triumph is 
being related, not only by the dis- 
tributors, but by American Steel 
Export Company, which has charge 
of sales abroad, and Zeus Corpora- 
tion, which holds the patents. With 
a test campaign in the New York 
area proving that the Zeus holder 
held tremendous possibilities, Stern 
launched a magazine campaign 
which has quickly enabled the prod- 
uct to take the country by storm. 

Though production facilities on 
the Zeus holder have been increased 
1,000 per cent within five weeks, the 
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QKE ALL YOU LIKE—LIKE ALL YOU SMO 


This copy is helping achieve the ‘'sell- 
out" condition enjoyed by L. & H. Stern, 
Inc., New York. 


demand far exceeds the supply and 
Stern admits smilingly that it is im- 
possible to tell when the twain will 
meet. 

The campaign is handled’ by 


Geyer, Cornell & Newell. 


HOOVER CARTON 
NAMED WINNER 
OF WOLF AWARD 


New York, Feb. 24.—An ensemble 
cleaner carton and cleaning tool kit, 
designed by Henry Dreyfuss for the 
Hoover Company, today was awarded 
the Irwin D. Wolf trophy for dis- 
tinctive merit in packaging in the 
7th annual competition sponsored by 
the American Management Associa- 
tion. This entry, with other win- 
ners in 20 classifications, will be fea- 
ture exhibits of the Packaging Ex- 
position at the Palmer House in Chi- 
cago, March 22-25. 

The Hoover ensemble was selected 
from more than 750 entrants. Objec- 
tives of the awards are to accord 
recognition to achievement in the 
field of packaging; to stimulate con- 
structive interest in the practical, 
mechanical and technical develop- 
ment of improved packages, and to 
arouse creative interest in manufac- 
turers of packages. 

The jury selecting the winners in- 


IOWA RETAILERS know this- 


Snvisible fag 


At least every other 


chandise sold across Iowa store coun- 


piece of mer- 
themselves. 


ters bears an invisible tag: “To be 


bought by a reader of The Des Moines 


Sunday Register.”* 


Iowa merchants know this 
through experience. Over 78% of Iowa 
druggists and over 74% of Iowa gro- 


Yow. 
D oines Register and Tribune 


*Iowa population, 635,000 families; Des Moines 
Sunday 


cers read this great state newspaper 


These men are well aware of the 


sales building power of “A” schedule 


fact 


seen it work. 


advertising in the one newspaper half 
the families in Iowa read. 


They’ve 


egister circulation over 315,000; cov- 


erage of every other family at lowest milline 
rates in Iowa ($1.74). 


INDUCT NEW FLINT CLUB OFFICIALS 


New officials of the Flint Advertising and Sales Club were inducted last week. 
At the ceremonies were: Joseph J. Hartigan (left), vice-president, Campbell- 
Ewald Company, president of the Detroit Adcraft Club; Edgar Kobak, vice- 
president, Lord & Thomas, New York; Thomas H. Corpe, Buick advertising and 
sales promotion director and first club president; and his current successor, 


Earl McGinnis, AC Spark Plug advertising manager. 


cluded Richard F. Bach, director of 
industrial relations, Metropolitan 
Museum of Art; James C. Beaudreau, 
director, School of Fine and Applied 
Arts, Pratt Institute; I. A. Hirsch- 
man, vice-president, Saks Fifth Ave- 
nue; Alice Hughes, New York Jour- 
nal columnist; Edgar Kobak, vice- 
president, Lord & Thomas; C. B. Lar- 
rabee, managing editor, Printers’ 
Ink; Dorothy Shaver, vice-president, 
Lord & Taylor, and William Wein- 
traub, co-publisher of Esquire. 


Stetson Box on List 


Winners in the various classifica- 
tions are: 

1. Most effective single color pack- 
age: Handy Typewriter Kit carton, 
used and designed by Montgomery 
Ward & Co. 

2. Most effective use of more than 
one color: Sovereign hat box of John 
B. Stetson Company, designed by 
Martin Ullman. 

3. Most effective use of typogra- 
phy and/or lettering: Johnson’s Li- 
quid Wax, entered by S. C. Johnson 
& Son, and designed by Willis Jones. 

4. Most effective use of elements 
of design creating shelf visibility: 
Canterbury Tea carton, entered by 
Robert Gair Company, designed by 
Dwight Edwards Advertising Agency. 

5. Most effective re-design: Every- 
day Ink tube, entered by Interna- 
tional Printing Ink Corporation, de- 
signed by J. M. Kalkins. 

6. Most effective in merchandising 
ingenuity: sliced ham carton, en- 
tered and designed by Armour & Co. 

7. Best in adding to consumer 
convenience: No-Drip Honey. 

8. Most effective packaging of a 
combination sales unit, the grand 
prize winning Hoover kit. 


Schiaparelli’s “Shocking” Wins 


9. Most effective package having 
a secondary use: Wee Tot set, used 
by Harriet Hubbard Ayer, entered 
by R. W. Riis & Associates, de- 
signed by F. N. Burt & Co. 

10. Most effective use of layout or 
decorative design: Schiaparelli 
Shocking perfume, designed by Elsa 
Schiaparelli. 

11. Most effective insert: Sunlight 
egg carton insert, entered by Cudahy 
Packing Company. 

12. Most effective use of inven- 
tive genius: Dixie-Cup Pak and dis- 
penser, entered by Dixie-Vortex Com- 
pany, designed by Herman Carew. 

13. Most effective use of two or 
more packaging materials in one 
package: London House jugs and 
soap set, used by London House, Inc., 
entered by Anigraphic Process, Inc., 
designed by Stell Ayleshire. 

14. Most effective family of pack- 
ages: Gym Finish, Traffic Wax, Pene- 
trating Floor Sealer and No Buff, 
entered by S. C. Johnson & Son, de- 
signed by E. Willis Jones. 

15. Most effective gift package: 
Cannon band box, entered and de- 
signed by Cannon Mills, Inc. 

16. Most effective package for a 
product not previously packaged: 
Nicholson files, used by Nicholson 
File Company, entered and designed 
by Robert Gair Company. 

17. Most effective shipping con- 
tainer: Black Label shipping con- 


tainer, used by Schenley Distribu- 


tors, Inc., entered and designed by 
Inland Container Corporation. 
Celery Container Named 

18. Most effective shipping con- 
tainer from the standpoint of mer- 
‘handising and construction inge- 
nuity: celery shipping case, used by 
Muskegon Celery Co-operative Grow- 
ers, entered by Container Corpora- 
tion of America, designed by Charles 
Cook. 

19. Counter display pieces that 
most effectively contribute to selling 
a unit package: Wave-Gard beach 
and shower cap counter display; 
entered by International Latex Cor- 
poration, designed by A. N. Spanel. 

20. Floor display pieces that most 
effectively contribute to the selling 
of a unit package: carpet sweeper 
floor display, used by Bigelow San- 
ford Carpet Company, entered hy 
Robert Gair Company. 


Two Weeks’ Suspension 
for “Literary Digest’ 
Literary Digest, New York, has 
suspended publication for two weeks, 
and will resume March 12. 
George F. Havell, publisher, said 
the interlude will allow completion 
of reorganization plans. 


Coal Commission 


Cancels Price Code 


The National Bituminous Coal 
Commission, Washington, D. C., has 
canceled its price schedule on soft 
coal, effective Feb. 25. 

The Commission said it will ap- 
proach the problem on the basis out- 
lined by courts in recent decisions 
holding the prices invalid — largely 
because of failure to hold public 
hearings. 


Hallam for Collier 


John Hallam has been named man- 
ager of the Cincinnati office of Bar- 
ron G. Collier, Inc., to succeed 
Robert M. Fleming, who recently re- 
signed to join Harry M. Miller, Inc., 
Cincinnati agency. 


| 
i 4 oe 
, Business-weather maps indicate 


Oklahoma as one of the best sales 
spots. Brookmire estimates ° 
| 30°, increase for the area for 5X 
months ending April 1, 1938 - -- 
Influence this ability to buy wit” 
WKY — a proven producer for 


Oklahoma’s longest list of radio 


advertisers. 


vE 


NATIONAL ENTATI 
REPRES Agency 


E. Katz Special Advertising 


H 
AFFILIATED IN MANAGEMENT or 
THE OKLAHOMA PUBLISHING COMP 
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ADVERTISING AGE 


— 


The HARD-BOILED-er you are 


the better we'll like it 


When times are tough, advertisers become 
a lot more interested in buying known 
markets than unknown millions. Paying 
good hard cash for waste circulation goes 
abruptly out of fashion. 


And when that kind of sanity prevails 
the more inevitable The American Home 


becomes. 
”~ *« * 


Who in 1938 will pay the biggest food bills... 
the spinster ladies, the childless couples?... 


or families with whole households to feed? 
— 1,250,000 families, who read The American Home 


Who in 1938 will build and furnish the 
new homes...the girls in the furnished flats? 
...or families whose interests (and spend- 
ing) center around building and equipping 


a home? 
— 1,250,000 families, who read The American Home 


Who in 1938 will buy the most new cars 
...cliff dwellers along the subways and bus 


Tkhere’s no place like 


FRICAN 


lines?...or families who live out of town 


where they have to have a car? 
— 1,250,000 families, who read The American Home 


The American Home delivers as clear-cut 
a market —as wasteless a circulation —as 
can be bought for any money...a market 
of well over a million and a quarter women 
(and men) whose primary hobby is buying 


things for their homes. 


The American Home offers you the direct 
route to your primary market. Direct to 
the people you know are interested in what 
you have to sell. Direct to the families who 


can buy, and do buy. And nobody else. 


The hard-boiled-er you are in 1938 the bet- 
ter we'll like it. Because the harder you 
want your dollars to work, the surer we'll 
be that The American Home is at the top 


of your list. 


OME 


for advertisers who sell anything for the home 
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February 28, 1938 


Violation of 
One-Price Law 
Laid to Four 


Detroit, Feb. 24.—Violation of the 
1931 Michigan uniform price law is 
charged against two big companies 
and two jobbers in warrants oOb- 
tained today by Prosecutor Duncan 
McCrea, of Wayne County. Those 
named are Standard Oil Company of 
Indiana, one of its jobbers, Gulf Re- 
fining Company and B. F. Goodrich 
Company, a jobber of Gulf products. 


All denied the charges, a spokesman 


for Standard Oil attributing them to | 


the intense competition which he 
said exists in this territory. 


Must Have Uniform Prices 


The Michigan law provides that in 
the same general area, prices to re- 
tailers must be uniform. 

Mr. McCrae said that charges grew 
from an investigation made at the 
request of “more than 1,000 local 
dealers.” He alleged that prices of 
petroleum products here have fa- 
vored a few dealers. The warrants 
were issued against the corporations 
exclusively, no individuals being 
named. 


FAIR TRADE BALLOTS 


Here are some of the letters received 
by Drug Trade Credit Exchange, Chi- 
cago, from a questionnaire to selected 
druggist on results of price maintenance. 


Rothstein Resigns 

Irving Rothstein, for nine years 
executive secretary of Mail Adver- 
tising Service Association, New York, 
has resigned, effective March 1. He 
will continue as director of the crea- 
tive division of D. H. Ahrend Com- 
pany. 


Pilot in Test Drive 

Pilot) Radio Corporation, Long 
Island City, N. Y., has inaugurated 
its 1938 advertising program with a 
test campaign in foreign language 
radio stations. Newspapers will also 
be used. Alvin Austin 
New York, is the agency. 


Retailers Get 


Suggestion to 
Omit Price Tag 


Richmond, Va., Feb. 24.—‘‘What 
would happen if a clothing adver- 
tisement failed to state the exact 


price at which a line was being of- 
fered?” 


The Virginia Association of Re- 
tail Clothiers and Furnishers was 
left with that question this week 
by Alfred J. Silberstein, president 
of the New York agency of that 
name, though the agency head did 


some speculating on his own behalf. 


“Such copy,” he suggested, 
“would probably bring in many of 
the wives of men who need new 


suits to do a little investigating.” 
Institutional or prestige advertis- 
ing does not belong in the program 
recommended by Mr. Silberstein be- 
cause all store advertising, in his 
opinion, should have an institutional 
flavor reflecting “the standing of 
ithe store and the conviction and 
jhonesty of what you offering.” 
Retail advertising managers, no 
those of manufacturing 


less than 


Company, | i!stitutions, have an opportunity to 
| improve 


their standing in these 


FACTS ABOU 


THAT EVERY MANUFACTURER 
SHOULD KNOW... 


* ENGLanp 


One out of every four English families 
takes the RADIO TIMES 


N AREA approximately the 
size of the State of Oregon 
comprises all of Great Britain— 
89,041 square miles. But in it live 
46,000,000 people, a rich, concen- 
trated market. And every fourth 
family reads the Radio Times. 


With a weekly circulation of 
3,000,000*—three times the cov- 
erage of The Saturday Evening 
Post—the Radio Times gives 
more complete coverage in Eng- 
land than any of the great na- 
tional dailies. 

Moreover, the Radio Times 
offers a quality circulation un- 
matched by other English publi- 
cations. Each issue goes to more 
than 1,000,000 families with a 
high level of purchasing power. 


Since only the Radio Times is 


allowed to publish complete 
broadcasting programmes in ad- 
vance, an advertisement is effec- 
tive for more than a week. Issued 
by the British Broadcasting Cor- 
poration, which controls every 
radio station in Great Britain, 
90‘. of all Radio Times readers 
refer to it the entire week... 


aaa 


State Opening of Parliament. The Yeomen of the 
Guard leaving the House of Lords after their tradi- 
tional search of the vaults, carried out every year 
since the Gunpowder Plot in 1605, 


every time their sets are turned 
on. 65°) are still reading their 
copy 10 days after they first ob- 
tained it. (Independent survey, 
March 1937.) 


Leading American products are 
using the Radio Times. Ask your 
advertising agency for informa- 
tion, or write to: Advertisement 
Director, British Broadcasting 
Corporation Publications, Broad- 
casting House, Portland Place, 
W. 1, London, England. 


MR. FREDERICK KRAFT, Vice-President 
of Kraft-Phenix Cheese Corporation, a 
successful marketer in England, says: 
“We consider the Radio Times impor- 
tant to our advertising because it gives 
us a combination of quality reader- 


ship and excellent coverage.” 


*Guaranteed average 


emerge, if able, from the trying cur- | 
rent period with the reputation of 
being a practical business executive 
full of sound ideas, rather than a 
mere spinner of words. 


FTC Citation for 
Russeks and Agency 

The Federal Trade Commission 
has issued a complaint against Rus- 
seks Fifth Avenue, Inc., and Fashion 
Firsts, Inc., its advertising agency, 
both of New York, alleging that 
certain garments sold and adver- 
tised by the two companies have 
been falsely represented to be of 
English manufacture. 

The advertising complained of ap- 
peared in “Fashion Firsts,” a publica- 
tion prepared by the agency for dis- 
tribution through retailers under 
their own imprint. 


Newspapers in Merger 


The Concord Daily Herald-Ob- 
server and the Concord Tribune of 
Concord, N. C., have been merged, 
and will shortly be published from 
a single plant. Both newspapers 
are to be continued, however, with 
no change in policy expected. 


Proposes Safety Drive 


A bill has been introduced in the 
New York state legislature by As- 
semblyman William T. Middleton, 
New York, which would provide for 
a $400,000 safety advertising cam- 
paign. Promotion for such_a drive, 
according to the bill, would be 
financed by gasoline tax and license 
fee revenues. 


Form New Agency 

Charles P. Mueller, E. Doyle Grin- 
stead and Fred B. Winers have estab 
lished the Mueller-Grinstead-Winers 
Advertising Agency in San Antonio. 
Messrs. Mueller and Grinstead have 
previously been active in San An- 
tonio advertising, while Mr. Winers 
was at one time associated with Lord 
& Thomas, Chicago. 


Chambless Appointed 


Kk. EF. Chambless has been ap- 
pointed sales manager of Thinshell 
Products Division of Consolidated 


Biscuit Company, Chicago, succeed- 
ing Martin Cassell, who will take a 


CLAIMS TITLE OF LARGEST CAN 


days, Mr. Silberstein said. He will | New Sales Unit Formed 


| sentative 


year’s leave of absence. 


To Hoffman-La Roche 


Hoffman-La Roche, Ine., New York, 
and Nutley, N. J., pharmaceutical 
manufacturer, has appointed Edwin 
H. Rauth to its advertising staff. He | 
was formerly with Anton Hogstad 
Associates and in the advertising de- | 
partment of Merck & Co., Rahway, | 
N. J. 


To Detroit Brewing 


Arthur J. Anderson, formerly gen- 
eral sales manager of G. Heileman 
Brewing Company, LaCrosse, Wis., 
has been appointed director of sales 
for Detroit Brewing Company, De- 
troit brewer of Oldbru beer. 


by N. Y., Boston Papers 

Tabloid Newspaper Advertising 
Service has been formed from the 
national advertising divisions of the 
New York Mirror and Boston Record 
to act as national advertising repre- 
for the two papers, effec- 
tive March 1. The new setup, which 
includes representation for the 
Mirror Sunday magazine and comics, 
is headed by Walter Rompel, gen- 
eral manager. 

New York headquarters of the or- 
ganization are at 235 EK. 45th street, 
with Boston office in the New Eng- 
land Press bldg.; Chicago office at 
333 N. Michigan avenue, and De- 
troit office in the General Motors 
bldg. 


Bucher New President 
of Westinghouse Co. 


George H. Bucher, formerly execu- 
tive vice-president, has been named 
president of Westinghouse Electric & 
Mfg. Company, East Pittsburgh, Pa., 
succeeding Frank A. Merrick, who 
becomes vice-chairman. 

Mr. Bucher started with 
pany in 1909. 


GOLFERS 
SPEND 
ANNUALLY 
THIRTY 
MILLION 
DOLLARS 


FOR 


QUALITY 


LIQUO 


Use 


Golfing 


to build up demand for your 
brand with... 


— 300,000 members of 
America’s leading clubs; 


— ALL golf club officials; 
— ALL golf club managers- 


Golfing 
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ADVERTISING AGE 


a NEW 


circulation leader! 


DRUGGIST 


with a total distribution of 


EFFECTIVE WITH THE APRIL, 1938, ISSUE 


and a coverage of 


DRUG STORES 


Although the bonus offered exceeds 34%, there will 
be no rate increase until January, 1939— and even 


then the page rate per thousand will be the lowest 
in the field! 


572 Madison Ave., New York; 919 North Michigan Ave., Chicago; 132 Newbury St., Boston; General Motors Bidg., Detroit; Rhodes-Haverty Bldg., Atlanta; Hearst Bldg., San Francisco 
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American Druggist now offers: the largest drug store 

circulation in America ... a wider market and the 
greatest reader interest .. . 30-day life for adver- 

$5 tising ... and the lowest page rate per thousand! 
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MEMBER, AUDIT BUREAU OF CIRCULATIONS 
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New Plywood 
Siding Makes 


Bow on Coast 


Hoquiam, Wash., Feb. 24.--The 
tast-growing tendency of the Pacific 
Northwest's basic industries to seek 
wider outlets for their products by 
developing new uses for them was 
demonstrated again today, as Harbor 
Plywood Corporation, one of the na- 
tion’s largest plywood manufactur- 
ers, announced the development of a 
new plywood siding called “Harbor- 
side.” 

At the same time, Western Pine 
Association, with headquarters in 
Portland, issued the 1928 edition of 
“Western Pine Camera Views,” a 
booklet for home builders which is 
offered in coupons in the organiza- 
tion’s national advertising, giving 
further evidence of renewed activity 
in lumber promotion as outlined in 
ADVERTISING AGE of Jan. 31. 

The Izzard Company, Seattle and 
Portland advertising agency, has 
been retained to prepare an advertis- 
ing campaign for Harborside, which 
its manufacturers say will revolu- 
tionize the appearance of house ex- 
teriors, reduce building cost and in- 


crease employment 
and remodeling. 

“This is the first successful adapta- 
tion of plywood as a siding, bringing 
to side wall materials the inherent 
strength and non-splitting qualities 
available only in laminated wood 
products,” declared E. W. Daniels, 
vice-president and sales manager of 
the Harbor Plywood Corporation, in 
announcing plans to advertise the 
product nationally. 


Called First 


“Harborside” is made from a pat- 
ented weather-proof plywood known 
as “Super Harbord,” and makes 
possible such architectural innova- 
tions in houses or other frame build- 
ings as rounded corners and smooth 
surfaces of modernistic type, accord- 
ing to Mr. Daniels. 

“Architects are enthusiastic over 
the apparently unlimited new treat- 
ments open with Harborside,” he 
said. “It places an entirely new me- 
dium at their disposal for the crea- 
tion of permanently beautiful ex- 
teriors either in conventional or 
modern trends.” 


Hohl Appointed 


Louis V. Hohl, New York, publish- 
ers’ representative, has been ap- 
pointed eastern advertising repre- 
sentative for Homes of the West. 


in fabricating 


Adaptation 


Asks Dailies 
to Print Both 
Sides of Story 


New York, Feb. 22.—Using a 
quoted utterance of the Secretary of 
the Treasury as an example, W. F. 
O'Neil, president and general man- 
ager, General Tire & Rubber Com- 
pany, Akron, told the Advertising 
and Marketing Forum here yester- 
day that newspapers unwittingly 
lend themselves to propaganda. 


Claims Taxes Ignored 


Secretary Morgenthau was quoted 
by newspapers as saying that con- 
sumers should be able to buy tires 
at the same price paid by the govern- 
ment, according to Mr. O’Neil. The 
truth is, the tire president said, that 
a 14 per cent federal tax and a 24 
per cent distribution cost are elim- 
inated in direct sales to the govern- 
ment. This 38 per cent differential 
was ignored by the Secretary of the 
Treasury in reaching his conclu- 
sions, Mr. O’Neil said. 

“First page headlines told Mr. 
Morgenthau’s story,” commented Mr. 
O’Neil, “but they failed to show the 
fallacy of his reasoning. Nor did 


$2,295,587,000 FARM INCOME FOR PROGRESSIVE 


FARMER TERRITORY IN 1937 REPRESENTS: 


More Cash Farm Income for Southern Farm- 


28% of the Nation’s 1937 Cash Farm Income 
of $8,184,531,000. (Total 48 States) 


42.4% of the Nation’s Gain of $558,631,000 
in Cash Farm Income 1937 over 1936. 


So 


U.S.D.A. Cash Farm Income Report 2/9/38 


““Go South” for Rural Sales—and use Progressive 


Farmer. 


Progressive Farmer provides an unequalled medium 
for reaching this 214 Billion Dollar Market. 


ers Than in Any Year Since 1929. 


urce of farm income figures: 


With its dominant coverage and influence 
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GRAPHIC TIE-UP FOR VAN CAMP 


omp 


| WOMAN'S HOME ¢ 


anion 


\} 


Van Camp Sea Food Company, Terminal Island, Cal., cleverly merchandises its 


magazine advertising with a new dealer motion picture in which various girls 
on covers of the magazines scheduled are brought to life. Emil Brisacher & Staff 
is the agency. 


they tell how much more cheaply 
tires are sold here than in any other 
country in the world.” 


Plan Pullmatch Drive 


Following a year’s spade work in 
arranging for nation-wide distribu- 
tion, the American Pullmatch Corpo- 
ration will shortly launch a con- 
sumer advertising campaign in news- 
papers and magazines for _ its 
match, which light when pulled out 
from roll or book, according to N. J. 
Brooks, eastern sales manager in 
charge of advertising. 


New Schaeffer Goat 


The bock beer goat of the F. & M. 
Schaeffer Brewing Company, New 
York, this year won’t be the Dr. 
Seuss comic creature it was last 
year, Val A. Schmitz, advertising 
manager, has reported. ‘We've com- 
pletely changed our pace,” he said, 
“and streamlined our bock beer pro- 
motion with a very classic goat, re- 
produced against a striking red back- 
ground.” 


Cherington Resigns 

Paul T. Cherington has resigned 
as president of Market Research Cor- 
poration of America and will con- 
tinue his own marketing operations 
under his own name in New York. 
Percival White has been named pres- 
ident of Market Research. 


Gets More Power 


Federal Communications Commis- 
sion has granted the Don Lee Broad- 
casting System a power increase 
from 150 to 1,000 watts for television 
visual broadcasting station W6XAO. 


Delmarva Appoints 
Delmarva’ . Brewing Company, 
newly organized in Wilmington, Del., 
has appointed Albert Frank-Guen- 
ther Law, Inc., to direct a newspaper 
and poster campaign. The company 
expects to start production June 1. 


Rauch Promoted 


Charles W. Rauch, formerly man- 
ager of the technical publications de- 
partment of Marlin- Rockwell Cor- 
poration, Jamestown, N. Y., has been 
appointed advertising manager, suc- 
ceeding the late A. A. McGowan. 


Record Devoe Campaign 


Devoe & Raynolds Company, New 
York, will repeat its 1937 promotion 
of the ‘'2-Coat System” with a record 
campaign this season on behalf of 
Mirrolac Enamel, Velour Finish wall 
paint, and Devoe Floor and Deck En- 
amel. General as well as business 
publications are scheduled. J. Stir- 
ling Getchell, Inc.. New York. is the 
agency in charge. 


| Bar Beer Posters 


A new Virginia law prohibits any 
dispenser of wine or beer from having 
any sign outside his premises which 
mentions either of these words. Per- 
mitted is a sign reading “A. B. C. 
License,” in letters not more than 
five inches high. The law also pro- 
hibits inside signs mentioning brands 
and forbids a dispenser to mention 
any brand name. 


New Woolworth Store 

F. W. Woolworth Company has 
opened a new store at Fifth avenue 
and 39th street, New York. Never a 
regular advertiser, the chain has 
used one-time newspaper shots on a 
few special occasions during the past 
few years, this being one of them. 


WHueERE Is 
PURCHASING 
POWER NOW? 


Are potential 
where you thought they were? 


Are They Still There? 


A comprehensive answer to these 
questions can be found only in 
the National Industrial Con- 
ference Board's Study— 


INCOME RECEIVED IN 
THE VARIOUS STATES 


1929-1935 with special supplements s#?- 
plying figures for 1936, 1987. 


your markets 


THIS ANALYSIS OF NA- 
TIONAL INCOME IS THE 
MOST COMPLETE EVER MADE 
—AND PRESENTS THE ONLY 
AVAILABLE ESTIMATES OF 
THE TOTAL AND PER CAPITA 
INCOME IN EACH STATE IN 
RECENT YEARS. 


National Industrial Conference Board, !nc. 
247 Park Avenue, New York City. 


Please send postpaid: 
of—Income Received 
Price $3.50. 
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ADVERTISING AGE 


a 


OU’VE heard that icy query —right 

on the nose of your roseate plan 
plunks the treasurer’s hardpan ques- 

' tion... .“Fine, gentlemen, but where 


are we going to get the money?” 


We'll tell you where —right from the 


public waiting to be served! 


Right from the richest market in the 
world—the readers of The American 
Weekly. Concentrate on them — they 
spend more than $8,000,000,000 (that’s 
billions!) a year in retail buying alone. 
Give them something they need or 
Want at a fair price and they'll give 
you a volume of sales you never 


achieved before. 


WIDE-AWAKE 
SALES MANAGERS 
HAVE LEARNED THAT 


"GOODS move our 
WHEN THE WEEKLY 
MOVES IN!” 


Greatest 
Circulation 
in the World 


WEEKLY 


the Money 


No wonder The American Weekly has 
become the wew kingpin of magazines 
— the advertiser’s go-getter. It has the 
largest circulation in the world—big 
enough to carry the selling load in 
modern markets. It has the editorial 
vitality and know-how that draw the 


biggest single group of readers on earth. 


No other one magazine ... Or a com- 


parable group ... can move merchan- 
dise in the mass — and to the masses 
who swing the balance of buying power 


today — with such economy and speed. 


The money’s there, as many of America’s 
oldest — and wisest — advertisers will tell 


you. Come and get it! 


ERICAN 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: Pacmotive Bioc, Cuicaco... 5 Wintrrop Square. Boston... Arcave Bioc, St. Louis... Eoison Bioc., Los Anceves 


Hearst Bioc. San Francisco. . 


Generat Motors Buioc. Detroir . . 


. Hanna Broc. Creverano ... 101 Marietta St, ATLANTA 


is where youre going to get 


The SOCIAL REGISTER 


of 


AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weekly 
during 1936, 1937 and 1938 


American Chicle Co. 
American Kitchen Products Co. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Company 
Armstrong Cork Products Co. 
Babbitt, Inc., B. T. 
Bauer & Black 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Bigelow-Sanford Carpet Co., Inc. 
Borden Co., The 
Bourjois Sales Corp. 
Boyle Company, The A. S. 
Plastic Wood 
Three-In-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Mum 
Sal Hepatica 
Brown & Williamson Corp. 
California Fruit Growers Exch. 
California Packing Corp. 
California Walnut Growers Ass'n 
Calvert Distillers Corp. 
Campana Sales Co. 
Canning Peach Industry Board 
Casco Products Corp. 
Champion Spark Plug Co. 
Chrysler Corporation 
Chrysler 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Corn Products Refining Co. 
Crosley Radio Corp., The 
Davol Rubber Co. 
Dearborn Supply Company 
Dennison Mfg. Co. 
duPontde Nemours &Co., Inc.,E.1. 
Doughnut Corp. of America 
Elgin National Watch Co. 
Fitch Co., F. W. 
Florida Citrus Commission 
Ford Motor Company 
Franco-American Food Co. 
Frank & Co., S. M. 
Frederics, Inc., E. 
Frigidaire Corporation 
General Electric Co. 
General Mills, Iric. 
General Motors Corp. 
Buick 
Chevrolet Motor Co. 
Fisher Body Corp. 
Oldsmobile 
Pontiac 
Gillette Safety Razor Co. 
Glover Co., Inc., H. Clay 
Goodrich Co., The B. F. 
Goodyear Tire & Rubber Co., Inc. 
Grant Stores, W. T. 
Grocery Store Products, Inc. 
Hecker’s Products Corp. 
Heinz Co., H. J. 
Hubinger Co., The 
Hudnut, Richard 
Hudson Motor Car Company 
Hygienic Products Co. 
Hy-Pro 
Sani-Flush 
International Cellucotton Products 
Company 
Janvier, Inc., Walter 
Jergens Co., Andrew 
John Hancock Mutual Life 
Insurance Co. 
Johnson & Johnson 
Kellogg Company 
Kraft-Phenix Cheese Corp. 
Lady Esther Company 


Lambert Pharmacal Co. 
Lane Bryant 
Leeming & Co., Inc., Thos. 
Lehn & Fink Products Corp. 
Lever Bros. Co. 
Libby, McNeil & Libby 
Liggett & Myers Tobacco Co. 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
McKee Refrigerator Co. 
Metropolitan Life Insurance Co. 
Nash-Kelvinator Corporation 
National Biscuit Co. 

Ritz Crackers 

Shredded Wheat 
National Carbon Co., Inc. 
National Radio Institute 
Norge Division, Borg- WarnerCorp. 
Norwegian Canners Assn. 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Paramount Pictures Corp. 
Park & Tilford 
Parker Pen Co., The 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Philco Radio & Television Corp. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Ltd. 
Premier-Pabst Corp. 
Procter & Gamble Co., The 

Camay 

Chipso 

Drene 

Ivory Soap 

Oxydol 
Quaker Oats Company, The 

Aunt Jemima 

Mother's Oats 

Quaker Oats 

Quaker Puffed Rice 

Quaker Puffed Wheat 
Ralston Purina Co. 
Resinol Chemical Co. 
Royal Lace Paper Works, Inc. 
Royal Typewriter Company 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Scott Paper Company 
Sealed Power Corporation 
Servel, Inc. 
Sheaffer Pen Co., W. A. 
Simmons Company 
Simoniz Co., The 
— & Corona Typewriters, Inc., 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 
Stanco, Inc. 

Daggett & Ramsdell 

Esso Handy Oil 
Standard Brands, Inc. 

Chase & Sanborn’s Coffee 

Fleischmann’s Yeast 

Tender Leaf Tea 
Sterling Products Co. 

Bayer Aspirin 

Phillips Milk ef Magnesia 
Swift & Company 
Tampax Incorporated 
Tea Bureau, Inc. 
Underwood Elliott Fisher Co. 
Union Oil Co. of California 
United Drug Company 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 

Cutex 

Glazo 
Watkins Co., The R. L. 
Western Clock Co. 
Westinghouse Electric & Mfg. Co. 
Young, Inc., W. F. 
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ADVERTISING AGE 


February 28, 1938 


Food Chains 
Still Feature 
Famous Brands 


New York, Feb. 24.—The 
son-Patman Act has failed to 
mention of nationally advertised 
brands in food chain advertising, at 
least in this market, a survey by 
Phillips-Anderson & Bull, research 
organization, indicated today. 

Eight of nine chain stores whose 
advertising was analyzed devoted 
more than 55 per cent of their brand 
listings to nationally advertised prod- 
ucts, with Krasdale Stores at the top 
of the list with 91 per cent, and Great 
Atlantic & Pacific Tea Company at 


Robin- 
halt 


| and Brillo. 


the bottom, with 56 per cent. Only 
one chain, Royal Scarlet, failed to 
give major attention to national 


brands, devoting only 18 per cent of 
its mentions to such goods. 

Snider canned fruits and vege- 
tables received the greatest number 
of listings, with General Foods next 
and Ivory soap third. Other brands 
receiving wide advertising from the 
chains were Octagon soap, Del 
Maize, Heinz, Del Monte canned 
fruits and vegetables, Super-Suds 


Wide variations in price were 
noted, Clapp’s Baby Food being 
quoted from 19 to 25 cents for 
three cans. Softasilk cake flour 
varied from 23 to 27 cents, Brillo 
from 25 to 29 cents for two large 


51 to 55 cents, 
21 to 23 cents. 


packages, Crisco from 
and Swansdown flour, 


Gets Canton Ledger 
West-Holliday Company has been 
appointed national advertising repre- 
sentative of the Ledger & Register, 
Canton, Il. 


—e 


Lacher to Leave 
. 
Simmons-Boardman 

Walter S. Lacher, engineering edi- 
tor of Railway Age and managing 
editor of Railway Engineering and 
Maintenance of the Simmons-Board- 
man Publishing Corporation, Chi- 
cago, will resign these posts March 
17 to become secretary of the Ameri- 
can Railway Engineering Associa- 
tion and the Engineering Division, 
Association of American Railroads, 
with headquarters in Chicago. 

Neal D. Howard, eastern engineer- 
ing editor of Railway Age and Rail- 
way Engineering and Maintenance, 
will be transferred to Chicago to suc- 
ceed Mr. Lacher. 


New Ludlum Product 


Ludlum Steel Company, Watervliet, 
N. Y., has started production of a 
new stainless steel product called 


Ludlite, designed for use in home 
modernization as well as in other 
fields. 


Yankee Radio 
Wins Attention 
of Parliament 


Ottawa, Canada, Feb. 24.—-An at- 
tack on American radio advertising 
and a spirited defense by Hon. C. D. 
Howe, Canadian Minister of Trans- 
port, featured a session of Parlia- 
ment yesterday. The critic was 
Hon. Earl Lawson, Conservative 
spokesman, who accused the Cana- 
dian Radio Corporation of carrying 
American commercial programs 
“beyond the limits of moderation, 
thus injuring Canadian industries 
as well as neglecting development 
of Canadian radio talent.” 

Mr. Howe explained that out of a 
98-hour broadcasting week only 8% 
hours are devoted to programs 


“Dealer Support”’ 


is truly CINCINNATI'S OWN STATION 
@ National Spot Representative TRANSAM FRICAN 


* 


NEW YORK 


CHICAGO 


HOLLYWOOD 


COPY DRAMA 


SUPER-SHELL ‘sweu | 


bedi, dice i ad SAVES ON STOP AND GOD} 


Shell Oil follows its unusual "City of 
Tomorrow” series with this new copy 
dramatizing “Stop and Go" savings. 


sponsored by American manufactur. 
ers. They bring a net revenue of 
$120,000 a year, he said. An addi- 
tional 17% hours is devoted to sus- 
taining features originating in the 
United States. 

Mr. Howe officially confirmed, as 
reported in ADVERTISING AGE last 
May 22, that the CRC plans to build 
two new 50,000 watt stations in 
1938, and to finance their construc- 
tion, will seek an increase of the 
license fee from $2 to $2.50. The 
corporation will limit its commer- 
cial advertising income to $500,000, 


Enlarge Herty Fund 
The Georgia legislature has passed 
a bill to set up a foundation to carry 
on the work of Dr. Charles A. Herty, 
who perfected the process of making 


paper from Southern pine. This 
foundation will contribute, through 


appropriation or donations, to the 
operation of the experimental plant 
established by Dr. Herty at Savan- 
nah, Ga. A previous appropriation 
of $20,000 had been approved for this 
purpose. 


Start Bank Campaign 
Savings Bank Association of Mas- 
sachusetts will launch a newspaper 
drive in March, emphasizing the 
value of thrift and explaining the 
structure of the Massachusetts 
banks. Kenneth McDougal, public 
relations adviser for the associa- 
tion, will direct the campaign. Bat- 
ten. Barton, Durstine & Osborn, Bos- 
ton, is the agency in charge. 


Now Sherman Ellis & Co. 


Fletcher & Ellis, Inc., New York, 
has announced change of its name to 
Sherman K. Ellis & Co., effective 
March 1. No personnel change is 
entailed. 


Howard Ross Resigns 


Howard L. Ross has resigned as 
president and general sales manager 
of Sparklets Cerporation, New York. 
He has been with Sparklets since its 
inception. 


Soat Joins Lefton 
Raymond Soat, formerly with Lord 
& Thomas, has joined Al Paul Lefton 
Co., Ine., advertising agency, in 
charge of its New York office. 
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ITH them went 163,469 cattle and 92,221 
sheep. And when you think of the price 
het of steak and chops these past months you 
in get an idea of the dollars that went into the pockets 


- of the farmers who sold them. 


These dollars in turn were spent in the Nashville 
market for food and clothing and farm equipment 
...and refrigerators and rugs ... which is one more 
reason why Nashville is a steady, twelve months 
market for your goods. 


Although Nashville is the first livestock market in 
the South, pigs are just a minor part of the agricul- 


Banner 


Nashoille 


136,478 little pigs 


“| qent to market in Nashville last year' 


tural and industrial balance which gives 863,215 
people year round income and year round purchas- 
ing power. 


Make certain that 
you get your 
share of sales in 
this twelve 
months market 
by using the only 
effective means of 
covering all of it 
twenty-four hours 
a day. 


THE NASHVILLE TENNESSEAN § 
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ADVERTISING AGE 


February 28, 1938 


COAST CAMPAIGN 
OPEN GUNS ON 
JERRY BUILDERS 


Los Angeles, Feb. 24.—Working in 
close co-operation with ethical build- 
ing companies, the Home Owners’ 
League of America this week 
launched a newspaper campaign here 
warning the public against “jerry 
builders” and unethical contractors. 
The League hopes to extend the cam- 
paign to other cities. 

The Home Owners’ League is a 


strictly non-profit organization mair- | 


tained by home builders and owners 


Issue New Census on 
Grocery Distribution 


As a part of its 1935 census of 
business, the Bureau of the Census 
has issued a study on voluntary 
group and co-operative wholesalers 
of groceries and related products. 

This report includes a comparative 
study of sales and other expenses of 
the various types of distributors, 
| breaking down these sales. geo- 
| graphically and by product. 


Phillips Booth Named 


Phillips D. Booth has been named 
art director of Providence Lithograph 
Company. He succeeds Everett B. 
Nelson, who has resigned to join the 
creative staff of John Gilbert Craig, 
Inc., Wilmington, Del., advertising 
agency. 


Liquor Window 
Display Ban Is 
Coast Proposal 


San Francisco, Feb. 24.—Prohibi- 
tion of alcoholic beverage window 
displays is provided by one initiative 
proposal sponsored by organized dry 
forces for decision at the November 
elections in California. A second 
would create an alcoholic rehabilita- 
tion fund. The measures are spon- 
sored by J. E. White, San Francisco, 
and Nathan Newby, Los Angeles. 

Section 1 of the advertising bill 
reads as follows: 

“No person, firm, or corporation 
shall display in any street window 


or show window alcoholic beverages 
or any package, bottle or container 
bearing the label or brand of any al- 
coholic beverage.” 

Section 2 prohibits advertising of 
liquors by circulars, hand bills, or 
price lists, or on any sign or by ra- 
dio. Section 3 forbids illustrations 
of women in liquor advertising. 

The alcoholic rehabilitation fund 
bill provides that 5 per cent of al- 
coholic beverage excise taxes shall 
be deposited in a fund for use by 
the State Department of Institutions 
for care and treatment of inebriates. 
During 1939 and 1940 an additional 
15 per cent would be diverted to this 
purpose. The proposal embodies a 
new state policy, as follows: 

“The costs and charges for the 
care, support and maintenance of 


for their mutual benefit and protec- | 


tion, explained Herbert J. Mann, 
technical director and former special 
consultant for the Federal Housing 
Administration. 

Funds for the League's advertising 
campaign are being donated on a co- 
operative basis by leading material 


ADV Ck itome Builders 


GUARD AGAINST THESE COSTLY HAZARDS 
IN BUILDING YOUR HOME 
* A dishonest or unreliable contractor. 
*% Poor ials and kc ip 
* Faulty plans and specifications. 
* High cost of impractical architects. 
*% Undesirable building site. 
*% Expensive “extras” and liens. 

Complete, expert protection is now available against these and 
the many other expensive mistakes made in building homes. Don't 
risk your hard-earned money on glib sales talks and promises 

FOR HONEST ADVICE AND CERTAIN PROTECTION JOIN THE 
HOME OWNERS’ LEAGUE OF AMERICA 


—@ strictly nen profit, independent organisation maintained by home builders tor their 
mutual benefit and protection MEMBERSHIP $5 
For information call this week at Suite 318. Chamber of Commerce Bidg.. 
12th Sweet ot Broadway and Hill. or Telephone PRospect 391! 


Technice! Director HERBERT }. MANN 
Former Special Consultant For The Federal Housing Administration 


manufacturers and building men. 
The account is being handled by 
Jones-Morton, Inc., Los Angeles, with 
Norman M. Rose as account execu- 
tive. 

Education Is Needed 


“The new FHA loan plan has at 
last awakened big building manufac- 
turers to the rich potential markets 
offered in small home building—and 
the fact that this field is now domi- 
nated by jerry-builders and shady 
contractors,” said Mr. Mann today. 
“This monopoly has been gained 
through constant advertising featur- 
ing exaggerated claims. The only 
way this monopoly can be broken is 
by educating the public against the 
jerry-builder. That is the work now 
being carried on by the Home Own- 
ers’ League.” 

Many prospective home _ builders 
already are aware of the strangle- 
hold jerry-builders have on the small 
home building industry and are 
afraid to build a home, according to 
Mr. Mann. 

“It is this fear that accounts for 
fully fifty per cent of the huge na- 
tional single dwelling housing short- 
age,” he said. “The Home Owners’ 
League, in offering a protective plan, 
is wiping out this fear.” 

In the past three years, the League 
and its sponsoring Association for 
the Advancement of Home Building, 
has had 28,893 prospective home 
builders call at its headquarters in 
the Los Angeles Chamber of Com- 
merce building. The League expects 
to double this figure in 1988 through 
paid advertising. 

How League Works 

The Home Owners’ League believes 
it offers the ideal solution for wiping 
out the jerry-builder. While it will 
not specify any product to prospec- 
tive home builders seeking informa- 


tion from the League, the organiza- | 
tion does give full information on | 
reputable companies | 


how to. select 
and materials and how to avoid 
building racketeers 

The Home Owners’ League particu- 
larly warns the public against non 
specifying specifications. 

“A majority of prospective home 
builders,” asserted Mr. Mann, “haven't 
the vaguest idea of the importance of 
specifications and working plans 
They believe the contractor bases the 
building of a home on pretty pictures 


and colored sketches. Hence a dis 


honest contractor has complete lati- 
tude in selection of materials. The 
result may be the cheapest materials 


vailable.” 


in COAL AT 


locations, cruising ranges, and bases, which point 
dramatically to that spot in the Pacific where a 
future Jutland may take place. How U.S., Japan and 
Great Britain compare in strength in all six types 
of ships, the new strategy of naval engagements, 
what our Admirals are like, and what you would 
see today if you were aboard a ship when the actual 
firing begins, is told in Bic Navy, beginning on 
page 55 of Fortune for March. 


Imagine a coal company making money! 


® Only once in twenty-three years has Island Creek 
failed to make $1,000,000. But the Guffey Act has it 
worried. What makes bookkeeping figures red in the 
coal industry, and black at Island Creek, is revealed 


a PROFIT, page 87. 


inebriates and their transportation 
to and from institutions shall here. 
after be borne by the state and paid 
out of the alcoholic rehabilitation 
fund, and neither the kindred of the 
inebriate nor his estate shall be liable 
to reimburse the state therefor.” 


Vita Food Appoints 
Vita Food Products, Inc., New 
York, packer of Vita Brand Fish 
Food specialties and importer and 
distributor of Chatka fancy crab- 
meat, has appointed Moser & Cotins, 
New York, as advertising agency. 


To Russell T. Gray 


Murphy Diesel Company, Milwau- 
kee engine manufacturer, has ap- 
pointed Russell T. Gray, Inc., to di- 
rect a business paper and direct 
mail campaign. 


IS THE U. S. NAVY READY FOR THE NEXT WAR? A comparison of naval bases, ships & strategy 


@ Look at the two-page color map (p. 60-61) in 
ForTUNE this month and you'll see why the ery in 
Congress is “Big Navy”. You'll find data on ships, 


What it's like to be a Navy Officer (& Gentleman) 


e Is life at Annapolis as glamorous as the movies tell you? 
What’s the reason for the non-marrying rule? And when Navy 
officers do marry, what sort of lives do their wives lead? You'll find 
how the Navy looks when you're on the inside, from the day of your 


Annapolis exams, to the day years later when the “Selected Up” 


gain? 


times, 


Can business un-merge at a profit? 


Why not break Big Business into small 
businesses? And make money in the bar- 
The Editors of Fortune look into 
such a possibility and suggest why in some 
businesses the whole may be smaller than 
the sum of its parts. Page 69. 


What do they mean: MONOPOLY ? 


You 
monopoly, but if you can’t point to flexible 
prices in your industry, look out for the New 
Deal antimonopoly campaign, See page 75. 


Jackson the giant killer 


Meet Bob Jackson on page 78. the most 
misunderstood man in Washington, the man 
with a running start on the White House 

. who would rather be back on his farm. 


Thumbnail sketches of 15 business men 


15 brief biographies of men you have 
heard about. Showing what a strong man 
can do with a business in these exciting 
Turn to page 71. 


may think your company isn't a 


list comes from Washington, handing you the three stars of a 
Vice-Admiral . . . See You’LL Never Get Ricn, page 66. 
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3 February 28, 1938 ADVERTISING AGE 11 Ws 
1 : C. d February Lineage of Canadian Magazines COMBINED EFFECT ee 
' | Copy in Canada | —iso.— |W os. 
| ° Pages Lines Pages Lines k FOR BETTER BRUSHING USE ; ia . 
: M ont h l tes Of f Canadian Home Journal.............-. 34.0 23,832 43.2 30,277 ’ . -ac-tic = | 
a - *Canadian Homes & Gardens.......... 36.2 24,333 49.6 33,374 OF CHRYSLER S , ; 
e 1 2 % in F. ebrua ry Canadian Magazine .................. 12.5 8,814 15.7 11,045 Né other tooth brush has round end bristle i. ! 
NE ee aus uke eee Se 33.2 23,240 38.2 26,745 — ’ -¥ ; 
ame I ces ES a cewek eee 16.2 6,939 36.6 15,706 CONTRACT SEEN ; ; 
TMaclonn’s MaGARIMe ......-cccscccses 20.3 14,213 22.1 15,527 
Chicago, Feb. 23.—February adver-| Mayfair ..................+++- a 28,003 42.3 28,469 
‘ tising lineage of Canadian magazines| National Home Monthly.............. 27.0 18,955 31.5 21,106 
d dropped 12.10 per cent, from 133,169 ~ —— 7 
)- lines a year ago to 117,057 this I o's deka eV eed ae ee oe eeese Ces 117,057 133,169 Detroit. Feb. 24.—Revision and 
» month, according to reports received *Combined January and February, 1938, issues. Not included in total. | simplification of the sales agreement 
today by ADVERTISING AGE. +Semi-monthly, two issues included. between Chrysler Corporation and 
All of the magazines listed show a tNot included in total. its distributors and dealers, an- 
loss in lineage over February of last = lee nounced this week, will be followed " 
a year. Canadian Homes & Gardens eta by similar moves by other manufac- "4 : 
‘ combined its January and February | erty, weekly, which last year at this| ures for the individual magazines as| turers, it was predicted here today. . 4 
t issues, and its lineage is reported| time had a combination rate, is like-| well as page totals are shown in the | While improvement of the dealer’s = 4 
. but not included in the group. JLib-| wise not included in the total. Fig-| accompanying table. position was granted partly as the in | 
ES oa —eaneiendiiae — 
kk ur 
Direct color photography and deep- ke b 
etching are combined to produce this 4 
effective new Pro-phy-lac-tic display. 7 
Einson-Freeman Company, Long Island He ae cote 
City, N. Y., produced it. J 4 


result of a scrutiny of manufactur- 
ers’ policies by some of the govern- Th - 
. h { k . iti t . ht” ment bureaus in Washington, it was | Sg ae 
d largel rec i ee 
Orly \| your C00 IS qu Ing onlg ons save. Seer to a recognition of - 


= : This point is emphasi in th 
@ Why are servants perpetually stamping out the hg y ees, eae 


preamble of the new contract, which a 

° ‘ Ty . . oe: 

door —- or getting themselves fired? What's their says: 
grievance? Low wages? Long hours? Or what? “The success of distributor and of 


Chrysler are both dependent upon 


Because servant business is big business, with the continuing good will on the part 


2,000,000 workers and over a billion dollar payroll, of the public toward Chrysler and 
FORTUNE wrote 17,000 homes, and this month brings Plymouth products. Both distributor 
‘cht Re eer aie and Chrysler recognize and assume 
you reasons you might not suspect for this employer- in this agreement certain responsi- 
employee feud. To find what housewives think of bilities to each other and to the 

their help, and what servants complain of in mis- public.” 

tresses, turn to THE SERVANT PROBLEM, page 81. Dealers Are Protected 


The new contract protects the 
dealer against cancellation in less 
than 90 days, though it permits him 
to cancel on 15 days’ notice; protects 
him against price changes by paying 
him the amount of any price reduc- 
tion on each car in stock; and en- 
deavors to protect dealers against 
cross-selling. 

Clause 14 of the agreement, cover- 
ing the last point, reads: 

“Distributor agrees to confine his 
selling efforts entirely to the sales 
area assigned to him by Chrysler 
and agrees that he will not by per- 
sonal solicitation, advertising, cor- 
respondence, resident salesmen, un- 
official representation by any other co 
connection or means, directly or : 
indirectly, solicit, or induce any | 


How good a house can a $o0-a-week family buy? 


e Is it possible to create homes with everything from insulation 
and oil heat to brass piping and glass-enclosed showers, yet priced 
for the man of a modest salary? Apparently yes, for here is the 
story of a Long Island speculative building firm with a record 
of 5,500 successful houses. How they ran a $200 investment into 


a $6,000,000 annual business, by “straight line” production 


methods, is told in 5,500 Houses on page 100. other persons to solicit on his behalf, 
the sale of new and unused Chrys- 
ler or Plymouth motor vehicles, or 
demonstrators in any other sales 
area.” | 
This section imposes penalties for 
violation by distributors or dealers, i 
. ° ° ° with the “fines” going to injured | 
Corset manufacturing is peculiar business dealers 
The contract, written in simple 
language, with a conspicuous omis- | 
sion of legal verbiage, provides for 
control of busts and bulges with such intoxicatingly closed territory on Dodge, DeSoto 


named thingamajigs as Thrill, Wiff and Pouff, and and Chrysler units. and partially 
7 . > 
Lov-é, the corset business should be happily inde- closed tersiery on Piymentn enes. | 
imning ee mere agtareigpe It is. FoRTUNE traces Favorable Report Sow 
corset history, " . why the corset counter is a Co-ordination Biil 
department store’s single most profitable spot, and A new bill providing for an. over | 
how it got that way ... Page 95, THE Corser. all planning agency directly under | 
, ; President Roosevelt to co-ordinate 


© With three out of five women in the U. S. craving 


like functions of federal depart- 
ments has been favorably reported 
on and is now before the Senate. 


TARZA (Ow-00-00) is making money fifty The bill is not expected to disturb 
different ways for his author-papa present control of the Food and 
Mr. Burroughs. Note the report in OFF THE Drug Administration or the Federal 
Record where you will also discover who Trade Commission. 
buys leeches these days, and how to print rea . | 
paper money and get arrested. Plan Saratoga Drive 
‘ : The Saratoga Association for the 
ARCH PROPHET of Swing, two ex-prize fight Improvement of the Breed of Horses | 
champs, the new Supreme will use newspapers and a few gen- 
Court Justice, and others are pictured in eral circulation magazines as well as 
Faces OF THE MONTH. local spot radio in promotion for its 
August meeting at Saratoga Springs, 
NEXT Sst Oskaloosa, Iowa ... Alfred P. N. Y. Leighton & Nelson, Schenec- 
Sloan, Jr. . . . Planters Pea- tady agency, has been re-appointed 
nuts ... Carrier Air Conditioning ... A & P to conduct the drive. 


.. . Fortune Quarterly Survey: XII. ° 
New Mushroom Drive 


W. T. Money & Co., Vancouver, 
B. C., has launched a test newspaper 
campaign in Vancouver and other 
Western Canadian cities in promo- 
tion for its canned mushrooms. Price- 
/Gourlay Advertising Agency, Van- 
|couver, is in charge. 
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They Like It Simple 


The astounding success of “Snow 
White and the Seven Dwarfs,” the 
Walt Disney Technicolor 
based on a familiar 
tale, has in it 


feature 
irimm’s fairy 
some elements which 
should be significant to advertisers. 
The public’s likes and dislikes are 
reflected in its attitude toward the 
advertiser’s message, and they are 
likewise very much in evidence in 


the voluntary approach to an 
amusement offering. 

Certainly the simplicity, ingenu- 
ousness and beauty of “Snow 


White” are tremendously appealing, 
as shown by the way in which 
crowds flocked to the Music Hall in 
Radio City for five weeks 
the premiere of the picture 
And on the last night of 
they were still standing in line in 
order to the triumph of the 
pretty little princess over the machi- 
nations of the wicked queen. 


during 
there. 
the run, 


see 


This is supposed to be an age of 


extreme and the re- 
public to a_ picture 
utterly unsophisticated 
may give advertisers something to 


think about. The story of Snow 


sophistication, 
of the 
which is 


sponse 


White is so simple that a child can 


understand and enjoy it, and yet so 
universal that no man or woman is 
too old to outgrow its attraction. 
Second, it is clean and beautiful- 
and hence it is evident that these 
things and 
appeal in a day when bad taste is 
frequently justified on the ground 
that the pubic likes it. It may be 
true that a portion of the 
public the shock- 
ing, lurid phases of life, but evident- 
ly simple, honest sentiment, uncon- 
taminated by appeal to the 
works power- 
majority. 
It should be noted, however, that 
the effect 
beauty 


make a_ basic effective 


certain 


revels in more 


any 
still 
fully with the great 


baser emotions, 


to obtain of simple, in- 
required an enor- 
technical experts in 


organization. In 


genuous 
staff of 
Disney 


mous 
the 
words, it 


other 
was not 
Advertisers have the same diffi- 
culty of highly de- 

the presenta- 


an easy thing to 
do. 
applying their 


veloped techniques to 


tion of sales messages so successfully | 


that the public will receive a simple, 


clear cut impression, without being 
too conscious of the techniques. Only 
a master can do it perfectly. 


Building Material Prices 


The 
according to 


prices of building 
President 
Many of 
in the industry agree 
interests of 


materials, 
Roosevelt, 
the experts 
with him. The 
manufacturers, as 


are too high. 


well 


as the mighty army of workers for 


whom an increase in building would 


represent steady employment. lie i) 


the direction of an expanding mar- 
ket for their products Are lower 
prices the answer? 

It is probably true, as is being 


shown in advertising 


some markets, that the building 
dollar will buy more today than it 
did 19 years ago. But is it true that 


it will buy more relatively than the | 


automobile dollar or the clothing 
dollar or the furniture dollar will 
buy? After all, the publie is. still 


interested in getting its money's 


worth, regardless of the sentimental 
appeal of “Own your home.” 
high, 


pressure” of 


Own 
Labor costs are 
tedly, and the 
opinion is in 
with 


too admit- 
public 
lower hourly 
higher 
The 


favor of 


rates, perhaps annual 


incomes as a result President 


appearing in| 


| in building 


ition 


that 
may be 


is his 
difficult 
such a 


has made it clear this 


opinion § also. it 


for labor chiefs to justify 


recommendation to the members of 


their well-organized crafts, but they 
too must take the longer view. 


Census tigures showing distribu- 


costs of various products used 


show some remarkable 


variations. Some lines, for instance, 


have high distribution which 


based on a small number of 
supply, a 


costs 
may be 
sources of knit 
effec- 


services. 


tightly 
and 
installation 


distribution organization 


tive control of 
This set-up tends to maintain prices 
at the 

Would it 
the 
interested = in 


cost of strangling volume. 
not be worth while 
and 
increasing 
volume to approach the problem 
from the standpoint of giving the 
publie the biggest money’s worth it 
This is the 
automobile manufac- 
turers and all other producers who 
are interested in maximum 
have to approach it. 


for 


manufacturers distributors 


is possible to provide? 
way in which 
volume 
learned 


| talent as a photo- 


| her 
building | 


—Southern Agriculturist. 


| told you my new hat would take them off their feet." 


Ad-libbing 


The Drys Are Not Dead 


A clue to what may be the perspi- 
eacity of liquor merchandisers in 
bowing to the ‘no-Sunday-advertis- 
ing” whim of the FAA is seen in a 
survey just completed by the Ameri- 
can Institute’of Public Opinion. Dry 
sentiment this year is slightly more 
intense than it was last, which in turn 
was greater than the year before. In 
other words, the Institute points out, 
since repeal there has been an up- 
ward dry trend averaging 1 per cent 
a year. Today the Institute finds 
that 34 per cent of the electorate 
would vote yes on the question of 
national prohibition, whereas in the 
state referenda of 1933-34 only 30 
per cent showed themselves as irrec- 
oncilable drys. 

How far the swing will go nobody 
can say, but the Institute seems to 
feel that if dry sentiment increases 
in the next 10 years the way it has 
in the last four, the wet and dry is- 


sue will begin to emerge as a na- 
tional issue once again. 
Beauty for Sale 

This week we have the pleasure 


of presenting Ruth Margaret Brad- 


bury, professional mannequin of 
Cleveland, and 
“Vogue honor 
graduate.” Miss 


Bradbury gets her 
name and her pic- 
ture in 
sacred 
not 
her 


these 
columns, 
because of 
exceptional 


grapher’s model 
(about which 
are forced to con- 
know 
nothing whatever), but 


we 


fess we 


because she’s 


one of the few models whom we have 
known ever to use personal sales pro- 
motion to sell their services. 

The cut you see here was made 
from a photograph which Miss Brad- 
bury enclosed with a letter to ad- 
vertisers, in which she pointed out 
that perhaps ‘it’s the gypsy in me” 
that makes her an ideal subject for 
advertising which wants to get away 
from that old sameness. And cley- 
erly enough, she starts out with: 
“While dining the other evening with 
Count Alexis de Sakhnoffsky I re- 
marked about the elegance of a cer- 
tain rarity appetizer. 
‘Feast upon it 3865 days of the year 
and it becomes merely a baked po- 
tato,” was his suave reply.’ From 
there on it’s a cinch to prove that 
unusual Will pep up your 
advertising. 


Air Lines Tell All 


Another indication of the efforts 
air lines are making to convince the 


served as an 


looks 


| public of the care which is exercised 


to minimize all possibility of danger 
memorandum which Charles <A, 
Rheinstrom, vice-president in charge 
and Hugh L. Smith, 


is a 


of sales, opera- 


tions manager, of American Airlines, 
sent to all sales managers, station 
managers and stewardesses the other 
day. 

It announced that hereafter ex- 
cerpts from the latest U. S. Weather 
Bureau reports are to be posted con- 
spicuously at all ticket counters, on 
special printed forms placed in a 
chrome frame. 

“This information must be edited 
by the station manager, or his des- 
ignated assistant, before being placed 
on the ticket counters,’ the memo- 
randum says. “It is our intention 
to give the passengers excerpts of 
the weather report which will be of 
interest, but not to use words or ex- 
pressions which might give the pas- 
senger incorrect impressions about 
the flight operation.” 

It’s a good idea. Confidence un- 
doubtedly will beget confidence. 


New Used Car Stunt 

The Morris Plan Bank of Toledo 
used large space earlier this month 
to announce a new tie-up with local 
car dealers, known as the “purchas- 
ers’ protected payment plan,’ under 
which the buyer of an automobile is 
assured that he will not have his car 
taken away from him “because of 
temporary unemployment, loss of in- 
come, disability or sickness.” The 
protection is offered “for as long as 
a quarter of a year if you require 
it,’ and marks the first attempt by 
the Morris Plan to enter more di- 
rectly into the lucrative automobile 
finance business. 

Apparently not sure of what may 
turn up, the original deal applies 
only to cars bought before March 15. 


Jottings 
No, Fleischmann’s splurge with 
pimples copy addressed to young- 


Sters, and its “life begins at 40” copy 
addressed to oldsters, doesn’t mean 
that those in the middle brackets are 
to be neglected, as a new series, fea- 
turing high-vitamin yeast as the an- 
swer to that run-down condition, and 
built around the younger married 
Set, testifies. .. 

Mattingly & Moore are no starched 
and stuffy tycoons, even though their 
names do appear on all the bottles 
of a certain blend of straight whiskies 
in the Frankfort family. In current 
newspaper advertising, these fellows, 
most conveniently looking like a very 
short and a very tall Kentucky col- 
onel, go through all sorts of antics 
in the snow to prove that the whisky 


which bears their names is really 
something hot. . 
Noted in passing: Libby’s ‘“con- 


fession” copy for tomato juice head- 
lines Mrs. Culbertson’s confession— 
that she likes contract bridge and 
Libby’s tomato juice. 

“Let me recall to you that the 
best copy is still unwritten,” says a 
lad who writes us for a job. “I am 
the fellow who has not. written 
Bees 2% 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1304. 
terday. 


In this colorful booklet, Cosmopoli- 
tan spreads out examples of its edi. 
torial contents, and gives pertinent 
facts about its circulation. The big. 
gest share of Cosmopolitan readers, 
the booklet says, are between the 
ages of 25 and 35, in the age of 
accumulation. 


Greater Today Than Yes. 


No. 1305. KNX, The People’s Choice. 

Issued by radio station KNX, this 
folder tells about the results and the 
survey method used in checking Los 
Angeles stations’ popularity during 
1937. The survey presents the re- 
sult of 72,000 telephone interviews 
made during one complete week in 
each month. 


No. 1306. The Foul Weather Friend. 

True Story Magazine has issued 
this booklet containing an article by 
H. H. Kynett, on the value to the 
advertiser of voluntary (newsstand) 
circulation. 


No. 1307. The Merchandising Policy 
of the Yankee and Colonial Net- 
works. 

The comprehensive merchandising 
co-operation of the Yankee and Co- 
lonial Networks is described in this 
16-page booklet. The ten points in 
the nets’ sales-help policy are cov- 
ered in detail. 

No. 1308. What! 
Africa? 

Farthest from the average person's 
idea of “darkest Africa,’ photo- 
graphs and figures in this market 
analysis, issued by African Asso- 
ciated Newspapers, Ltd., offer a pic: 
ture of modern cities with tall build- 
ings, movie theaters and prosperous 
homes, with the story of an expand: 
ing market for American goods. 


Skyscrapers in 


No. 1295. In Cleveland 4 out of 10 
Have a Vital Reader Interest 
Profitable to You. 

A picture of Cleveland’s large 
Catholic market is given in this 
folder issued by the Catholic Uni 
verse Bulletin. While the national 
average of Catholic homes is 20 per 
cent, 40 per cent of Cleveland’s homes 
are of this faith, according to the 
folder, which shows the interest it 
the 254 churches, schools and insti: 
tutions, and the coverage of this 
market by the Bulletin. 


No. 1296. Men Who Make Markets. 


A series of fact-pictures of the 
chemical process industries is cot 
tained in this brochure, issued by 
Chemical & Metallurgical Engineer 
ing, reviewing its 1937 advertisiné 
campaign. The stories on ceramics, 
petroleum, chemicals, rayon and 
other major products, written bY 
well-known chemical engineers, sh0¥ 
the influence of these men in the pur 
chase of equipment and supplies. 


No. 1297. This G-r-e-a-t Salesman Has 
the Key to “Metal-Workind 
Town.” 

American Machinist has issued this 
study of the metal-working plants ° 
Hartford, Conn., which shows its co™ 
erage of this field, and its readé 
influence among the production oo 
plant operating men of the indust!’ 
No. 1292. Oklahoma Brightes! 

Sales Spot in the Land. 

Expressions of opinion fro! : 
thoritative sources, on 1938 prospec 
for the Southwest, highlight ‘* 
brochure issued by The Daily Ok 
homan, Oklahoma City Times, * 
Farmer Stockman and Radio Sta® 
WKY. Facts about these media pe 
their coverage of the market * 
given. 
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‘| There’s your man... 


| THE FARMER 


q Phere is no “recession” down on the 


4 farm. The farmer has more cash than 


" he has had for many years— over 


b. 8% billions. Best of all, he has a 
“ large share of it to spend NOW. And 
pe in 1938 the farmer is going to buy. | ae 


Tell your story to rural America. Reach 
*Plus his wife, plus his chil- 


[| dren, plus the farm help. the man with the money. Concentrate | 
» | Together they constitute the on the customer who can buy your | 


ing t dil ible, : 
: a ; os i. auch 7 “i merchandise NOW. Sell the farmer — 


« — America today. More than he is today America’s number one 
fa 1,350,000 such families 
(6,500,000 consumers) 


oi constitute Farm Journal’s g 4 SP } | 
ier COMBA I 


nd nati r i ° 
: onal farm audience Publisher 


customer for what you have to sell. 


3 FARM JOURNAL 


“THE RURAL SIGNIFICANCE OF THE NEWS” 
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. . ae aoe Pep : 5 Mates RabwIn, 
¥ - ADVERTISING AGE February 26, 1908 Feb 
——. an 
Ann Sheridan a special “Fascination” chest is be- NATIONAL COPY APPLIED SCIENCE 
ing offered free to those ordering a 
minimum amount of merchandise. Did Copy or Prayer 


ee md 


Typifies N ew A special window display, also fea- ||| Bring Kansas Rain? 
J P turing Miss Sheridan, will enable re- Se a ee } FRS 
S tailers to show many other lines be- | }) insley, an., eb. —_ 
liver attern sides silverware. “It’s personality||| They both want credit for the 
in diamonds” also, according to one ||| heaviest rainfall since the first 
Wallingford, Conn., Feb. 24.—With| placard embraced in the ensemble.||; of the year in Southwestern FA 
a bow to Warner Brothers, R. Wal-|The display is being introduced to Kansas. Local residents in- | 


lace & Sons Mfg. Company has se-|the trade as one which helps sell the serted a page advertisement = | 
Tk. <) lected Ann Sheridan, comely motionjentire stock. Another traveling dis- the Kinsley Graphic two weeks 


* 


a eo oe 


: : eax is ' a ; 
picture star, to typify its new “Per-|play to make the rounds is “Oscar,” ago asking for rain, and resi- New York, Feb. 24. All types = : 
sonality” pattern, piece de resistance | mechanical silversmith, who will per- dents of Sylvia, near here, national Sewspaper recone. e- 
of its spring campaign. Miss Sheri-|form his wonders in full view of the claim that George Yost’s edi- ||| clined severely in January, according : 
dan’s likeness will appear in all mag- | public. torial asking everyone to pray to an analysis of newspaper lineage : 
with an unobtrusive line identifying Uses Five Magazines men insist that advertising has Records, Inc. Local lineage held up 


azine and newspaper advertising, : : | did the trick. Kinsley business | in 52 cities released today by Media SWITCH TO RICHER 
| 


: 4 : “ ity” ai rer failed them. fairly well. 
her, but the tie-up will proceed no The spring “Personality” campaign ||} neve . 
further. will run in Good Housekeeping, La _ SSS Total newspaper advertising in 
dies’ Home Journal, Life, Look and January amounted to 90,624,260 lines, 
Price Is $54 


Woman’s Home Companion, with Groth Named compared with 99,587,524 lines, a de-| AULale eager LU 
A price of $54 has been placed on|newspaper mats being made avail- Herman A. Groth has been named cline of 6,068,566 snes, or he 7 AND “ALL-WEATHER” 
58 pieces of Personality, a reduction |able to jewelers. The agency is Wil- a director and secretary of The John cent, from January, 1937, National, RICHLUBE MOTOR OIL 

of $15 from the list. Further to aid|son H. Lee Advertising Agency, New|}. Dunham Company, Chicago automotive and financial lineage e 
jewelers to merchandise the new line, | Haven. | agency. clined more than this average, while 


Richfield Oil Corporation's campaign in 

234 Eastern and Midwestern newspapers, 

to tell motorists how to meet cold 

weather difficulties scientifically, will run 
through March. 


—~+ 


bm 


retail, including department store f 
lineage, showed a much slighter loss * 
than the average, as did classified. # 
Automotive Has Loss e 
General lineage declined from 17,- $e. 
176,296 lines in January, 1937, to 14,- i 
785,325 lines last month, the loss be- 
ing 2,390,971 lines, or 13.9 per cent. bee 
Automotive lineage fell 38.5 per cent ae. 


# 


in comparison with January, 1937, 
the latest figures being 2,059,625, com- 
pared with 3,348,175. Financial line- 
age shrank from 2,969,849 to 2,314,- 
956 lines, the decline being 654,903 
lines, or 22.1 per cent. 

A much more favorable picture is 
presented by retail advertising vol- 
ume, which fell only 6.1 per cent from 
the January, 1937, figure of 54,571,923 
to 51,217,816. Department store lineage 
held up better than other retail, with 
20,944,034 lines last month, compared 
with 22,053,694 lines in January, 
1937, the decline being only 5.0 per 
cent. 

Classified advertising lost 5.9 per 
cent in January. The total display 
figure of 70,377,712 lines is 9.8 per 
cent below January, 1937. 


Leavenworth Named 


Ralph Leavenworth, Fuller & 
Smith & Ross, Inc., Cleveland, has 
been named chairman of the pro- 
gram committee for the 1938 confer- 
ence of National Industrial Advertis- 
ers Association. 


Names Broeder Agency 
Colonial Tobacco Company, St. 

Louis, has appointed Clifford F. You 

Broeder Agency, St. Louis, to direct 

its advertising. Newspapers and in | 

direct mail will be used. 

MRP has 
Sacco with Miller otk 
Martin Sacco has joined A. George 

Miller, Ine., Chicago photographer. 

He was formerly with Sarra, Inc. It’s 
the 
prof 
a fa 

T 
fina 
bow 

B 

FRANK GREGOR.JR. F 

Advertising Manage 
DITTO INC. mar 
nat 
MAY WE ADD TO YOUR al 
REACH, TOO? 
MR. GREGOR writes: T 


‘For a number of years now | have 
depended upon your organization for Pro 
our retouching work, and for much 0 
general art work and creative ideas. 
“It's a comfortable feeling to have 
at one’s elbow an organization 9% 
capable as yours. All of us run dry 
of ideas at times. When that happens 
it’s nice to be able to turn to an Far 
organization with real merchandising 
sense and artistic skill.” try 
For the service Mr. Gregor 7 
writes about, telephone 89 
SUPerior 0965 ( 


FINE PHOTO RETOUCHING 


RANDELL STUDIO® 


WRIGLEY BUILDING ... _ CHICAGS 
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You can move seven times the merchandise 
in Farm Market A... for the ‘‘A’’ farmer 
has seven times the purchasing power of 
other farmers! 


It’s not the size of the farm he operates, either—it’s 
the size of the farmer! Mental stature still governs 
Profits—and sales quotas—whether you're running 
a farm or a factory. 

That's why, today, just one family in three rates a 
financial nod from local bankers. . . or a commercial 
bow from sales executives. 

But look at the rosy side of the situation. 

Farmers who are “in the money” constitute a 
Market that consumes almost two-fifths of the 
nation’s retail output ... and about four-fifths of 
all goods consumed in rural areas. 

This prosperity segment of agrarian America is ap- 
Propriately labeled in black ink... ‘Farm Market A’’. 


There's “Dough” in the Upper Crust 


farm Market A farmers own just 35% of the coun- 
"y's farms... but they collect ...and spend... 
0% of the country’s farm income. 


They average seven times the purchasing power 
of other farmers! 


This year, throughout the country, the farm 
area’s upper crust will cheerfully part with some 
seven billion dollars! 


Where are Fortune's favored farms located? They 
exist... orrather, thrive...in virtually all parts of the 
Union. Every state has its rural equivalent of Park 
Avenue... Beverly Hills... or Lake Shore Drive. 


Yet, scattered as they are, Farm Market A farmers 
are readily accessible to the advertiser. He can 
blanket Farm Market A... by using one national 
farm publication. 


The Buttered Side of The Bread 


The Country Home Magazine distributes 9 out of 
every 10 of its more than 1,600,000 circulation into 
counties where A farms are concentrated. It satu- 
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rates Farm Market A...and skips, quite deliberately, 
Markets B, C and D. 


This type of circulation was born of the knowledge 
that advertisers prefer the buttered side of the bread. 
It is carefully cultivated ... hand-picked. Country 
Home subscriptions are sought in plump, well-to- 
do areas. 


Country Home circulation activity centers on 
the earners and spenders of 80% of the national 
farm income ...on Farm Market A! 


It concentrates on those farmers who can pur- 
chase seven times as much as other farmers... who 
can show seven times as much consumption HEFT 
in response to your sales ‘‘Heave!”’ 


Capture Farm Market A with The Country Home 
Magazine... at the lowest milline rate in the entire 
farm field! 


“Country Home Magazine 


OF FARM MARKETA 
MORE THAN 1,600,000 CIRCULATION + LARGEST R. F. D. CIRCULATION IN THE WORLD 


T 
HE CROWELL PUBLISHING COMPANY + ALSO PUBLISHERS OF COLLIER'S «+ WOMAN'S HOME COMPANION + THE AMERICAN MAGAZINE 
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Hobart S. Johnson is President of the Gisholt 
Machine Company, famous for half a century in the 
industrial world for its machine tools. Mr. Johnson 
says ‘“Liberty’s writers know what they’ re talking about, 
and say it in a language that many can understand— 
those labor articles on the C. I. O. illustrate my point.” 
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Adolph R. Fluck manages the big Andrew B. Helstrom owns one of the Neill W. Fox, President of the ft 


Marvin B. Rosenberry is Chief Justice of the 
Supreme Court of Wisconsin. Working out the legal 
problems of the state leaves him little time for per- 
sonal reading, yet he finds much of interest in Lib- 
erty, “particularly its logical editorial page.” 


e . 


Goodyear Service Store in Madison. A finest drug stores in Madison, and, natu- Motor Company, sells Madison mo hav 
regular Liberty reader, Mr. Fluck likes rally, does one of the biggest businesses. of its Plymouths and DeSotos. ° knc 
“the way Liberty hits out at crime. Those Mr. Helstrom reads Liberty “from the think Liberty’s new Award for Val -_ 
articles by Homer Cummings, and the editorial page clear through to the ad on in Citizenship is a fine public service Uni 
Citizenship Awards are powerful anti- the back of the magazine.” says Mr. Fox. fror 


crime weapons.” 


Gary Hanson, Manager of the 
Capital City Lumber Company, han- 
dles Johns-Manville, Flintkoke, Celo- 
tex, Armstrong, and other nationally- 
known products. A weekly reader, 
Mr. Hanson thought “Gamblers Don’t 
Gamble was a good lesson for one and 
all.”” Other attractions in Liberty for 
Mr. Hanson are the weekly editorials 
and “that powerful labor series on 


the C. I. O.” 


Morris Frank is one of 
the owners of Frank Bros., 
; sellers of fine groceries for 
24 years. A weekly sub- 
scriber to Liberty, he reads 
“the political articles first, 
and then a good story.” 


J. Warren Snell, President of Warren- 
Snell Motors—Madison Packard dealers— 
has been reading Liberty ‘ever since you ran 
that gripping Red Knight of Germany. That 
was way back in 1928—and I’m still finding 
big things in Liberty like the life of Jim 
Farley, and the third term for Roosevelt poll.” 


Copyright, 1938, Liberty Magazine 
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Louis M. Hanks, 
President of the Central 
Wisconsin Trust Company, 
is regarded as one of the 
most important figures in 
Wisconsin finance. Mr. 
Hanks reads Liberty regu- 
larly “for its down-to- 
earth editorials, and poli- 
tical articles like 4 Yard- 
stick for China (by Madame 
Chiang Kai-shek).” 


Mrs. Frances Depew owns the William H. Hommel, co-owner of Carl Laughnan sells Hudson 


Every House Appliance Company, ex- Hommel Bros. fine food store, reserves Terraplanes, U. S. Tires, U. S. L. a 
clusive Westinghouse outlet, which takes every Wednesday night for Liberty. batteries, Auto-Lite spark plugs and 

its name from the slogan Every House “That story Bright Danger was one of a full line of automotive accessories % 
Needs Westinghouse. “Thinking up new the best stories I ever read,” says Mr. at his super-service garage. He reads 

ways to sell more appliances takes a lot Hommel, who also likes Liberty’s arti- Liberty every week for “the exciting 

of time out of the day, but I like to re- cles on industry and labor. fiction and even more exciting truth 

lax with Liberty.” —likethe Death Over Galapagos story.” 


PHOTOS SPECIALLY 
TAKEN FOR LIBERTY BY 
ROBERT W. LEAVITT 


ADISO 


OME WITH us to Madison, capital city of Wisconsin. 

That dome in the distance, gleaming day and night, 
is the Capitol. These clean, elm-arched streets are the 
keynote of this city “built to live in.” 


‘ 
. 


Pioneers see dream cities rising in the wilderness that 
their descendant citizens seldom see fulfilled. Madison is 
an exception, its natural beauty has never been despoiled. 
They tell a story in Madison about a certain company 
which maintains a branch office there because one of its | 


; (Below) Bascom Hall, building of 
executives refuses to live anywhere else. To see Madison, Liberal Arte, on the University of 


ee . ‘ : ; Wisconsin’s 2,000-acre campus. 
in its setting of spring-fed lakes, is to believe the story. 


Madison is small, as important cities go, but its citizens 
have made it famous. Here is the seat of astate government 
known in every state for its progressiveness; here is the 
University of Wisconsin with over ten thousand students 
trom all over the country. 

The better the background, the higher the quality of a 
community, the more families read magazines. Madison is 
the perfect example of this principle—its ratio of magazine 
homes is exceptionally high. Liberty alone goes into every 


fourth home in Madison. Every ninth home is the national Dean Christensen of the College of 
. : oe Agriculture, University of Wisconsin, is 

urban average for this magazine. There isn’t space here to » Moleasbied Genk ie Cleat | 
take you into all the homes where Liberty is a friend of and throughout agricultural Wisconsin. 
h . , “T like Liberty,” says Dean Christensen, 
the family. But let us introduce you, through these pages, “for its practical approach to such sub- 
to these significant people in Madison who read Liberty. fous 20 kennels eee ee 


Chiang Kai-shek’s series of articles on 
Even in this limited company, there is a diversity of China and the story about Alaskan 


reasons for reading this magazine. Yet, such is the breadth aetna Ls 55 
of its appeal that a chief justice and a business woman find 
4 common denominator in its content. 

Madison, where Liberty’s advertisers are sponsored in 
‘very fourth home, is a local demonstration of the national 
Importance of Liberty’s better than 2! million families. 
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ADVERTISING AGE 


February 28, 1938 


Union Using 
Advertising 
in Ford Fight 


Detroit, Feb. 24.—While both 
radio and outdoor advertising are 
being employed by the United Auto 
Workers of America in its efforts 
to unionize Ford Motor Company, 
the labor organization reports cheer- 
fully that an outdoor poster has 
been especially successful in arous- 
ing the ire of the big motor com- 
pany and that several attempts have 
been made to burn it. 

The poster, signed by the organ- 
izing committee of UAWA, urges the 
reader, presumably a Ford employe, 
to “Stop speed up, service spies and 
discrimination,” and “Gain real 
seniority, labor rights and collec- 
tive bargaining.” 

The advertising, however, has not 
resulted in enough sales, the labor 
organization admits. 


Shurick to Kraff 


E. P. Shurick, Jr., formerly with 
Minneapolis - Honeywell Regulator 
Company, has joined Kraff Adver- 
tising Agency, Minneapolis, as direc- 
tor of the radio department. 


TWO-THIRDS OF 
USED CAR FUND 
TO NEWSPAPERS 


Detroit, Feb. 24.—‘“Bring in your 
old car—drive out a better car.” 
This will be the slogan for National 
Used Car Exchange Week, March 
5-12, in which manufacturers will 
spend $1,250,000, with indications 
that dealers will invest almost as 
much, 

Newspapers will get about two- 
thirds of the manufacturers’ fund, 
metropolitan papers being scheduled 
for five full pages and a host of 
smaller newspapers getting smaller 
advertisements. The big dailies will 
carry the used car copy on four week 
days and one Sunday. The American 
Weekly will carry a four-color page 
Sunday, March 6. A total of 1,950 
daily and Sunday newspapers will 
be used, 7,800 weeklies rounding out 
the newspaper schedule. 

About 25,000 24-sheet posters will 
be used in almost 7,000 towns. The 
space has been taken for a 10-day 
period. One hundred word spot an- 


SUMMER SETTING EMERGES IN NEW LINCOLN-ZEPHYR POSTER 


4s? 


oD stow 


rE 
The newest thing under the sun 
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LINCOLN-ZEPHYR 


This Lincoln-Zephyr 24-sheet poster is being extensively used. McCandlish Lithograph Corporation, Philadelphia, produced it. 


nouncements will be used on 400 
radio stations. Eighteen announce- 
ments will be made on the majority. 
Initial advertising will break Thurs- 
day afternoon, March 3, and the final 
copy will appear Friday morning, 
March 11. 

A number of agencies participated 
in preparation of copy. Campbell- 


Again Detroit Shows the Way 


Industrial Expansion Program in Full Swing 


Right: One of the ">" 
new units in the Ford | 
Motor Company’s 
$40,000,000 expan- 
sion program, now 
under way. 


Below: The General 
Motors Corp. is con- 
structing a new Diesel 
unit, one of the pro- 
jects in this firm's 
$1,500,000 expansion 
program. 


Photographs 


made from Detroit News Airplane. 


Left: The new Chrysler-Dodge unit of the Chrysler 
Corporation’s $2,500,000 expansion program. This 
unit will cost $250,000, employ 4,000 workers and 
require $4,000,000 in equipment. 


Above: The Briggs Manufacturing 
Company is hastening completion of 
this new $3,000,000 unit for the manu- 
facture of auto accessories. 


Below: In Ecorse and on Zug Island, 
near Detroit, the Great Lakes Steel 
Corp. is carrying out a $20,000,000 ex- 
pansion program. 
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In Detroit 633% of the Homes Taking Newspapers Regularly 
Read The News .. . 42.2% Take No Other Newspaper 


What an important 


pictures tell! The story of a great 
market—America’s third, judged by 
both payroll and personnel employed 
—rapidly growing greater by virtue 
of a gigantic industrial expansion 
program, now in full swing! 


story these 


Think what that means in jobs, pay 
envelopes, purchasing power! Then 
think what it means to an advertiser 
in this market, to be in The News. 
For The News reaches 634% of all 
the newspaper-reading homes in 
Detroit, by actual survey! 


The Detroit News 


' 
Bn 


New York: 1. A. KLEIN, INC. 


THE HOME NEWSPAPER 


Chicago: J. E. LUTZ 


has been nomi- 
nated to place outdoor advertis- 
ing. Newspaper schedules will be 
issued by N. W. Ayer & Son, J. Stir- 
ling Getchell, Inc., Brooke, Smith & 
French and Campbell-Ewald. Radio 
time is being handled by Young & 
Rubicam, Geyer, Cornell & Newell, 
Roche, Williams & Cunnyngham, J. 
Walter Thompson Company, United 


Ewald Company 


YOUR GREAT OPPORTUNITY TO 


DRIVE A BETTER CAR 


SPONSORED BY THE AUTOMOSNA OEALERS AN BAnuracTURERS OF THE URITER STATES 


All automobile companies have a finger 
in this copy which will appear March 6 
and open a giant used car promotion. 


States Advertising Corporation, Grace 
& Bement, and Brooke, Smith & 
French. The country has been zoned 
for placement purposes, one agency 
operating in each. 

Other participating agencies, each 
of which will profit according to the 
contribution of his client, are Lee 
Anderson Advertising Company, D. 
P. Brother & Co., Arthur Kudner, 
Inec., MecCann-Erickson, Inc., Mac- 
Manus, John & Adams, and Ruth- 
rauff & Ryan. 

The Pontiac division of General 
Motors Corporation this week con- 
ducted a nation-wide “National Used 
Car Reconditioning Week,” leading 
up to the Exchange period. Dealers 
were admonished to put used cars in 
the best possible. shape. 

Chrysler division of Chrysler Cor- 
poration launched a somewhat simi- 
lar effort, with the ultimate aim of 
forming 56 reconditioning clinics. 
Chrysler dealers are being instructed 
in effective methods of recondition- 
ing cars quickly and inexpensively. 


SECOND USED CAR WEEK 
IS PLANNED FOR APRIL 


New York, Feb. 24.—A “National 
Used Car Week” was announced for 
April 17-23 by Edward M. Reilly, sec- 
retary, League of Used Car Motor- 
ists, here today. The League was 
recently formed by Mr. Reilly with 
the general purpose of protecting in- 
terests of used car buyers. 

The League secretary is courting 
co-operation of newspapers and other 
media in creating advertising for 
National Used Car Week, expecting 
many to issue special sections, made 
up chiefly of classified. He asserted 
that classified advertising revenue 
from used cars is several times that 
of new car display. 

“In the three years ending with 
1937,” said Mr. Reilly, “more than 
2,000,000 families with modest in- 


comes joined the ranks of the na- 


tion’s 


used car motorists. 


At the 


= 


end of 1937, this expansion in used 
car ownership slumped badly. 

“The League is interested pri- 
marily in that great mass of motor- 
ists whose incomes are insufficient 
to buy new cars. They constitute 
more than half of the country’s 
motorists, but laws have been writ- 
ten without consideration of their 
interests. Most federal and state 
automobile statutes have been 
adopted with the idea that all motor- 
ists are rich, own limousines and 
employ chauffeurs.” 


SAME DATES FOR TWO 


LEADING AUTO SHOWS 
Chicago, Feb. 24.— The 1939 Chi- 
cago Automobile Show will be held 
Nov. 12-19, the Chicago Automobile 
Trade Association announced today, 
making it start and end only one day 
later than the New York show. It 
will be the first time in history that 
the two shows have run concur- 
rently. 


CFAC Plans Third 


Series of Courses 


Chicago Federated Advertising 
Club will open its third series of lec- 
ture courses March 14 on national 
advertising management; retail, di- 
rect mail and radio advertising. 

Committee members include Knox 
Armstrong, Wilson Bros., chairman; 
Ed Grossfeld, Hart, Schaffner & 
Marx; Louis G. Cowan; Grover Jung- 
bluth, Medical Mailing Service; Mar- 
vin Harms, Young & Rubicam; Wil- 
liam Aaron, Stewart-Warner; Em- 
mons C. Carlson, NBC; Franklin F. 
Morr, Brobuck, Inc.; George Meyers, 
Magill-Weinsheimer; J. B. Mannion, 


Austenal Labs.; Norman Ventriss, 
Western Paper Merchants Associa- 
tion; Keith Campbell, Swigart 


Paper; H. D. Wexelberg, Van Cleef 
Bros.; C. H. Lilienfield, National 
Tea; H. D. Payne, Chicago Molded 
Products; Laura Johnson, and Helen 
Vance, Chicago Daily News. 


Whitney Promoted 


Richard T. Whitney has been ap- 
pointed Western advertising man- 
ager of Redbook, with headquarters 
in Chicago. He was formerly on the 
New York advertising staff. 


PINE 


Don't pine for more sales. 
Advertise to the Macon 
area's pine belt .. . re- 
gion of world importance 
as source of naval stores © 
.. . hub of rising new 
slash pine paper industry 
in South — where pines 
mean money to buy your 
goods... 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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WILLIAMS OIL-O-M¢ 
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STUDY THESE 
FEATURES! 


*% Fully Automatic 


% High Pressure continuous spark — 
no radio interference 


% 1 10h.p. motor—very low current 
consumption 


% Two-stage pump with automatic 
safety shut-off—uniform pressure 
—constant flame 

% Exclusive anti-carbon nozzle 

% Burns low cost No. 3 fuel oil 

% Silent as a whisper 

%*% Williams engineered throughout 


*% Easy payments—12 to 36 months 


e tending! 


ork or worry with 


ult 


ip and women throughout 
America are revolting 
ast the drudgeries of furnace 
ing . saying that never 
n do they want to endure the 
ivantages of hand firing heat- 
The reasons are obvious. For 
heat means coal shoveling, 
hauling, grate shaking—all 
blesome, needless work! 
2»edless because today’s prices 
he famous Williams Oil-O- 
c are amazingly low. And, in 
tion, you can pay for Oil-O- 
c on a liberal payment plan. 
ith an Oil-O-Matic in your 
e, your heating problems are 
d. You enjoy automatic heat 
heat without work or worry 
low cost heat, for Oil-O- 
c has special money-saving 
res which cut heating costs 
minimum. 

vestigate Oil-O-Matic today. 
‘s what you want—at a price 
want to pay! 

Call us for FREE Survey 
of your heating plant. 


 ¥ you are still wielding a coal shovel, 
evidently you haven't heard the sensa- 
tional news! That Williams is now offer- 
ing a remarkable new oil burner at a re- 
markable new low price. Yes—from now 
on you can forget the expensive drudger- 
ies of furnace tending ...can enjoy auto- 
matic oil heat . . . and take 12 to 36 
months to pay the amazingly low orig- 
inal cost! 


A few of the many marvelous features 
of this new Williams Oil Burner are 
listed here. Please study them—for they 
deserve study. They prove whata truly ex- 
ceptional bargain this great oil burner is! 

But words won't convince you. Per- 
formance will. Thus, visit a Williams 
Oil-O-Matic show room at once and see 
this simply astonishing new, low cost 
burner. Orders are pouring in. Prices 
are advancing! We advise action at once! 
BUILDERS ATTENTION! Investigate 
this new Williams Oil Burner! It is what 
you have been looking for! 


Oil-O-Matic Dealer 


to pay 
DEALER'S NAME 
Or see your local authorized 
See the complete _— 


Williams Oil-O-Matic 
line at your Oil-O- 
Matic dealer's. 


Name 


WILLIAMS OIL-O-MATIC HEATING CORP. 


Please send me full facts about your amazingly low 
priced Williams Oil Burner. 
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NAME 
Oil-O-Matic Dealer 


0000, Bloomington, IIL. 


ey a Reet ce eek IL-O-MATIC HEATING CORP. 
loomington, Il 

ne a copy of “The Oil-O- Matic Primer’ 
il new booklet which explains oil heat 
rechanical terms. 
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PA little over g year ago, the Williams Oil-O-Matic Company decided 
to make gq one-month test of rotogravure advertising. Checking UP after 
30 days, they found that rotogravure had not only done g god job gures have been totaled _ . | 
for them—byt an exceptional one! For example, their reports on q Matic Company has been able tO measure accurately the full effect 
, typical test City showed that one dealer had broken gl Previous of its Campaign and learn, as the accompanying letter Proves, that 
records by selling 410 burners in the 30-day Period. the Outstanding results secured during the initial test were no more 
With such results it was Only natural that the Williams Oil-O-Matic than fair samples of the actual sales power Possessed by rotogravure. 
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gimberl¥—Clere corporat? | og 
; 8 South michige® avenue 4 
chica?» y11Linois &. 
Gentlemen: = 
A consistent schedule of rotogravure aavertisine in petropoltt™ a 
newspaper> nas peen 4 feature of our 1937 gi 1-0-Mat+° program: a : 
Again as in past years: rotogravure nas proved {ts pulliné power - 
As 2 climax to an putstandine year, tne factory staged a BUY - 
NOW campaie® running& from august 16 0 september 30. This Pre- vid 
ceaed 4 price advance which 400K effect Om september / ~¥ : 
‘ = 
: on the 29 perore the price increase : cifty-thre? gupstantia? - 
orders were received by wire- The next morning § mail prougnt sali 
another ¢1004- And still shey wept coming: when <he deluge nad Lorine 
momentarily nalted and che smoke cleared and results were checked» eo 
it was found that 93 1-0-Mat>° nad rolled up its tnree pigees* a 
days» with orders on hand for smmediaté shipment representine - 
an cavestment by prospect® of more than one and one-half millio® ee 
es 
dollars: oe 
In paviné the Way for this ,istory-Bakine three days: rotogravure oe 
perits a rousingé salvo of applausé : Results were quistandine ie 
pecausé <ne ii-o-Mat+° story nad beeh read bY prospecti¥© pur- _ 
chasers jn xheir favorite sunday newspape® section - the roto- 3 
gravure - This paved the Way for contacts by dealers and salesmen: — 
Our 1937 progra™ made t~nese contacts more effective ¢han ever: i 
: 3 
On the pasis of snquiries and sales: 1937 tops any year jn 4 
. 9 1-0-Mat+° pistory: ‘ 
Yours very 4ruly 4 
WILLIAMS orL-O-MATLC HEATING CORP . ™ 
pe par ven ME a phaver ising manage! 
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manuenctunens OF oll BURNERS: ELECTRIC EF RIGERATOR® ~aNO AIR CONDITIONING sySTEMS FOR pomEsTIe AND COMMERCIAL Use 
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You can do it better with ROTOGRAVURE 


ein explaining why the Williams Oil-O-Matic Company 
decided to test rotogravure in the first place, Mr. Frank, 
advertising manager of the company, stated, "We selected 
it because we believe it the most thoroughly read 
part of the Sunday paper and because its ideal 
flexibility provides 97% coverage of our ter- 


ritory." In other words, Williams Oil-O-Matic picked 


rotogravure on two basic counts: (1) Maximum readership 
for their advertising message; (2) Concentrated advertising 
in the areas where dealers, demand, and buying power 


are concentrated. 
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ADVERTISING AGE 


19 


| 


PERSPECTIVE 


THE THmIeTy nna 
GOOD TASTE 


SILVER 
DOWAR 


Seagram Distillers gets unusual effect 

with this display lithographed in two 

planes. Kindred, Maclean & Co., New 
York, produced the display. 


MEDIA TO JOIN 
FOR PROMOTION 
OF NEW ENGLAND 


New Haven, Conn., Feb. 24.—The 
probability of a new co-operative pro- 
motion effort by competing media 
was created this week by formation 
here of Allied Advertising Media to 
call attention of advertisers to rich 
New England markets. The moving 
spirit is Forest B. MacKechnie, for- 
mer advertising manager, National 
Dairy Company and H. P. Hood Milk 
Company. 

With co-operation of other media 
already pledged, newspapers remain 
the question mark, since New Eng- 
land newspapers are not only inter- 
ested in the expansion drive of the 
Bureau of Advertising, American 
Newspaper Publishers Association, 
but last fall laid plans for a supple- 
mentary and highly competitive cam- 
paign in their own territory. Mr. 
MacKechnie, however, expressed the 
conviction that newspapers would 
see the wisdom of selling New Eng- 
land markets rather than merely 
seeking a larger share of existing 
volume. 


Spend $100,000 Annually 


Radio, outdoor, and car cards have 
already lined up behind Allied Ad- 
vertising Media. A budget of $100,- 
000 yearly is planned, with “The Na- 
tion’s Sweet Spot” as the slogan to 
be featured. The major part of the 
fund will go into trade papers, with 
direct mail supporting this effort. 

John Shepard 3rd, Yankee Net- 
work, is the radio representative on 
the board of strategy; Henry L. Gas- 
coigne, New England manager, East- 
ern Advertising Company, will repre- 
Sent car cards; Edward Donnelly, 
John Donnelly & Sons, outdoor; and 
Daniel Ruggles, national advertising 
Manager, Boston Herald- Traveler, 
newspapers, 


Rate Changes Listed 
by New England Chains 
Rate card No. 3 has been issued 
by the Yankee and Colonial Net- 
Works, Boston. Agency commission 
N talent has been eliminated and 
new rates for WLLH, Lowell and 
Lawrence, Mass., and WBRY, Water- 
bury, Conn., have been established. 


Regular commission on time sales 


Will he continued to recognized agen- 
(1eg, 


Observe Baseball Week 


aa er Baseball Week, April 2-9, 
feature prize window display 
‘Nd newspaper contests for sporting 
Boods, hardware, department and 
__“ stores selling baseball equip- 
_ it at retail. The week was origi- 
Nh *d in 1919 by The Sporting Goods 
“er, St. Louis, Mo. 


——— 


_ Agency for Hotel 
yo wetry-Netherland Hotel, New 
nee appointed Mackay-Spauld- 
. ~8MpPany, New York, to handle 


verte elication and direct mail ad- 
“Sing 


Open New York Office 


The Williams & Wilkins Company 
and The Waverly Press, Baltimore, 
Md., will open an office for represen- 
tation in New York at 60 E. 42nd 
street. James J. Fulton, New York 
representative of Current Medical 
Digest, which is published by Wil- 
liams & Wilkins, will also be located 
in the new office. 


New Master Kraft Drive 


Harvey-Whipple, Inc., Springfield, 


Mass., will launch a campaign the 
third week in March for Master 
Kraft oil burners, using news- 


papers, direct mail, dealer helps and 
twice as much radio time as last 
year. Willard G. Meyers Advertising 


is the agency. 


Form Listeners’ 
Foundation to 
Correlate Data 


Detroit, Feb. 24.—Asserting that 
correlation of information is sadly 
lacking in the radio field, W. A. 
Jacoby, radio engineer, has formed 
Radio Listeners Foundation, Inc., 
here to clear results of surveys to 
all interested. Richard E. Jones, a 
radio dealer, is vice-president of the 
new Foundation, and Mrs. Laura 
Zerza, formerly with Detroit Federa- 
tion of Women’s Clubs, secretary- 
treasurer. No dues will be charged 


for membership, and a potential en- 
rollment of 1,000,000 is seen. At pres- 
ent 55,000 persons in 16 states are 
listed as members. 


Study Broadcast Development 


The foundation will pay special 
attention to the stake of radio manu- 
facturers in the proper development 
of broadcasting, according to officers. 
Thus far, this segment of the radio 
circle has received little attention, 
in spite of the fact that it has a 
heavy investment in radio, sponsors 
of the movement say. Co-operation 
between the manufacturers and net- 
works will be sought, it was pre- 
dicted, to elevate broadcasting stand- 
ards and broaden markets for receiv- 
ing sets. 


Bates Joins Rosette 


Joseph E. Bates, formerly with 
Peck Advertising Agency and Picard 
Advertising, has joined Rosette Ad- 
vertising Corporation, New York, as 
account executive. 


Joins Ruthrauff & Ryan 


Harry A. Cooper, formerly with 
Bauer & Black, has joined the copy 
department of Ruthrauff & Ryan, 
Chicago. 


Mullin to “McCall’s” 


William L. Mullin, formerly with 
Wall Street Journal, has joined the 
Western advertising staff of McCall's 
Magazine, with headquarters in Chi- 
cago. 


a, Estimated Consumer Income for Next Six Months ‘ 


| BROOK) 
Graphic Indicato 
JANUARY TW 


Z ALBERTA 7 


SASKATCHEWAN 


‘ff | i 
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CANADA 
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Tane supcaion 
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U. S. INCOME 
—|1T%e 


LEGEND 
GHB Good Prospects 
V7} Fair Prospects 
[] Poor Prospects 


KEY TO FIGURES 
Upper figure: Estimated 


income next six months as 
per cent change from same 
period a year ago. 


Lower figure: Estimated 
income next six. months as 
per cent change from aver- 
age of same period in last 
three years. 


sumer income during the 


months over the corresponding six 


months of 1937! 


Oklahoma will lead all states but 
two in percent of increase for the 
same period over the average for 


the past three years! 


Oklahoma is one of but four states 
in the nation to show ANY anticipa- 
ted increase in consumer income 


during the next six months 
1937 figure! 


Such are the predictions of Brook- 


mire as of January 29, 1998. 


OKLAHOMA PUBLISHING CO. 


THE FARMER-STOCKMAN 
MISTLETOE EXPRESS 


RADIO WKY 


The Nation's 


® Oklahoma will lead all states but 
one in percent of increase in con- 


next six 


Bright Spot! 


The reasons: 
levels of last year with new discov- 
eries in Payne county and further 
extensions in the north Oklahoma 


Oil income above the 


City field; In spite of price declines 


over the 


Sell the nation’s bright 
through the market's No. 1 media... 
the Oklahoman and Times. Sell it 
with a coverage of nine out of ten 


Oklahoma's 1937 farm income was 
up $30,000,000 from the 1936 figure 
and set a new high since 1931. 


spot 


homes in the city carrier zone and 


trading area. 


six out of ten homes in the retail 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES 


NATIONAL REPRESENTATIVE — 


THE KATZ AGENCY 
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This department is a reader’s forum. 


Armco’s Talent Is “Pro” 


To the Editor: One of the boys 
has called my attention to the article 
on page 21 of your Jan. 31 issue 
under the head “Institutional Copy 
Program Opened on WGAR.” 

The last paragraph of this article 
mentions that our company has done 
something along the same line as the 
WGAR program except on a national 
scale. I am not familiar with the 
program mentioned, but since it re- 
fers to “plant talent” I thought I 
had better write you a little note 
explaining the type of radio program 
we have. 

There is no amateur talent from 
our plants or offices on the ARMCO 
radio program, and as a matter of 
fact has not been for eight years. 
The nearest approach to any one 
from our own organization being on 
the program in recent years has been 
the Ironmaster himself who, as you 
know, up to this year, has been Mr. 
Chapple. 

H. V. MERCER, 


Advertising Manager, The Ameri- 
can Rolling Mill Company, Middle- 
town, O. 

vvy 


It All Makes Us 
Touchéd in the Head 


To the Editor: Re your story in 
the issue of Feb. 14, on Kellogg Com- 
pany cracking down on cathartic and 
laxative makers, may we note thus 
the use of the word coupé. 

Merely to administer a slight coup 
on the wrist of the scribe whose 
coupé (ours is a Chevrolet) makes 
him seem a bit touché(d) in the 
toupee. 

GLENN STEWART, 
Kalama- 
Com- 


Advertising Manager, 

zoo Vegetable Parchment 

pany, Kalamazoo, Mich. 

{Editor’s note: On first glance Mr. 
Stewart's comment would seem to 
be a direct coupé at a bald-headed 
editor. The latest Funk & Wagnalls 
Dictionary of the English language 
fails to list touché as an accepted 
English word, although it is a fa- 
miliar fencing term. Coupé is not 
only a carriage or auto style, but 
also, according to the dictionary, “the 
sudden shifting of a guard to an at- 
tack on an adversary’s unprotected 
side.”’] 


Copywriters In Danger 
Of Losing Their Jobs 


To the Editor: Not as an author, 
editor, journalist or poet, I frequent- 
ly read “writer’s” magazines. I say 
“not as an author, etc.’”’—but as a 
plain, everyday practitioner of adver- 
tising. I do so because I find many 
ideas worth an advertising man’s 
time: current trends in fiction that 
ring the bell with readers, this and 
that in editorial policy, the market 
needs of many magazines—signs 
which, if read properly, are equally 
good for both the ‘‘writer” and copy- 
writer. 

But today I found a new formula 
that promises success for one class 
of writer, and shame for the other. 
And “the other’ is the copywriter! 
In a current issue of a _ popular 
“‘writer’s” journal the reader is urged 
to try his or her hand at rewriting 
the advertisements they chance to 
come across—especially the “lousy” 
ones. Oh, no! You are not supposed 
to ask for payment of any kind.... 
You just clip the advertisement and 
rewrite it so much better that its 
power to pull greater results will 
be seen at first glance—provided you 
have remembered to address it to a 
“vice-president” of the company it 
represents. V.Ps. usually have charge 
of the advertising, and have more 
time to read “gripes” than _ presi- 
dents. The author of these articles 
regarding the rewriting by “writers” 
of advertisements badly written by 
copywriters states he has received, 
without the asking, both money and 
merchandise — cigarets, canned 
goods, etc., for his constructive criti- 
cism. If the advertiser likes your 
copy better than that which he is 
using-—-watch for a special delivery 


Advertiser 


letter containing a check, or an ex- 
press truck with a case of the adver- 
tiser’s merchandise. 

But wait! I forgot something. 

In case you (writer, embryo au- 
thor, etc.) are not sure of your own 
ability as an adwriter, you merely 
go down to the public library, ask 
for some books on the subject of how 
to write advertising and spend a 
“few” evenings studying these books. 
That really is all there is to it! Of 
course, business directories or local 
dealers give you the names of the 
vice-presidents when your revised 
copy is ready to mail. Tish, tush. 
You should know that... . 

J. L. Sowers, 
Dayton, O. 
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Consumer's Paramount 
Interest Is In Fit 


To the Editor: The interesting 
letter in your issue of Jan. 31 signed 
“Anonymous” concerning the impor- 
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vel Cy ERMOUS STERNBERG, INC. ©. 


tance of fit in men’s clothing 
prompted us to send these proofs. 

The advertisements were prepared 
by our agency, The Fitzgerald Adver- 
tising Agency, New Orleans, and are 
running in several trade magazines. 
They place particular emphasis on 
exactly the same factor sjressed by 
your recent correspondent, that is, 
the consumer’s paramount interest 
in the correct fitting quality of the 
suits he purchases. 

The trade name “Mirror-Test” was 
chosen some years ago in order to 
emphasize to the clothing dealer the 
attention that Famous-Sternberg, 
Inc., gives to design and fit of sum- 
mer suits. 

Lewis E. ScHWARz, 

President, Famous-Sternberg, Inc., 

New Orleans. 
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Arizona Answers Slight 


To the Editor: Good old Nation’s 
Business, always reliable and a leader 
in disseminating business news, 
dropped Arizona down to a “fair” 
rating in December. We, as one of 
the newspapers carrying this map, 
thought there was something wrong, 
as it varied so with our own close 
knowledge of business conditions in 
Arizona. ' 

So we started digging for the facts 
to refute this picture. Arizona has 
for many months been one of the 
outstanding business spots, so we 
knew the facts were there. As a 
consequence, we succeeded in pre- 
senting to our readers, in a 
double truck advertisement on Feb. 
5, the picture of Arizona business in 
December. 

W. W. KNorpp, 

Vice-President and General Man- 

ager, Phoenix Republic and Gazette. 

vvey 


Hosiery Seams in Front 
Would Seem to Pull Sales 


To the Editor: We would like to 
call your attention to the rather mis- 
leading caption which appeared in 
connection with the photograph of 
front seam hosiery in your Feb. 14 
issue. 

This caption sought to give the 
impression that The Union Special 
Machine Company produced this 
hosiery, whereas the B. Z. B. Knit- 
ting Company, Rockford, IIl., pro- 
duced the hosiery on Union Special 


Letters are welcome. 


hosiery seaming machines, specially 
for Carson Pirie Scott & Co., Chi- 
cago. 

The story behind the production 
of this hosiery is rather interesting. 
It seems that W. G. Anderson, 
hosiery buyer for Carson, heard of 
this new style, but was unable to 
obtain any, even after getting in 
touch with his Paris office. Conse- 
quently, he went to B. Z. B. and 
asked them to produce some for him. 
They did this, using Union Special 
machines for seaming, and as far as 
we know this is the first hosiery of 
this style to be manufactured and 
sold in the United States, although 
a similar style has been produced in 
Europe, also on Union Special ma- 
chines. 

You will probably be interested in 
knowing that as a result of the wide 
readership of your publication, we 
have had several requests for details 
on this new style. 


A, J. FEIGEL, 


Sales Promotion Manager, The 
Union Special Machine Company, 
Chicago. 


Insurance Company, AT&T Get Together 


To the Editor: 
Please note page 
77 of the Feb- 
ruary 13 issue 
of The Saturday 
Evening Post. 

Could it be 
just a coinci- 
dence that the 
insurance com- 
pany just hap- 
pened to run an 
advertise. 
ment in the 
same issue 
and by some 
sort of luck got 
it on the same 
page as the 
American Tele- 
phone & Tele- 
graph advertise- 
ment. Or did 
someone of the 
staff of A. T. & 
T. with a flair 
for auspicious 
“coincidenc e s” 
tip off the ad- 
vertising depart- 
ment of the in- 
surance com- 
pany. 

A. J. Novorny, 
Hurley Machines, Electric Household Utilities Corporation, Chicago. 
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World. 


twelve months a year. . 


R. W. McCARTHY 
Menecer National Advertising 


) ABig, Diversified 


Because Houston’s industries are many and mammoth, Houston is a year- 
round, well-able-to-buy market. 
ing and agriculture flows a regular stream of dollars into Houston retail chan- 
nels, and into the pockets of those manufacturers and distributors who are 
alert to Houston’s marketing possibilities. 

Sixty-one per cent of all the oil produced in the United States flows to the 
tidewater terminals and refineries adjacent to Houston, the Oil Capital of the 
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Principally from oil, the port, manufactur- 


With 27,000,000 tons. of cargo breaking all previous records last. year, 
Houston ranks fifth in the United States as a seaport. 

Houston is Texas’ leading manufacturing center, with more factories, more 
investment, more output, and, of course, more workers and_a higher pay roll 
than anywhere else in the state. 

Agriculturally: Houston is the world’s leading cotton 
city, with more cotton stocks here than at any other point 
on earth; the Houston area has an annual farm income 
of more than $60,000,000; the Houston area produces 
49 per cent of all Texas livestock. 

Houston is a market where sales come easily 
. especially when promoted 
with representation of your product in Houston’‘s 
first-in-everything newspaper. 


THE HOUSTON CHRONICLE 


LEADS THE STATE IN NATIONAL ADVERTISING 
FIRST IN HOUSTON —IN EVERYTHING 


THE BRANHAM COMPANY 
National Representatives 
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ithin two months there will be a distinguished new 
address on the Pacific Coast —“Columbia Square, Hollywood.” 
| A magnificent new studio and office structure, of modern- 
: functional design, is now being completed for KNX and the 
West Coast division of the Columbia Broadcasting System. 


New production facilities of unequalled beauty and utility 


“ 


will soon be available there to all CBS clients on the 


Pacific Coast. And from this address will speed programs 


ee ee 


for Columbia’s millions of listeners from coast to coast. 


| “COLUMBIA SQUARE, HOLLYWOOD” 


50,000 WATTS - OWNED AND OPERATED BY THE COLUMBIA BROADCASTING SYSTEM 
REPRESENTED BY RADIO SALES—NEW YORK + CHICAGO + DETROIT + BIRMINGHAM + LOS ANGELES + SAN FRANCISCO 
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JANUARY TOTAL 
FOR 25 CHAINS 
DECLINES 1.87% 


New York, Feb. 24.—January sales 
for 25 major chain stores totaled 
$179,707,985, a drop of 1.8 per cent 
from the $182,999,896 registered by 
these stores for the same month in 
1937, according to reports to ADVER- 
TISING AGE today. 

Unsettled business conditions gen- 
erally and unfavorable weather in 
some territories were held responsible 
for this decline which permitted only 
six of the 25 organizations to report 
sales increases for the month. 

In this group, however, were 
some of the larger sales totals, in- 
cluding Woolworth’s gain of 2.7 per 
cent, Walgreen’s of 2.9 per cent and 
S. H. Kress’ of 1 per cent. 

Report Annual Figures 

Two of the three chains closing the 
fiscal year with the end of January 
set new records for 1937. Twelve- 
month sales of these for 1937 and 


FIDDLESTICKS 
FIDDLESTICKS 
FIDDLESTICKS 


ae Mn died 


SOUTHERN CALIFORNIA 
ISNT ANY DIFFERENT 
THAN ANY OTHER 

HINTERLAND ! 


Bites se tui 


ee ‘a 


FAIR ENOUGH. 
DO TELL ME MORE 


buck & Co., $572,874,101, $526,292,136, 
an increase of 8.9 per cent and an all- 
time high; Montgomery Ward & Co., 
$432,539,796, $376,444,690, a gain of 
14.7 per cent and also a new high; 
W. T. Grant Company, $99,056,957, 
$98,346,043, a gain of 0.7 per cent. 


Figures for the individual com- 


JANUARY SALES OF CHAIN STORES 


January, January, % Gain 
Company 1938 1937 or Loss 

ES. sete beawep ee eeee oe $ 1,235,913 $ 1,277,668 —3.3 
eh ie Lf iceeeseeenenseneens 1,183,617 1,042,067 +13.6 
i rN os ic cererhe dew ae ee ee 197,735 206,463 —4.2 
ee Be RP ree eerie Sore hes 5,325,180 5,625,776 5.3 
ae, ee Cc ants nedebasennenseese 1,789,829 2,021,862 11.4 
MB NR 0 eee ere 9,021,745 9,348,850 —3.5 
Ea ee 5,158,589 5,108,854 +1.0 
*Kroger Groc. & Baking C ompany. 17,961,840 18,798,326 -—4.4 
ESS RT Te er ee eee Pe 961,012 1,039,373 —7.5 
SE re eee ere 1,993,635 2,091,572 -4.7 
McCrory Stores ...cccccsccvccececs 2,475,637 2,509,667 —1.3 
eS, ic ce heck eee cenoeree 1,208,699 1,248,206 —3.1 
Montwomery Ward ..--ccccscsevess 21,840,243 22,578,088 3.2 
Be, Es oi vee cc boca neste cee oes 2,490,097 2,519,023 —-1.1 
rr re eet eee seek awe res 1,129,129 1,182,076 ~4.4 
oe, iv ccee ee ahee ead Kh ee 2,656,065 2,752,591 -3.5 
A ER FE Ee eee ee Ee Te 15,265,222 15,928,021 —4.1 
Peoples Drug Stores........ccsecees 1,751,667 1,798,040 2.6 
TRASOWES BIOTOS coc c cca cccsacnsicors 26,731,524 26,261,193 +1.7 
[Hearse MOSouen & CO... wscccsavess 29,634,776 30,576,843 -3.1 
Ce oa tea ce eens bene ere Res 1,720,410 1,840,562 —6.9 
IR eRe tik kk Bele kao Ke AO 5,507,855 5,353,936 + 2.9 
Western Auto Supply...... ....... 1,906,000 1,793,000 +6.3 
Ue, WEE soa es cek ee cance ves 19,157,086 18,649,912 + 2.7 
eS ewer rere Tere r eT 1,404,480 1,457,927 ~3.6 

0) a ee reek Pee. $179,707,985 $182,999,896 -1.8 

+Four weeks ended Jan. 22, 1938, and Jan. 23, 1937. 

*Four weeks ended Jan. 29. 
1936, respectively, are: Sears, Roe-| panies are shown in the accompany- 


ing table. 


Rockwood to Federal 
Rockwood & Co., Brooklyn, N. Y., 
manufacturer of cocoa, chocolate 
bars and chocolate novelties, has ap- 
pointed Federal Advertising Agency, 

New York, as advertising counsel. 
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FIDDLESTICKS ? 
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HEH, HEH, HEH, EDGAR, YOURE SO “@ 


FUNNY. DO YOU KNOW THAT NEARLY 


ae 


FIFTY THOUSAND -TRY TO GET THAT, EDGAR] 
- FIFTY THOUSAND FARMS IN SOUTHERN 
CALIFORNIA HAVE AN AVERAGE VALUE 2& 
OF $19,705 EACH AS AGAINST THE, om 


p U.S. AVERAGE OF #4823 
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“iy 


: Ss SO WHAT INDEED? $0 38% OF THE 


LOS ANGELES MORNING EXAMINER CIRCU- 
LATION (OUTSIDE THE CITY ZONE) GOES 


TO SOME PRETTY FAT POCKET-BOOKS, 

EDGAR - THATS WHAT! AND THE VERY 

POTENT 62% CITY CIRCULATION 1S NOT 
TO BE SNEEZED AT, EITHER 


NO, NOT NOW, EDGAR, BUT SOMETIME ("= 
WHEN YOURE IN A REASONABLE FRAME i 
OF MIND, ASKA HEARST INTERNATIONAL, * 
ADVERTISING SERVICE MAN (You KNOW, 
p> ONE OF RODNEY BOONES MEN) TO 
ma TELL YOU THE WHOLE L.A. MORNING 


asi, EXAMINER STORY. 
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IT'S SUMPIN, 


Mee EDGAR - 11M TELLIN YA!) 


Ben Franklin’s Truisms 


Tell Modern Sales Story 


f - 
“2 


« ie 


Already employed by Frigidaire, Jam Handy's new sales talkie, now ready 
for general distribution, and giving Benjamin Franklin's simple rules of personal! 
relationship, presents a powerful modern lesson to salesmen. 


l. “Virtue is obtained rather by the*GET THE PROSPECT TO TALK 
use of the ears than of the tongue ASK QUESTIONS.” 
Put on the humble inquirer.” 


. - 
ee Sen 


“Set + were « 


2. “Argument is productive of dis- 
gusts and perhaps enmities.” 


“In answering an opinion, observe “ANSWER WITH A ‘YES, BUT...” 
that in certain cases the opinion would 
be right.” 


lig Bis PRES i OB 


4. “Forbear all direct contradictions 
to the sentiments of others, and all 
positive assertions.” 


“DON’T CONTRADICT—DONT 
BE TOO POSITIVE.” 


“TELL A COMPLETE STORY.” 


“Lose no time, but let each part 
of your business have its time.” 
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VSE PROMOTION 
TAS SHARP TOOL, 
BABSON ADVISES 


Speed Up When Going Is 
Tough, He Recommends 


Babson Park, Fla., Feb. 24.—Re- 
yealing a marked shift in his stance 
of last September, Roger Babson, one 


Methodists Purchase 
Year's Time on WOW 


Omaha, Neb., Feb. 24.— 
Father Coughlin has competi- 
tion in this area. The Metho- 
dist Episcopal church this week 
purchased 52 Sunday after- 
noon half hours over WOW at 
regular commercial rates, and 
each broadcast is on the air 
between 2:30 and 3 p. m., com- 
peting with Father Coughlin. 
Dr. G. Bromley Oxnam, resi- 
dent bishop, who presides Over 
lowa and Nebraska Methodist 
churches, is the guiding spirit 
on the programs. 


Two Name Randall 


Randall Company, Hartford, Conn., 
has been appointed to handle the ad- 
vertising of S. Augstein & Co., New 
York, maker of Sacony bathing suits 
and beach wear, and College Point- 
ers, College Point, N. Y., maker of 
B. H. Wragge Ready-to-Wear. 


Two for Hartley 


Robidoux Hotel and Dannen Grain 
& Milling Company, St. Joseph, Mo., 
have appointed Harrison Hartley, 
Advertising, St. Joseph, to handle 
their advertising. 


Etienne Expands 
Frank Etienne, commercial artist 
of Boston, has taken larger studios 
at 230 Boylston street after holding 


Modernization 
Stimulated by 
New Amendments 


Chicago, Feb. 24.—The recently 
passed amendments to the Housing 
Act are certain to exercise a favor- 
able influence on new construction 
as soon as the general business situa- 
tion improves, in the opinion of Rus- 
sell G. Creviston, advertising and 
sales promotion director, Crane Com- 
pany, and president, Builders’ Coun- 
cil. 

Meanwhile, Mr. Creviston believes, 
modernization will show much more 


of America’s leading economists, to- 
day issued a statement urging heavy 
advertising as one means of stimulat- 
ing buying, depleting stocks and forc- 
ing a resumption of big-scale produc- 
tion. 

Mr. Babson’s statement last fall, in 
which he suggested reduction of ad- 
yertising expenditures, drew heavy 
fre from advertising men. The econo- 
mist now explains his viewpoint on 
advertising more completely, taking 
the attitude that it should be used 
less when orders are coming in al- 
most automatically, more when it has 
a man-size task to perform. 

“For 30 years,” said he, “I have 
studied the business cycle and have 
tried to discover how the peaks and 
valleys can be ironed out. I have 

f always been convinced that one of 
the solutions is by the proper use 
' of advertising. 


Would Reverse Order 


Sees 


“When times are good and busi- 
B hess is booming, advertisers like to 
drive for orders. This is only nat- 
; ral. Actually, however, manufactur- 
ers and merchants should hold back 
)in good times and build up an ad- 
)vertising backlog which they can 
_ pump out to maintain sales volume 
Hand employment in periods such as 
= the present.” 
> Mr. Babson followed up this ex- 
position with proposal of a unique 
plan to achieve this result by allow- 
ing manufacturers to deduct from 
Sincome tax ;eturns any increase 
"made in advertising expenditures 
during periods when production is 
running below normal. 
| “Depressions are serious. only 
‘when retail selling stops,” he ar- 
gued. “Most of our basic economic 
troubles today are not connected 
with production, but with distribu- 
tion and taxation. Speeding up the 


flow of goods is where we must put 
the emphasis. Advertising can 
' its normal scale, reasonably good 
results will be obtained. 
suring effective public purchasing 
power. 


gyn 


SE iia EE —— 


play a tremendous part in such a 
program.” 

Advertising deserves the lion’s 

; share of the credit for the compara- 

tive activity of retail business, Mr. 

Babson commented. The _ retailer 

has proved that as long as adver- 

He concluded with the assertion 

that lower prices this year will al- 


lising continues on something like 
most offset reduction in income, in- 


About Your Picture Problems? 
rt EXTENSIVE STOCK LIBRARY 
“TERS THOUSANDS OF SUB.- 


JECTS AND SITUATIONS 


F 1. CATALOG BROCHURES 
REE 2. ON APPROVAL SERVICE 


| PUZZLED 


HAROLD M. LAMBERT 


forth at 99 Chauncy street. 


activity under the amendments, 


which restore government assist- 
ance to owners to the status which 
caused a mild boom a few years ago. 

“It is unlikely that any great 
amount of capital investment will 
be made by industry or others until 
the general situation has become 
more favorable,” commented Mr. 
Creviston. 

“However, the new laws are bound 
to help materially once this has come 
about. Meanwhile, they have stimu- 
lated interest in new construction, 
and many plans are being laid to 
project new building of many kinds 
as soon as conditions are more pro- 
pitious. There is no doubt that both 
new construction and modernization 
will be greater with the help of the 
new laws than otherwise, regardless 
of immediate conditions.” 


NATIONAL EVENTS 
with “U:S” SALES-SPOT 


Attractive Hangers as produced by “U-S” add 
power to any “Week” scheduled for the intensive 
sale and display of your products. By tying to- 
gether thousands of retail outlets in a concerted 
effort to make the public brand-conscious, you 


ADVERTISING 


strengthen your other advertising activities. 


pmps Pork ... Be 


pee, 
eure with tomate san 
nen SAUCE 


CANNED SALMON SPECIAL 


PLENACHROME 


Ask the “U-S” representative 
to show you how other adver- 
tisers use Hangers successfully 


AND DIVISIONS . 


%* AMERICAN LITHOGRAPHIC DIVISION = Dees 


HOME OFFICE: 
320 BEECH STREET, 
CINCINNATI, OHIO 


* ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
% DONALDSON LITHOGRAPHING DIVISION ; 
* ERIE LITHOGRAPHING & PRINTING DIVISION 

& PALMER ADVERTISING SERVICE DIVISION 

& W. F. POWERS DIVISION | See 


? 
40 Ogontz Ave. Phila. Pa. 


SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH 
BOSTON DETROIT MILWAUKEE —— 
BROOKLYN ERIE, PA. MINNEAPOLIS ST. CHARLES. ILL. 
CHICAGO INDIANAPOLIS NEW YORK ST.LOUIS — 


* THEO. A. SCHMIDT LITHOGRAPHING DIVISION 


cons e 
| CANNED SALMON! 


A Food of high nutritive value and 
appetite appeal, capable of being 
served in a wide variety of ways. 
We congratulate the Canned Salmon 
Industry on their important contri- 
bution, and join them in celebrating 
Salmon Week, March 4 to March 12. 


For Products that Help, Sell Your Product... Calla Representative from any “U-L" Division 
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Two Name Wylie 

C. Ellsworth Wylie Company, Los 
Angeles, has been appointed to 
handle the advertising of Welton & 
Co., realtor, and Rossmoyne Village, 
residential community which will 
use newspapers, direct mail and out- 
door. The agency has moved to new 
quarters at 6022 Wilshire blvd. 


Moulthrop to Agency 
Frank N. Moulthrop has joined As- 
sociated Advertising Agency, Los 
Angeles, as account executive for 
Barbara Ann Baking Company, Los 
Angeles. 


UNUSUAL COVERAGE 


& » Circulation This issae 60.000 | 
PRACTICAL BUILDER 


Sensrmal Deveted ta the Pra: 


fas Gi we tenn am Fustern Builder Features 
Retiand towing tt Te 

5. 

« 


Ws SCALE LO-2857 
e086 PLANED 


Standard Materral in Hoses 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement) 


——— 
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Cowling Made 
Willys-Knight 
Vice-President 


Toledo, Feb. 24.—W. C. Cowling, 
who severed his long connection as 
general sales manager of Ford Motor 
Company last November, will have 
an opportunity to test his genius in 
competition with his old company. 
Mr. Cowling’s appointment as vice- 
president of Willys-Overland, Inc., 
was announced today by David R. 
Wilson, president of the local car 
manufacturing company. 

While Nelson A. Beardsley will 
continue as general sales manager of 
Willys, it is believed Mr. Cowling 
will play an important part in sales 
councils. His long experience with 
Ford gave him an unusual oppor- 
tunity to become a wily strategist. 

When Mr. Cowling left Ford last 
November, he planned to join his son 
in the steamship business. The auto- 
mobile industry declined, however, 
to allow such a notable member to 
escape from its ranks, today’s tie-up 
following. 


To Walker & Downing 


Walker & Downing, Pittsburgh 
agency, has been appointed advertis- 
ing and publicity counselor for the 
Allegheny county sesqui-centennial 
celebration Sept. 3-24. 


Toye to New York 


Philip C. Toye, formerly in charge 
of the Holyoke, Mass., office of 
American Tissue Mills, has been ap- 
pointed in charge of the new syndi- 
cate sales office at 200 Fifth avenue, 
New York. 


EYES THE LAW 


forbes ¢ Wallace: 


MASSACHUSETTS 
STATUTES 
Prevent advertising the. 


price of complete eye- 
glasses... but be assured 


that we have eyeglasses 
to fit everyone’s income 
as well as their eyes. 


@ You may use our con- 
venient payment plan, 
your charge account, 
or pay cash. 


DR. F. D. CAREY, registered 
optometrist, in charge. 


This Springfield jeweler uses a little 

reverse English to skirt the new Massa- 

chusetts law preventing advertising of 
eye glass prices. 


Account to French 


Oakleigh R. French & Associates, 
St. Louis, has been appointed to 
handle the advertising of Skinner 
Heating & Ventilating Company, 
heater division of St. Louis Blow 
Pipe & Heating Company. Newspa- 
pers, business papers and direct mail 
will be used. 


Bohn Appointed 
John Bohn, a member of the sales 
staff of Station KMOX for the past 
four years, has been appointed St. 
Louis representative for Radio Sales, 
Inc. 


Ludlow 


Karnak 
Black 
Italic 


Here's a new Ludlow face for smashing, com- 
pact, dynamic display. It does pack a punch! 
Karnak Black Italic has enough angularity 
...delivers sparkling display within limited 
area. ..and blends typographically with al- 
most any typeface for body matter (with par- 
ticular affinity for other members of this flat- 


serif family.) 


As with all Ludlow italics driven in slanting 
matrices, there are no overhanging kerns to 


break off. 


Available in matrix form in all sizes from 
18 to 72 point, inclusive. . . a virile face styled 
to the heavy-duty calls of 1938. 

And, as usual with Ludlow composition, ef- 
ficient in setting...no type shortages...rapid 
and sure justification. ..convenient universal 


spaces...and no pi. 


Ludlow Typograph Co. 


2032 Clybourn Avenue + + Chicago, Illinois 


@ Shown below are some 
representative sizes of the vigor- 
ous Ludlow Karnak Black Italic, 
which is available in all sizes 
from 18 to 72 pt. Specimen sheets 
showing all sizes will be gladly 
sent to you upon request. 


72 Point Ludlow Karnak Black Italic 


Black 


48 Point Ludlow Karnak Black Italic 


Designs 


36 Point Ludlow Karnak Black Italic 


Ad Heads 


30 Point Ludlow Karnak Black Italic 


Advertising 


24 Point Ludlow Karnak Black Italic 


In 1892 they were getting ready 
to build the World’s Columbian Ex- 
position in Chicago to mark the 
four hundredth anniversary of the 
discovery of America; and in Bos- 
ton that year 
Fred Dodge had 
an idea. 

It was that 
he could make 
some money by 
distribut- 
ing a calendar 
to all of the 
architects’ of- 
fices in the 
Hub, and _sell- 
ing advertising 
on the calendar 


to building ma- Fred Dodge 

terial com- 

panies. He tried it, and it worked. 
In his contacts with architects, 


who represented the circulation of 
the calendar, and manufacturers and 
dealers in the building material 
field, his advertisers and prospects, 
young Fred picked up many an 
item of information about new 
building jobs, which he passed on 
to his customers. They liked it. 


Puts Knowledge to Use 


So he began putting out this use- 
ful sales information in regular 
form, and thus were born the fa- 
mous Dodge Reports which are the 
backbone of sales and promotional 
activities in most of the building 
industry today. 

F. W. Dodge expanded to New 
York, and gradually absorbed the 
numerous local services which had 
borrowed the idea for their own 
communities. In time reports be- 
came available for all of the 37 
states east of the Rocky Mountains. 

Today Dodge Reports are pre- 
pared by 750 full-time reporters who 
made 1,216,000 personal calls and 
813,000 telephone calls in 1937, con- 
tacting regularly 158,000 sources to 
gather news for this national serv- 
ice of building information. Dodge 
issued 41,000,000 separate reports to 
8,000 clients last year, covering 
every building and _ construction 
project of importance from incep- 
tion to completion. 

This is probably the largest busi- 
ness reporting operation in exist- 
ence—certainly the largest devoted 
to a single industry. Its value is 
so thoroughly recognized that Dodge 
Reports may be regarded without 
exaggeration as the great oak which 
grew from the modest little acorn 
planted and tended so carefully by 
Fred Dodge back in Boston in 1892. 
Irving W. Hadsell is now vice-presi- 
dent in charge of this primary activ- 
ity of the company. 

Building statistics supplied by the 
F. W. Dodge Corporation are given 
wide publicity. Thomas §S. Holden 
is vice-president in charge of the 
statistical service, which provides 
highly significant studies of the 
trend of building as to type, size 
and geographical distribution, com- 
piled from Dodge Reports. Many a 
large manufacturer bases his pro- 
duction and sales plans on the 
trends forecast by Dodge. 

F. W. Dodge had other ideas just 
as interesting, but the most impor- 
tant came from another original 
thinker in the building business— 
Clinton W. Sweet, one of the found- 
ers of the overall manufacturing 
business of Sweet-Orr. He _ pub- 
lished, largely as a hobby, the maga- 
zine Architectural Record, founded 
as a quarterly in 1891. His editor, 
Henry Esmond, was appalled at the 
waste which he found in architects’ 
offices as the result of the careless 
handling of valuable’ information 
about building products, and_ in- 
vented a method of keeping cata- 
logs accessible through pre-filing. 


Buys Sweet’s Business 


When in 1914 F. W. Dodge finally 
persuaded Mr. Sweet to sell his 
business, Sweet’s Catalog Service 
was already eight years old. But 
F. W. Dodge popularized the basic 
idea of increasing catalog efficiency 


LITTLE ACORN TO GREAT OAK 


Advertising Calendar Started F. W. Dodge Business of Serving the 
Building Business 


BY G. D. CRAIN, JR. 


through pre-filing, and under the 
skilful direction of Chauncey |, 
Williams, vice-president in charge 
of that division of the company, jt 
has won acceptance for a basic 
philosophy which approaches sales 
promotion primarily from the stand. 
point of making it easier for buyers 
to buy. 

The 1938 edition of Sweet’s Archi. 
tectural Catalogs has just appeared, 
It consists of five hefty volumes, 
containing 5,423 pages of catalog 
data supplied by 1,100 manufactur. 
ers, many of whom present their 
complete lines in this way. This 
compares with 758 pages in the first 
issue of 1906. Distribution is to 
14,500 offices of architects, engin. 
eers and contractors. 

Sweet’s is the wonder and ad. 
miration of the business publishing 
world. There are many other simi. 
lar services which have been pro- 
vided for other fields, but thus far 
few have been able to develop the 
idea as successfully as the pappy of 
the pre-filed catalog plan has done, 

There is a companion service, 
Sweet’s Engineering Catalogs, 
started as a single service in 1914, 
and in 1926 split into four market 
groups. While it is not as big as 
the architectural edition, it is show- 
ing steady increases in acceptance 
from manufacturers and users. 


Other Sweet’s Services 


A little brother of the larger 
services is Home Owners’ Catalogs, 
published for continuous distribu- 
tion to the home building market 
under 
ports. 


The magazine end of the business, | 


built around Architectural Record, 


the auspices of Dodge Re | 


which, as you may have noticed, has © 


just taken over Mr. Hearst’s Ameri- 
can Architect, includes also Real 
Estate Record, published in metro 
politan and national editions for 
building owners and maintenance 
men. John, M. Williams is vice 
president in charge of this division. 

Truman S. Morgan, who operated 
a building report service in Pitts 
burgh, which was purchased by the 
F. W. Dodge Corporation, is now 
the head of the company. Michael 
A. Mikkelsen is vice-president; San- 
ford D. Stockton, Jr., secretary, and 
Howard J. Barringer, treasurer. Of 
fices at 119 W. 40th street, New 
York, are being enlarged, which is 
as good a 1938 building statistic as 
any. 


Greenhalgh Named 


Robert Greenhalgh has _ bee 
named advertising manager of Thor 
darson Electric Mfg. Company, Chi 
cago. 


Joachim with Agency 


M. H. H. Joachim has joined 
Buchanan & Co., Chicago, as vice 
president in charge of radio. 


TLE TH 


f 9 
SHOES LNAGt \S* 

2nd Paper... . 24.0% 

3rd Paper... . 11.2% 


=; When a newspaper leads its 
competitors in 19 out of 24 
retail advertising classifications 
(as does The Seattle Times) 
there can be only one answer: 
CONSISTENTLY SUPERIOR 
RESULTS! 


_ 


O'MARA & ORMSBEE, Advertising Rep- 
PUBLISHED DAILY and SUNDAY 


The Seattle Times 
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MR.MOSES SELLS 
A REFRIGERATOR 
IN MINNEAPOLIS 


Minneapolis, Feb. 23.—The Ameri- 
can public has so much more money 
now than it had following the 1929 
erash that it is plain silly to curtail 
efforts to sell them the products they 
need, Lionel R. Moses, trade exten- 
sion division, The American Weekly, 
told the Electrical Trades convention 
here last week. Just to prove it, 
Mr. Moses went out and sold an elec- 
tric refrigerator to a man who hadn't 
known he needed it. 

“You’ve got to sell your way out 
of this depression if you’re going to 
get out,” asserted Mr. Moses, declar- 
ing that refrigerator manufacturers 
proved, by advertising and selling, 
that no depression could stop them 
from getting business. 

“Are you in the electrical industry 
going to sit around and cry on each 
other’s shoulders, or are you going 
to step out and get more than your 
normal share of the money which 
should be spent in your trading areas 
in 19382” he demanded. 


Plenty of Prospects 


Reverting to cold figures, Mr. 
Moses said that national income is 
closer to the 1929 figure now than in 
several years during which deter- 
mined promotion and salesmanship 
yielded volume. Income in 1929 was 
80 billion; in 1932, not more than 
40 billion; in 1936, 60 billion, and in 
1937, 68 billion. 

Urging his audience to avoid ruin- 
ous price competition, Mr. Moses said 
there are only two steps to a con- 
structive program: First, sell the 
prospect an active, not passive, desire 
for merchandise; second, prove. the 
justification for the purchase. 

For instance, it is easy to prove 
that purchase of a 1938 refrigerator 
of adequate size will enable the 
housewife, by shopping carefully, to 
save enough money on food to pay 
for the addition to her equipment. 
This theory is based on a study of a 
family of four made by the Minne- 
apolis Journal, 

“There are thousands of such cases 
tight here in your territory,” said 
Mr. Moses. “It is your job to find 
them and then to dig out the specific 
selling points which best fit each in- 
dividual case. That is going to call 
lor a new approach by salesmen, but 
it is not a difficult approach. He can 
sell any prospect he can induce to 
say, ‘I wish we could buy a new and 
larger electric refrigerator, but we 
just can’t afford it now.’” 

He suggested specific arguments of 
this type: 

“Here’s a purchase slip from your 
butcher for 1¥, pounds of ham—69 
cents. But if you had bought a six- 
pound ham, which you can’t buy now 
hecause you have no place to put it, 


Thousands of ready-to-use illustra- 
tions, on all subjects, are avail- 
able for your inspection. Write, 
wire or phone 


KAU FMANN & FABRY CO. 
S. Wabash Avenue e Chicago 
Telephone Harrison 3135 


'06 West 43rd St. NEW YORK. 
Phone Bryant 9-6682 


you would have paid $1.38, and after 
throwing away 114, pounds of bone, 
you would have 41% pounds of ham— 
exactly three times as much for twice 
the money.” 

I. E. S. lamps, glass electric coffee 
makers, and other electrical equip- 
ment can be sold with the same ap- 
plication of definite figures, Mr. 
Moses concluded. 


He introduced one Mr. Cahaley, 
who bought a refrigerator from Mr. 
Moses. 

“That’s the way it was,” admitted 


the layman. “Of course, I knew all 
that stuff about the savings, but it 
was too general. Nobody ever put 
that argument in my language. You'd 
better make that point a little 
clearer.” 


Kroger Private Brand 
Gets Premium Aid 


Following successful tests’ in 
Akron and Youngstown, O., Kroger 
Grocery & Baking Company, Cin- 
cinnati, has begun national use of a 
premium—12 True Point pencils 
with the recipient’s name imprinted 
—in promotion for its Country Club 
crackers. 

The premium is offered for 25 
cents, with a coupon enclosed in the 
wrapper of the crackers. The cam- 
paign is expected to continue 
month. 


To Walter Biddick 


Walter Biddick Company, Los An- 


geles, has been named Pacific Coast 
representative for Station KVOA, 
Tucson. 


Roto Lineage 
Registers 10% 


January Gain 


New York, Feb. 25.——-Rotogravure 
advertising lineage in January to- 


one | 1937, 
| Corporation 
| was 
lage gain than the 8.1 per cent in- 
|erease shown in December, 


taled 659,983, an increase of 10 per 


|} cent or 60,067 lines over the January, 


total of 599,916, Kimberly-Clark 
reported today. This 
a substantially higher percent- 


the lineage total for the month was 
considerably lower. 


Local rotogravure advertising, 


although | 5!8tant 


totaling 326,932 lines as compared to 
272,301 last year, registered a gain 
of 20.1 per cent or 54,631 lines. Na- 
tional lineage was 333,051, an in- 
crease of 1.7 per cent or 5,436 lines 
over the January, 1937, total of 
327,615. 

Of the total for the month, 564,352 
lines were monotone and 95,631 were 
color roto. 


Tschudy Joins Blumer 


Herbert O. Tschudy, formerly ad- 
vertising manager of the Times, 
Monroe, Wis., has been named as- 
sales manager of Blumer 
Brewing Corporation, Monroe. Inthe 
new post, Mr. Tschudy will also be 
in charge of the company’s advertis- 
ing. 


John J. Gillin, Jr., 


Reach this huge Packing 
Payroll through WOW! 


@ A million dollars a month goes into the pockets of 
Omaha's 12,000 packing house and stockyards employees 
—money for food, clothing, automobiles, all the things that 
YOU have to sell. Hour-wage workers earn a minimum of 
50 cents per hour; piece-workers make up to $50 per week. 
The spending of this huge livestock industry payroll is 
influenced strongly by the spoken suggestion of adver- 
tisers on Nebriowa’'s favorite radio station. Recent surveys 
show tremendous listener preference for WOW—prefer- 
ence that means RESULTS for advertisers. 


WOW DOMINATES NEBRIOWA* 


capital is Omaha. 


OMAHA, NEBRASKA 


Mgr. 
Owned and Operated by the Woodmen of the World 


John Blair Co., Representatives 


*NEBRIOWA: The rich trade territory of eastern 
NEBRASKA and western IOWA. ls 
Its radio capital is WOW. 
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Coming 
Conventions 


March 21-22—Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 

April 20-23— Annual convention, 
American Association of Advertising 
Agencies, The Greenbrier, White 
Sulphur Springs, W. Va. 

March 29—Annual convention, Ex- 
port Managers Club, Hotel Pennsyl- 
vania, New York. 

March 31-April 1—Annual conven- 
tion, Hotel Sales Managers Associa- 
tion, Atlantic City. 

April 25-27—Annual 
Associated Business Papers, 
Sulphur Springs, W. Va. 

April 26-29— Annual convention, 
American Newspaper Publishers As- 
sociation, Waldorf Astoria Hotel, 
New York. 

May 22-25—Annual convention, Na- 
tional Paper Box Manufacturers As- 
sociation, Hotel Cleveland, Cleveland. 

May 3-7—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 

May 10-12—Annual convention, 
Lithographers National Association, 
The Homestead, Hot Springs, Va. 

May 13-14—Annual convention, Ad- 
vertising Affiliation, Hamilton, Ont. 

May 30-June 1—Annual convention, 
Southern Newspaper Publishers As- 
sociation, Biloxi, Miss. 

June 12-15 — Annual 


convention, 
White 


convention, 


DISPLAYS 
Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 
eee 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


THANKS IN COPY 


With Gratitude to All 


Ae awsant 


The Illinois Central System's president, 

L. A. Downs, used advertising to say 

“thanks” to his Centralia shop employes 

for offering to cut their wages $21,500 

to help rebuild shops destroyed by 

fire. Copy appeared in the Centralia 
Sentinel. 


Advertising Federation of America, 
Statler Hotel, Detroit. 

June 26-30— Annual convention, 
Pacific Advertising Clubs Associa- 
tion, Ambassador Hotel, Los Angeles. 

July 3-5—Annual convention, Trade 
Association of Advertising Distrib- 
utors, Detroit. 

Aug. 23-25— Annual convention, 
Outdoor Advertising Assoeiation of 
America, Denver. 

Sept. 19-23—Seventh International 
Management Congress, Washington, 
mB C. 

Sept. 21-283—-Annual conference, Na- 
tional Industrial Advertisers Asso- 
ciation, Statler Hotel, Cleveland. 


San Antonio and 
South and West Texas—are 
among American markets. 


territory— 
spot 
is an estab- 
lished fact, according to Brookmire’s Income Map for 1938. 


trade 
a_ bright 
This 


its 


San Antonio Express and San Antonio Evening News have 


a practically complete coverage of the purchasing-power homes 
throughout this great, rich trade territory and market place. 
These are the homes of families interested in merchandise worth 
having and able to buy the things which they need and which 
please them. 


1,043,58 
68,229 Fre son 


The Express and The Evening News gained 589,904 lines 
in 1937 over 1936. The gain for 1936 over 1935 was 2,071,269 
lines; for 1935 over 1934 it was 1,211,981 lines. The record of 
increase goes on year after year. 


lines of paid advertising 
for January, 1938, 


This record reflects the home-circulation in- 
fluence upon people who have the means to buy. 
The Express and The Evening News are separate and dis- 


tinct newspapers. Each has its own staff; each renders its own 
distinctive service to its readers and advertisers. 


San Antonio Express 


EVERY MORNING ANDO SUNDAY 


SAN ANTONIO EVENING NEWS 


EVERY EVENING, EXCEPT SUNDAY 


Texas’ Foremost Newspapers 


Getting Personal 


Ed Weiss, of MacDougall & Weiss, Chicago, is honeymooning in 
Florida with the former Ruth Wing, advertising agency girl. .. Elmer 
Flagler, Western manager for the New York News, is back in circula- 
tion after a thorough going-over in a hospital, where the medics found 
nothing seriously out of kelter. .. 

A 45 years’ service pin is the 
proud possession of William G. 
Snow, director of information and 
research for International Silver 
Company, Meriden, Conn. He was 
advertising manager from 1896 to 
1926 and prior to that time was 
a. m. of International’s predeces- 
sor, Meriden Britannia Com- 
pany. . 

Wesley Farmer, of the Los 
Angeles staff of Botsford, Constan- 
tine & Gardner, picked an appro- 
priate subject when he spoke on 
“Securing Movie Tie-Ups.” He 
ought to know. He is the brother 
of Actress Frances Farmer. ; 
Along with the celebrities whose 
birthdays occur in February is 
added another name, Bruce Stod- 
dart Buckland, who arrived at the 
home of Mr. and Mrs. Arthur 
Buckland, a. m., The Fair, Chicago department store, on Valentine’s 
Gay... 

B. A. Rogoff, of Jersey Match Company, Elizabeth, N. J., made his 
contribution for the National Foundation for Infantile Paralysis by dis- 
tributing 5,000,000 match books containing Founders’ coupons... 

Now it comes out that Gerald S. Beskin, Minneapolis agency presi- 
dent, is a former vaudeville and radio singer. In charge of a radio 
program for Glenwood-Inglewood Water Company, he had to pinch hit 
for the city health commissioner on short notice and did so well that 
he now conducts interviews on the program. . 

Bert Crane, Western manager for Simplicity Magazine, exercised 
his vocal chords to good effect before 100 agency representatives at a 
luncheon at the Tavern Club, Chicago, Feb. 24... 

The arrival of Arnold Bruce Abrams into the lives of Mr. and Mrs. 
Sam Abrams (prexy, Ohio Advertising Agency, Cleveland) was an- 
nounced in a miniature edition of Life, with pictures of all concerned. 

. Ray E. Fitch, sec’y and g.m., Racine Poster Advertising Company 
and head of Wisconsin Outdoor Advertising Association, has been 
elected president of the Racine Down Town Business and Professional 
Association. . . 

W. F. Wiley, Cincinnati Enquirer publisher, has been re-elected 
president of the Cincinnati Chamber of Commerce. Another Enquirer 
member, Ralph H. Quinn, g.m., is now a member of the board of 
directors of the Guardian Bank & Savings Company. And another 
bank official is Ernest I. Kilcup, managing executive of Davol Rubber 
Company, Providence, R. I., who has been elected to the directorate 
of the Phenix National Bank. 

“I Love Thy Rocks,” operetta satirizing the New Deal and written 
by Lee Anderson, agency exec., was cancelled by Detroit’s Fine Arts 
Society last week. The society’s board of governors claimed the play 
was sacrilegious... 

William K. Ziegfeld, copy chief of Ralph H. Jones Company, is back 
in the Cincinnati office after an extensive Southern cruise. He visited 
the British Honduras and Guatemala and brought back 300 black and 
white and Kodachrome photo- 
graphic studies. .. Irl W. Brown, 
manager of the Dallas office of the 
Texas Daily Press League, is now 
colonel of the New Mexico Na- 
tional Guard. . . 


Bernard J. Ecker, of Knox 
Advertising Service, Chicago, won 
third prize of $25,000 in the Old 
Gold puzzle contest. H. M. 
Hempstead, director of advertis- 
ing, Hupp Motor Car Corporation, 
is on a five-week trip through the 
Northeastern part of the country, 
giving a sales training and mer- 
chandising program to _ dealers 
and salesmen. . 

Vacationing in Miami Beach, 
Fla., is Mrs. Eleanor Reibling, 
of Geyer, Cornell & Newell, New 
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R. J. Strittmatter, Apex Rotarex Corpo- 


ration central division sales manager 
(left), admires the 1938 inspirational 
Apex dealer sales trophy with E. J. 
Howe, advertising executive, and C. W. 
Smith, general sales manager. 


WELCOME 


Homer McKee (left), is given a rousing 
party on joining Erwin, Wasey & Co., 


Chicago, with Fred Figarell, with the york. . . Elliott W. Robbins, pub- 
agency since 1915, and Chester R. Vail, jicity manager, N. W. Ayer & 
manager, joining the reception. Son, Boston, and Ellanor Petri, 


Brookline, have announced their 
engagement. . . Mary Ellen has joined the household of Cliff Dewees, 
a. m. of Stewart-Warner Corporation, Chicago, and Mrs. Dewees. . . 

Jim Bird is back in Detroit with the General Motors public relations 
division, after doing a four year stint as a. m. of G-M’s export division, 
spending much of his time in Japan and Burma. He’s much in demand 
now as a speaker, in view of the unsettled Far Eastern situation. 
Russell T. Kelley, Ltd., Canadian agency, is celebrating its 25th anni- 
versary up in Hamilton, Ont. . 

The New Orleans advertising and publishing fraternity seems to 
have a full quota of Irishmen. The permanent St. Patrick’s Day com- 
mittee, organized to arrange the annual parade and other festivities in 
the Crescent City March 17, includes George W. Healy, Jr., Times- 
Picayune; Vincent Callahan, WWL g. m., and Harold Wheelahan, 
WSMB g.m... 


Vincent Drayne, new v. p. of Ketchum, MacLeod & Grove, Pitts- 
burgh, and account executive there for 13 years, is credited with having 
been the stimulus behind the beginning of commercial broadcasting. 
When he was a. m. of Joseph Horne Company, Pittsburgh department 
store, in 1920, he heard that a crystal radio set in the toy department 
had picked up phonographic music from an experimental broadcast by 
Dr. Frank Conrad from his Westinghouse laboratory. Mr. Drayne men- 
tioned the experience in a Horne advertisement to promote the sale 
of the sets, and Westinghouse scientists realized then that radio should 
be used as a means of mass, rather than confidential, communication. . 
... Walter Jeffry, a. m. Leonard division, Nash-Kelvinator Corporation, 
Detroit, is passing out cigars in celebration of the baby girl presented 


him by his wife earlier this month. 


Rug Cleaning 
Still Unknown 


in Hinterland 


New York, Feb. 23.—Depicting , 
growing industry which could reag. 
ily jump its yearly sales volume 
from its current low level of $16. 
000,000 to $100,000,000 with a fey 
years’ time, L. D. H. Weld, directo; 
of research, McCann-Erickson, Ine. 
told the American Carpet Cleaneryg’ 
Association convention last week that 
the means to achieve this growth 
was through a co-operative adver. 
tising undertaking. 

Describing the industry as rela. 
tively young and little known, Dr 
Weld stated that a survey of the 
field indicated that professional rug 
cleaning was mainly confined to 
large cities and was patronized by 
persons earning $3,000 or more 
yearly. Moreover, he disclosed, the 
six leading states from the stand. 
point of volume of business were 
New York, New Jersey, California 
Illinois, Massachusetts and Mary. 
land, with New York paying &§ 
cents per capita to have rugs 
cleaned against a per capita average 
of only three cents in Kansas. The 
joint advertising campaign _ sug. 
gested by Dr. Weld would utilize 
Sunday rotogravure sections, na 
tional magazines and spot radio an. 
nouncements. He declared that the 
industry should be prepared to spend 
a minimum of $100,000 over a period 
of not less than from three to five 
years. 

Among the obstacles such a Cam- 
paign should be expected to over. 
come, he stated, were the public's 
lack of knowledge of the benefits of 
professional rug cleaning, of the 
economy of using the service, of the 
dangers of insanitation, along with 
its dependence upon the cleaning 
properties of vacuum cleaners. In 
this latter connection, he called at: 
tention to the sale of 1,300,000 vac. 
uum cleaners last year and pointed 
out that about 11,000,000 cleaners 


rs 


ee 


were in use in homes today. 


Bennett Agency Expands 


Bennett Advertising Agency, Co- 
lumbia, S. C., has organized a retail 
advertising service, with L. W. Edson 
in charge of retail sales and Max 
Cohen in charge of automotive ac 
counts and special promotion. 


Lloyd in New Post 


Lester Lloyd, formerly manager of 
the Oklahoma City office of McCann: 
Erickson, Inc., has joined Capitol 
Outdoor Advertising Service, Okla 
homa City. The McCann-Erickson 
office has been moved to Dallas, Tex 
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ESTABLISH PAR 


' conditions approaching the ideal. 


fale fom Cahland... Heath. att nd Suith ig, SELLE 


ee ee nr — 


maps out 
the wealth of the area it serves in a new 
series of institutional newspaper adver- 
tisements throughout the area. Emil 
Reinhardt, Inc., is the agency. 


FOR PRODUCTION 
IN PRINT SHOPS 


Chicago, Feb. 24.—‘‘Par for Print- 
a reference book recently issued 
Production Standards Corpora- 
tion, Chicago, is likely to have reper- 
cussions in the advertising field as 
the result of establishing higher pro- 
duction standards in the printing 
industry. While the volume, repre- 
senting the composite results of 
years of research and thou- 


ers, 


plants of all sizes, does not discuss 
prices, it is designed to _ stabilize 


charges in plants boasting high effi- 
B® ciency, 


according to the company. 
The volume is leased to subscribers. 

Officers of Production Standards 
Corporation assert that most produc- 
tion figures issued in the past in- 
cluded plants of both high and low 
efficiency, therefore representing 
merely an average for the industry. 
“Par for Printers,’ on the contrary, 
is based on a study of plants which 
have been notably successful. While 
figures of manufacturers of printing 
equipment are discounted in many 
cases, statistics given represent the 
output of given machinery under 


Standards Are Set 


The figures cover every phase of 
printing operations, the employer 
using them as a standard which he 
should strive to reach. Since pro- 
duction figures for each type of ma- 
chinery are given, the book does not 
(lirectly spur purchase of new ma- 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YoRK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
8-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
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chinery, except as contrasts between | Ney Plan for B. C. serted. The present administration 


different types of equipment loom in 
production standards. 


Labor Unions Approve 


In spite of the avowed goal of 
higher efficiency, labor unions have 
expressed no opposition to use of the 
figures in any plant. On the con- 
trary, many have implied approval, 
it was said. A number of printing 
organizations also have endorsed the 
principles laid down. 

An interesting discovery made by 
the publishers is that the weight of 
paper being used on any given job 
has far more effect on production 
than is generally supposed. Only a 
few weights are easily handled, pro- 
duction usually slowing down when 
lighter sheets are substituted. 


at Washington may have made mis- 
takes, but it at least recognized the 
arrival of the United States at a 
cross-roads. 

The greatest problem before bank- 
ers, Mr. Sheehan said, is to find out 
what the public thinks about them. 
When the facts are learned, the rem- 
edy will suggest itself automatically. 


‘Good Old Days’ 
Gone Forever, 
Bankers Hear 


Tourist Campaigns 
The provincial government of Brit- 
ish Columbia has changed its plan 
of making direct contributions to re- 
gional groups for aid in tourist pro- 
motions and now offers to match, 
dollar for dollar, the appropriation 
set up by any of these groups. 
First instance of the new plan is 


Boston, Feb. 23.-—Be well assured 
that the old days are gone forever.” 


in the government's offer of $10,000| This was the message delivered to] He suggested these questions for 
to match the 1938 budget of the Van- 'the New England group, Financial | financiers to ponder: 

couver Tourist Association for a | Peas ae . ‘re . ° 
$20,000 drive This drive will be | Advertisers Association, by William “Is the public sore at you? If 
handled jointly by five Canadian |J- Sheehan, public relations counsel,|your answer is ‘No,’ what evidence 
agencies. 7 Eastern Gas & Fuel Associates, in| have you to support it? Assuming 


——_—__—_—-- discussing 
gram for banks. 

Many financial advertisers, he 
said, yearn aloud for the “good old 
But they are gone as if they 
been, Mr. Sheehan as- 


a public relations pro-| that the public doesn’t like you very 
well, what’s the reason? What serv- 
ices of a social character do you per- 
form which the public is not aware 
of? What are you doing to tell the 


community about such services?” 


Account to Grey 
Meister Brothers, Cleveland and 
New York, monogramming, has ap- a 
pointed Grey Advertising Agency, | ays. 
New York, as advertising counsel. | had never 


esting? 


He’s already 


HUFFED OUT? 


He’s only a LittLte bad wolf this time, they say ... and is his face red! 
Maybe he’s about huffed out already, but whether or no, you have to 
keep on selling . . . and you can do it in Providence-Rhode Island. 


— Providence is being used for a number 
of test campaigns, because it is not only stable. . . it 
is of convenient, informative size and character, easy 
to handle, inexpensive . 
Greater Providence reads the Bulletin. 


Providence Journal- Bulletin 


REPRESENTATIVES: Chas. H. Eddy Co., Inc. « New York « Chicago « Boston « Atlanta 


Again in 1938... 


Providence-Rhode Island will be a good 
market. It was built that way — slowly, 
solidly. It has stood well through many a huff 
and puff. After all, the wolf was pretty old 
before he became a screen star. 


Rhode Island’s buying power comes from 
diversified industry. Western farmers must 
have material for clothes . . . eastern workers 
have to have tools. Women the country over 
continue to adorn themselves with gewgaws, 
if only the 10¢ kind. We make those things, 
among many others... so, there’s always a 
payroll here. 


Back of current income is a bulwark of savings 
. . « fourth highest, per capita, in the 
United States . . . owned by about 88%%* of 
the state’s population. 


Yes, you'll sell here. And your selling will be 
profitable . . . because it’s a low cost market. 
You'll find consumers of all classes — dealers, 
too — and they respond to one dominant 


‘ medium... 
. . practically everybody in 


*INCLUDING CHRISTMAS SAVINGS DEPOSITORS 


Dominating New England's ~econd Largest Market 


R. J. Bidwell Co. « San Francisco e Los Angeles 
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LIMIT RETURNS 
TO SEVEN DAYS 
IN BALTIMORE 


Baltimore, Feb. 24.—-Merchandise 
must be returned for credit within 
a week after delivery, a new code 
adopted by the Retail Merchants 
Association here provides. The 
agreement, taking effect March 1, 
has been adopted as the result of a 
survey showing that Baltimore 
stores suffer more from returns than 
those in any other city in the coun- 
try. 

In some stores, returns run as 
high as 20 per cent. Returned goods 
aggregate $750,000 monthly, or $8,- 
000,000 annually. The number of 
packages returned each year 
reaches the staggering figure of 3,- 
000,000, according to store execu- 
tives. 

Returned merchandise must be ac- 
companied by a sales check, in the 
case of cash sales. Merchandise of 
an intimate character, such as tooth 
brushes, rubber goods sundries, hair 
brushes, combs and hair ornaments 
must be returned in their original 
packages. 

The agreement, merchants _be- 
lieve, will impress the public with 
some of the losses caused retailers 
unthinkingly, and reduce the num- 
ber of returns through co-operation 
of customers. 


FIELD EXCEPTION TO 


CHICAGO AGREEMENT 
Chicago, Feb. 24.—Marshall Field 
& Co. is an exception to a return 


a 


“The Note Says He Just Couldn’t Wait 
to Attend a Sale He Heard About Over 
WHB”" 


e e Kansas City’s Dominant Daytime 
Station affiliated with Mutual, has the 


Audience, but no national representatives. 
—For time clearance, schedules, information, 
data, telephone Harrison 1161, collect, or wire collect to — 


DON DAVIS, President, KANSAS CITY, MISSOUR. 


agreement which has been in force 
among local department stores, it 
was learned today. Merchandise 
must be returned within five days, 
under this rule. 

G. Ray Schaeffer, publicity direc- 
tor of Field’s, said the fundamental 
policy of the company is to treat 
the customer in such a way that 
she will have confidence in the 
store, and regard it as her purchas- 
ing agent. 

Current agitation among some 
consumers for more knowledge with 
which they can purchase intelligent- 
ly is primarily a reflection of lack of 
confidence in retailers, Mr. Schaef- 
fer argues. A time limit on returns, 
for instance, might be construed in 
the wrong light by some customers. 
In any event, Field’s believes that 
many will find it inconvenient to 
return merchandise within such a 
time. 

“Our main rule,” said Mr. Schaef- 
fer, “is to satisfy the customer. If 
she isn’t satisfied with her purchase 
for any reason whatsoever, we will 
make good. We believe that the 
majority of people are honest, and 
that no store will suffer through a 
liberal policy.” 


Neumark Appointed 


L. W. Neumark, present advertis- 
ing manager of Printz-Biederman 
Company, Cleveland, will assume 
the added duties of sales manager 
May 1. M. N. Unger, vice-president, 
has been in charge of the sales post, 
but after May 1 will confine his 
duties to sales promotion and styl- 
ing. 


Howell Named 


D. Clinton Howell has joined the 
general advertising staff of Country 
Life & The Sportsman, He was for- 
merly with the Bureau of Advertis- 
ing and Scripps Howard newspapers. 


Parks Air to French 
Parks Air College, 
Ill. has appointed Oakleigh R. 
French & Associates, St. Louis, to 
direct a business paper and general 
magazine campaign. 


WWJ Adds Miss Spicer 

Dorothy Spicer has joined Station 
WWJ, Detroit, as household adviser. 
She has been in the advertising de- 
partments of several department 
stores. 


fast St. Louis, 


WJAX Remene Blair 


John Blair & Co., New York, has 
been named national representative 
for Station WJAX, Jacksonville, 


Fla., effective March 1. 


Sarra Shows Work 
Valentino Sarra, Chicago photog- 
rapher, has opened an exhibit of 
his work in the gallery of the new 
Esquire Theatre, 58 E. Oak street. 


Perfect 
commercial and 


advertising Lettering 


easicr to draw, design, or 


with the aid of this new book 


Artists, art directors, advertising men, designers—use this 
book as an inspiring source of ideas in all problems of 
producing and applying lettering. Gives scores of excel- 
lent samples in many styles. Many fine alphabets to study 
and copy that will save time and improve your work. 


specify 


Gives you: 


Fundamental upper 
and lower case alpha- 
bets (15 pages). 


Stimulating new treatments. Practical instructions in Modern and old-fash- 
’ es : 4 ioned alphabets (18 

lettering. An invaluable guide for all who draw or use pages). 
lettering. , ES nat Modern and old-fash- 
Just Out-—Carlyle and Oring’s ioned script initials 


LETTERS and LETTERING 


$4.00 


Choice of a letter style to copy directly, or adapt to your 
needs, is made easy by the wide assortment shown in this 
book. Everything from ultra conservative to bizarre, for 
the lettering artist, and the art buyer who wishes to indi- 
cate his needs or preferences. Instructions on laying out 
letters, proportion, spacing, inking-in, ete. 


working tool. See it today. 


(18 pages). 


Modern and old-fash- 
ioned scripts (20 
pages). 

Expressive 
(5 pages). 


Style and treatment 
(9 pages). 


lettering 


Type faces (18 pages). 


Practical instructions 
and suggestions (26 
pages). 


A practical 


SS SERS ASSESS 


SEND THIS ON-APPROVAL EXAMINATION COUPON TODAY i 
| McGraw-Hill Book Co., Inc., 330 W. 42nd St., N. Y. C. j 


I Send me Carlyle 


| accompanied by remittance.) 


and Oring’s Letters and Lettering 
10 days I will send $4.00, plus few cents postage, or return book postpaid. 


for 10 days’ examination on approval. In | 


(Postage paid on orders l 
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(Books sent on approval in U.S. and Canada only.) | 


Ft. Worth Advertisers’ G 


At the annual Fort Worth Advertising Club gridiron banquet, the city’s “Most Useless Citizen” is interviewed 
by Mike Gallagher (left), KTAT; B. G. Powell; Roy S. George, KTAT; Howard Laird, Ellison Furniture Com- 
pany; Ed Lowry, Worth Engravers, and Nellie Sheeran, KTAT. 


ALSO AT THE banquet, Maurine Harder (left), Star-Telegram, and Roy George, KTAT, satirically watch as 


riddle Sizzles 


R. S. Bishop, KFJZ, listens to Liston Jackson, Typewriter Supply Company, telling ie ah Commissioners” 
George Merrill, Southwest Magazine Company; Jack Blum, Shaw’s Jewelers, and Jim Edwards, Texas Electric 
Service Company: “Say, ain’t | my papa’s boy? He don’t sign nothing till Jim Farley has looked it over... 


and I don’t do nothing till Ray Buck, KTAT, gives his okay.” 


E. C. WHITCOMB, Lone Star Gas Company, F. L. Carmichael, also of 
Lone Star, and James McBride, Star-Telegram, chat with A. L. Shuman, 


Star-Telegram and only honorary life member of the club. 


DeWitt Morgan 


(back to camera), president of the club, holds another gridiron gabfest, 
with Clyde Penry, Tell-Penry Lumber Company. 
The festivities apparently at this time were elicit- 


ing many round laughs. 


SAM 
manager, and Charles C, Johnson, Jr., Stafford- 
Lowdon Company, concentrate on the job of 

putting the show over. 


(Cecil B. De Mille) 


To American Screw 
C. O. Drayton has been appointed 
general sales manager of American 
Screw Company, Providence, R. I., 
to direct sales of the new Phillips 
Recessed-Head screws. 


Joins Malkiel Agency 

Leon Goldstein has joined David 
Malkiel Advertising Agency, Boston, 
as director of the newly formed mer- 
chandising division. 


. 
“New England Editor 
. 
and Printer” Bows 

New England Press Association 
has published the first issue of “New 
England Editor and Printer” at 236 
Huntington avenue, Boston. 

The publication will be sent to 
every printer. newspaper, magaziue 
and advertising agency in New Eng- 
land. Harry P. Hurwich is general 
manager. 


BENNETT, KTAT 


CONCENTRATION is evi- 

denced by C. B. Spence, 

advertising manager, Mon- 
nig’s department store. 


. 
To Discuss Consumer 

“Consumer Activities” will be dis- 
cussed at the Women’s Advertising 
Club of Detroit Feb. 28 with six 
women from the vicinity of Detroit 
representing the consumer and mem- 
bers of the Women’s Advertising 
Club, the advertiser. 


Publishes Ist Issue of 
“Trade Mark Gazette’’ 


| Intra-state Publications, 540 Plym- 
|}outh court, Chicago, has issued the 
first number of State Trade Mark 
Gazette, a monthly reporting state 
and federal registrations and legisla- 
tive matters on trade-mark subjects. 


O’Malleys Move 
| O'Malley Advertising and Selling 
Company and O'Malley Associates, 
| Boston, have moved to 44 School 
| street after 20 years of tenancy in 
| the Globe bldg. 


Saulpaugh to Jam Handy 


Ed Saulpaugh, formerly with Max 
Gordon, Inc., has joined the Jam 
Handy Organization in a production 
capacity. 


FAA Sets Dates 


Financial Advertisers Association 
will hold its annual convention Oct. 
31-Nov. 1 in Fort Worth, Tex. 


Broemel Joins Fawn 
Carl Broemel, Cleveland still-life 
artist, has joined Fawn Art Studios, 
Inc., Cleveland. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill 


————_—< 
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COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 
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For THE MOST COMPLETE COVERAGE 
OF THE RETAIL DRUG TRADE USE 


DRUG TOPICS 


| * First in Circulation 
| YESTERDAY... 
7. TODAY... 
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7 AND TOMORROW 


PER 
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ARKEI 


and re 
cultural 
farmet 


of this 


LD 


; 63,900 TOTAL DISTRIBUTION 
J/,026 RETAIL DRUG 


J STORE CIRCULATION 


Reaches Every Drug Store, Every Monday 


FERS 


ies — DRUG TOPICS e 330 West 42nd Street. New York, N. Y. 
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Retail Lineage 
Falls 6.8% From 
Same1937 Week 


Chicago, Feb. 25.—For the week 
ended Feb. 19, retail display adver- 
tising was 6.8 per cent under the 
corresponding week of last year, in- 
dicating an easing off in the declines 
shown for the past several weeks, 
according to the ADVERTISING AGE In- 
dex of Retail Activity. 

In the 79 major markets included 
in this Index, a total of 17,620,430 
lines were carried, 1,283,075 ‘ines 
less than the 18,903,505 line total 
shown for the corresponding 1937 
week. The 6.8 per cent decline for 
the week compares with a 7.7 per 
cent decline for the preceding week. 

Newspapers in the measured cities 
show a total of 129,205,195 lines for 
this year through the date reported, 
against 136,328,631 lines for the cor- 
responding period of last year, a 
decline of 7,123,437 lines or 5.2 per 
cent. Against the corresponding 
period of 1936, this year shows a 
gain of 1.5 per cent, indicating that 
retail activity, although off some- 


w 
THE MODERN BOOMERANG 


WBNX sin 


1000 warts cay ano wicut 


MAGNIFY 


YOUR STORY 


—minimize 
resistance ! 


HOSE sales __port- 

folios, client presen- 
tations, booth exhibits, 
instruction charts—when 
you BiG THEM UP with 
Rapid Giant Prints in- 
stead of using the usual 
small prints and pages— 
they take on surprising 
new impact, new 
POWER TO SELL! It's 
the difference between 
a whisper and a shout! 
BIGNESS SELLS! Let a 
Rapid Contact Man ex- 
plain. 


Photostats — Giant Prints 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 4iS Lexing- 
ton, 444 Madison, VAnderblit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison St., STAte S977. 


what from last year’s figures, is hold- 
ing above 1936 levels. 

Following is a table showing per- 
centage of gain or loss for each 
weekly period of this year over 1937: 


Se Mee on ee owe og wen eens —0.8 
i Me aa uae ka te eee ek 8 —2.4 
TE PRR Eset ec ee eis —3.7 
er) sso s besser ee dpe nine —5.1 
RS RS Seg coe oleae ata —7.2 
No Ee eae ee rere —7.4 
EMM cr eel ohne, aarti. 2 ae —T7.7 
A pg aa Sy palatine healed —6.8 


Lineage figures for each individual 
city carried in this Index are shown 
in the tabulation appearing else- 
where on this page. 


F. J. Spindler, 
Agency Officer, 
Succumbs at 76 


St. Louis, Feb. 24.—Fred J. Spind- 

ler, veteran advertising man, died 
yesterday at his home in University 
City, Mo., of a heart attack, accord- 
ing to word received here. 
Mr. Spindler was treasurer of An- 
fenger Advertising Agency, St. Louis, 
for 18 years. He recently resigned 
because of ill health. Mr. Spindler 
was 76 years old. 


F. E. JOHNSON DEAD 
Dallas, Feb. 24.—Fred E. Johnson, 
68, president of the Johnson Print- 
ing & Advertising Company, died 
here yesterday after an illness of two 
months. Mr. Johnson, a native of 
Canada, founded the agency in 1905. 
He assisted in the organization of 
the Dallas Advertising Club and held 
office in the Tenth District, Advertis- 
ing Federation of America. 


MARCHANT TAKEN 
Boston, Feb. 22.—Harry A. March- 
ant, for many years sales manager, 
Rand Avery Printing Company, died 
here Saturday. Mr. Marchant, who 
was 45 years old, was a son of Alfred 
H. Marchant, advertising director, 
Boston Post. 


Burbank Prestiues of 
New St. Paul Club 


Richard H. Burbank, advertising 
manager ‘of United States Bedding 
Company, has been elected president 
of the newly formed Advertising 
Club of St. Paul. 

Other officers, all advertising man- 
agers of their respective companies, 
are: H. B. Fairbanks, The Em- 
porium, vice-president; Charles J. 


Schrantz, Weyand Furniture Com- 
pany, secretary, and A. E. Felsted, 


First National Bank, treasurer. 


Brill Cited by FTC 


H. C. Brill Company, Newark, 
N. J., manufacturer of E-Zee-Freez, 
preparation for making home-made 
ice cream, has been ordered by the 
Federal Trade Commission to cease 
discounts and allowances to major 
chain stores on purchases. The order 
was issued under an FTC interpreta- 
tion of the Robinson-Patman law as 
prohibiting such discounts and al- 
lowances when based on cumulative 
rather than individual orders. 


Bar Tax on WSB 


Station WSB, Atlanta, Ga., has 
met with court approval in its fight 
against a $300 tax which the city 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


sought to impose. A court ruling 
held that radio stations were en- 
gaged in interstate commerce and 
thus not subject to municipal occu- 
pational taxes, though the tax was 
levied on local advertising intended 


for local listeners. The city may 
appeal this ruling. 
Promote New Dye 


Handee Products Company, newly 
organized subsidiary of Chalmers 
Gelatine Corporation, Williamsville, 
N. Y., has launched a newspaper and 
radio campaign in 10 cities in promo- 
tion for Stirr, a new dye for home 
dyeing and tinting. Armand S. Weil 
Company, Buffalo, is the agency in 
charge. 


Handley to KYA Post 


Eddie Handley, formerly active in 
Los Angeles advertising agencies, 
has been named manager of Station 
KYA’s studios in Oakland, succeed- 


tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 


% Gain % Gain 
8-Week 8-Week 8-Week or Loss or Loss 
Period Period Period 1938 1938 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 
City Feb. 22,1936 Feb. 20, 1937 Feb. 19, 1938 1936 1937 Feb. 20,1937 Feb. 19,1938 Loss 
Ciba ivees 2,038,792 2,155,128 1,750,430 —14.2 —138.8 277,564 248,623 —10.4 
pT A pgm wanke’ 799,414 901,859 724,969 —9.3 —19.6 129,500 100,492 —22.4 
pS See ee 1,885,646 1,971,358 2,065,196 + 9.5 + 4.8 284,774 284,522 —,1 
Baltimore, Md. ....... 2,705,323 2,934,026 2,817,897 4.2 —3.9 409,359 389,836 —4,8 
Birmingham, Ala. ..... 1,317,904 1,659,462 1,715,798 + 30.2 +3.4 216,566 237,706 +9.8 
Dee. BEM senescecs 2,611,421 2,828,965 2,709,534 +3.8 —4.2 331,949 317,274 —4.4 
ee wally ee 1,176,252 1,192,940 1,275,064 +8.4 +6.9 146,132 170,604 +16.7 
pS a Serre 1,863,646 2,171,582 2,167,214 +16.3 —0.2 296,296 283,528 —4,3 
Caom@es, We dicccececcs 525,155 580,253 511,954 —2.5 —11.8 74,643 82,813 +10,9 
Cedar Rapids, Ia....... 533,862 629,384 592,172 +10.9 —5.9 93,940 95,620 +1.8 
Shattanooga, Tenn. 858,244 846,173 804,841 —6.2 —4.9 102,132 99,557 —2.5 
Po cg TL. Seneseeess 3,775,338 4,307,144 4,112,817 +8.9 —4.5 610,620 602,379 —1.4 
CIOTEMORL, OC. ao ccscess 2,113,908 2,165,951 2,093,646 —0.9 —3.3 310,632 260,369 —16,2 
CoOVOINRG, Ge cescesens 2,528,423 2,726,129 2,697,410 +6.7 —1.1 347,793 328,750 —5.5 
CO OR cc cacaces -cthehpe cake setae er was 244,665 222,954 —8,9 
Dallas, Tex. veka 2,863,984 2,809,482 2,951,409 +3.1 +5.1 409,630 373,794 —8.8 
See, Ee secccccrsss 1,754,620 1,898,848 1,809,814 +3.1 —4.7 266,882 250,866 —6.0 
SUGGS, GOED. ccc cccure 1,361,023 1,383,965 1,345,752 —1.1 —2.8 181,560 163,622 —9,9 
Des Moines, Ia...... 820,708 887,913 884,137 +7.7 —0.4 116,185 114,586 —1,4 
Detrett, BEIGR. ..0...-s 2,733,528 2,964,604 2,566,486 —6.1 —13.4 398,050 313,890 —21.2 
ae Pe ROEkicecncses s40¢3%  ..eeeeh 4. oh eae scat ry 205,968 189,140 —8,2 
Be bh dee eccavuss 893,020 1,099,692 1,191,214 +33.4 +8.3 143,346 158,718 +10.7 
Evansville, Ind. ...... 1,679,538 1,346,423 1,696,530 +1.0 + 26.0 226,562 227,290 +0.3 
Fall River, Mass. ..... 452,943 484,479 441,804 —~2.5 —8.8 77,524 62,166 —19.8 
I See 1,211,658 1,078,378 1,078,350 —11.0 : 144,368 137,242 —4.9 
Fort Wayne, Ind...... 1,332,275 1,473,955 1,380,232 + 3.6 —6.4 183,820 172,732 —6.0 
a eer ree ere 689,000 919,075 737,714 +7.1 —19.7 99,908 86,647 —13.3 
Grand Rapids, Mich.... 1,118,628 1,404,732 1,217,052 + 8.8 —13.4 189,434 172,354 —9.0 
Greenville, 8. C........ 662,850 855,555 835,710 + 26.1 —2.3 105,140 116,564 +10.9 
i Saree 1,807,260 2,088,464 2,086,594 +16.0 —0.1 278,866 301,084 +7.9 
Indianapolis, Ind. ..... 2,085,883 2,334,017 2,250,162 +7.9 —3.6 323,036 284,396 —119 
Jacksonville, Fla. 1,048,306 1,228,878 1,149,997 +9.7 —6.4 167,916 163,996 —2.3 
Bs a a 315,261 312,414 277,893 —11.9 —11.1 41,875 31,860 —23.9 
Kansas City, Kans..... 287,336 372,911 396,354 + 37.9 + 6.3 61,047 49,882 —18.3 
Knoxville, Tenn, ..... 1,215,522 1,265,670 1,417,038 +16.6 +11.9 199,668 211,064 +5.7 
Little Rock, Ark....... 1,221,780 1,228,650 1,284,570 +5.2 + 4.6 173,264 174,244 +0.6 
Ree AmMOIes CAls...+ | aeecss 3,442,443 3,245,998 apes —5.7 435,334 369,370 —15.2 
Ra, Se wacked e062 1,316,994 1,297,632 1,120,784 —14.9 —13.6 178,850 138,712 —22.5 
Manchester, N. H...... 449,846 456,432 506,328 +12.6 +10.9 69,990 70,400 +06 
Memphis, Tenn. ....... 1,470,648 1,437,536 1,553,664 + 5.6 +8.1 191,800 190,792 —O0.5 
Milwaukee, Wis. ..... 1,601,300 2,338,526 2,068,056 +29.1 —11.6 299,408 257,552 —13.9 
Minneapolis, Minn. 2,046,572 2,162,701 1,864,809 —8.9 —13.8 234,894 190,939 —18.7 
Moline-Rock Island ... 1,139,152 1,231,174 1,334,564 +17.2 + 8.4 168,756 176,064 +4.3 
New Bedford, Mass.... 461,580 473,816 468,146 +1.4 —1.2 58,142 54,264 —6.7 
New Haven, Conn..... 1,281,630 1,286,698 1,272,068 —0.8 —1,1 175,000 162,974 —6.9 
New Orleans, La....... 2,782,688 2,866,964 2,562,824 —7.9 —10.6 437,740 413,309 —5.6 
Tew Tork, NN. Y.....0s 8,560,033 9,204,682 8,578,496 +0.2 —6.8 1,162,620 1,116,330 —4.0 
seroomiyn, NM. %.....0. 910,833 1,006,918 711,217 —21.9 —29.4 107,334 104,203 —2.9 
PEMULOIR: VO. ciccewess 1,253,548 1,298,696 1,225,476 —2.2 —5.6 172,018 162,680 —i.4 
SCamianed, Cel. ..ccnscess 979,080 973,992 1,009,948 +3.2 +3.7 139,593 167,084 +19.7 
Oklahoma City, Okla... 1,418,984 1,500,240 1,634,038 +15.2 + 8.9 197,246 196,434 —(.4 
ye!) a ee 1,400,899 1,505,304 1,416,343 +1.1 —5.9 249,312 225,508 —9.6 
Philadelphia, Pa. ..... 3,928,556 4,225,592 3,793,962 —3.4 —10.2 571,648 516,159 —9,7 
PROOGRIZ, MFIS. «scsi os. 1,068,690 1,052,870 1,176,056 +10.0 +11.7 137,312 132,860 —3.3 
Pittsburgh, Pa. ...... 3,014,274 3,296,958 2,931,110 —2.8 —11.1 450,156 382,284 —15.1 
POTtinnd, OFO. ..cccees 1,508,920 1,635,862 1,508,874 ey —7.8 211,097 265,832 + 25.9 
Providence, R. I....... 1,755,684 1,792,062 1,577,189 —10.2 —12.0 232,647 204,13 —12.3 
Reading, FR. ....sss0> 1,128,932 1,364,370 1,315,566 +16.5 —3.6 223,412 200,480 —10.3 
Richmond, Va. ........ 1,603,924 1,622,726 1,593,158 —0.7 —1.8 220,388 215,964 —2.( 
$Rochester, N. Y....... 2,360,008 2,530,452 2,034,008 —13.8 —19.6 335,361 261,884 —21 
Sacramento, Cal. ...... 1,154,633 1,173,130 1,036,154 —10.3 —11.7 142,184 121,338 —14.7 
San Antonio, Tex...... 901,530 898,499 $49,551 =o 5,4 117,334 100,006 —tl4 
San Diego, Cal........ 2,012,234 2,074,058 1,840,006 —8.6 —11.3 307,608 277,522 —4I,8 
San Francisco, Cal.... 2,064,203 2,089,412 2,179,362 +5.8 +4.3 285,218 280,128 —13 
BORCtIO;, “WORE. oi ccce ,380,186 1,384,474 1,221,500 —11.5 —11.8 170,296 162,568 —4,5 
South Bend, Ind....... 1,038,590 1,305,343 1,050,956 +1.2 —19.5 181,901 158,146 —13.1 
Spokane, Wash. ...... 1,010,276 1,088,016 1,064,252 +5.3 +2.5 124,082 132,230 +6.6 
Bt, Bens, Mo.....850.. 2,194,810 2,569,265 2,404,910 +9.6 —6.4 348,570 340,000 —2.5 
St. Paws, MAR... css 1,629,031 1,639,859 1,628,300 mens), 7 —0,7 196,099 191,850 —2.2 
Syracuse, Mi Yeows.s iss 1,376,222 1,489,077 1,334,021 —3.1 —10.4 207,319 186,956 —9.8 
*Tacoma, Wash. ...... 787,530 884,574 823,214 +4.5 —6.9 101,220 120,694 +192 
Tempe, BIR. «225%. 907,384 840,308 892,850 —1.6 +6.3 120,526 126,028 +4.6 
oo a ere 1,779,724 1,894,794 1,775,837 —0.2 —6.3 260,782 222,120 —148 
Toronto, Ont., Can..... 3,041,610 2,930,617 2,501,543 —17. —14.7 392,586 331,495 —15.6 
‘3, oe Sa eee 483,854 539,336 483,574 —0.1 —10.3 63,364 62,230 —1.8 
Es, “PURE 0 6 ee oes a e's ,240,162 1,244,684 1,329,840 + 7.2 + 6.0 158,130 185,136 +17.1 
Washington, D. C..... 4,708,224 5,070,637 4,569,509 | —2.9 —9.9 742,349 633,834 —14.6 
Worcester, Mass. ..... 1,423,382 1,468,818 1,612,601 +13.3 +9.8 188,982 203,410 +7.6 
Youngstown, O. ...... 1,270,024 1,180,625 1,066,778 —16.0 —9.7 164,283 127,362 —22.5 
Lo eee ee eer re 124,134,835 136,328,631 129,205,194 +1.5 —5.2 18,903,505 17,620,430 —6.8 
tNew York American discontinued June 24, 1937. 


Rubber Goods Schedule 
Increased by Goodyear 


Advertising plans for 1938, show- 
ing an approximate 50 per cent in- 
crease in expenditures, have been an- 
nounced for the mechanical rubber 
goods division of Goodyear Tire & 
Rubber Company, Akron, O. The en- 
larged schedule includes some gen- 
eral magazines in addition to a list 
of business papers. 

Blue print mechanical illustra- 
tions, which for years have dis- 
tinguished the Goodyear mechanical 
goods advertising, will be featured 
in all copy. The campaign will break 
in publications the second week of 
March. 


Biddick Appointed 
Walter Biddick Company, Los An- 
geles, has been appointed Pacific 
Coast representative for Station 
KARM, new Columbia Broadcasting 
System outlet in Fresno. 


Names Fenger-Hall 
Nevada State Journal, Reno, re- 
cently purchased by McHenry Tich- 
enor, has appointed Fenger- Hall 
Company, Ltd., as national advertis- 


ing Bill Gleeson, resigned. 


ing representative. 


Hohl Appointed 
Louis V. Hohl, New York, has been 
appointed representative in that ter- 
ritory for Homes of the West, San 
Francisco. This magazine has also 
announced that a second color in 
less than page units is now avail- 
able to advertisers, and that it is 
accepting half-page copy across the 
bottom of the page. 


Buys “Style Trend” 


Haire Publishing Company, New 
York, has purchased from Modes and 
Fabrics The Style Trend which will 
be merged with Fabrics and Fash- 
ions, effective with the March issue. 
Samuel Borger, publisher of the for- 
mer paper, will continue with the 
merged publication as style consult- 
ant. 


WOKO to Blair 


Station WOKO, Albany, N. Y., has 


placed its national representation 
with John Blair & Co., effective 
March 1. 


Daab Leaves Columbia 

Hy Daab has resigned as publicity 
and advertising director of Columbia 
Pictures Corporation, New York. 
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UBICAM WINS |. “> ™™™_ ECCAY CONTEST 
DISTINGUISHED INTEREST GROWS: 
SERVICE MEDAL 8 NEW TIE-UPS ; 


New York, Feb. 25.—Raymond 
Rubicam, chairman of the board, 
young & Rubicam, Inc., was pre- 
sented with the gold medal award 
for “distinguished services to adver- 
tising” at the dinner of the Annual 
Advertising Awards for 1937 held 
last night at the Waldorf-Astoria 
Hotel. About 200 advertising and 
publishing executives attended. 

A plea for more rigid self control 
was voiced by Mr. Rubicam in his 
acceptance address last night. 

“The extent to which advertising 
shows its ability to serve, not vio- 
late, public welfare will determine 
continued freedom of advertising as 
a social force,” he declared. “If ac- 
tivity is in the main sound and good 
the public is patient and fair enough 
to overlook the offenses of a few. 
But a general decay of sense of re- 
sponsibility can bring only one end 
—the loss of freedom.” 

He pointed to the alarming num- 
ber of new publications now offered 
for sale which he asserted are not 
furthering either freedom of press 
or advertising. He urged agencies, 
advertisers and media to fight the 
tendency toward abuse of privileges 
new enjoyed by advertising. 

Silver medals were awarded Ed- 
ward Steichen, photographer, and 
W. A. Dwiggins, designer. Thirty 
bronze medals and honorable men- 
tions were also presented in five 
different classifications by the jury 
of awards, under the sponsorship of 
Advertising & Selling. Entries, ex- 
ceeding those of previous years, to- 
taled 950 complete campaigns. 

In addition to the top awards, 
presentations were as follows: 

Advertising as a_ social force: 
Medal award, Doremus & Co. (Bank 
of New York & Trust Company); 
honorable mentions: William Dou- 
glas McAdams Advertising Agency 


Raymond Rubicam, agency leader, who 
won the annual award for outstanding 
work in advertising during 1937. 


(E. R. Squibb & Sons); Fairchild 
Service Department (Avondale Mills 
ot Alabama). 

Awards by media groups for tech- 
nical excellence and ethical sound- 
ness: Advertisements in national 
magazines—medal award, Pedlar & 
Ryan, Ine. (Bristol-Myers Com- 
pany); honorable mentions, N. W. 
Ayer & Son, Inc. (Yardley & Co., 
Ltd.); Young & Rubicam, Inc. (The 
Wahl Company). 

Advertisements in national news- 
paper campaigns—medal award, Cur- 
tis Publishing Company for the 
Ladies’ Home Journal; honorable 
mentions, McCann-Erickson, Inc. 
(Standard Oil of New Jersey); N. 
W. Ayer & Son, Inc. (Ford Motor 
Company). 

Advertisements in local newspa- 
pers—medal award, Batten, Barton, 
Durstine & Osborn, Ine. (United 
Fruit Company); honorable men- 
tions: Newell-Emmett Company, Inc. 
(The Savings Bank of Manhattan, 
Bronx and Westchester); N. W. 
Ayer & Son, Inc. (Illinois Bell Tele- 
phone Company. 


Industrial Copy Winners 


Advertisements in industrial pub- 
lications—medal award, Rickard & 
Co. (Bakelite Corporation); honor- 
able mentions, Batten, Barton, Durs- 
tine & Osborn, Inc. (U. S. High 
Tensile Steel); Hazard Advertising 
Corporation (The Torrington Com- 
pany). 

Advertisements in trade or profes- 
sional publications—medal award, 
N. W. Ayer & Son, Inc. (Caterpillar 
Tractor Company); honorable men- 
tions, General Motors Truck & Coach 
Company (Coach Division); Ketch- 
um, MacLeod & Grove, Inc. (The 
Koppers Company). 

Technical distinctions: advertise- 
ments distinguished for layout, art, 
and typography—medal award, Bat- 
ten, Barton, Durstine & Osborn, Inc. 
(United States Steel Corporation) ; 
honorable mentions, WOR, New York 
City, Alley & Richards Company 
(United States Pipe & Foundry Com- 
pany). 

Advertisements distinguished for 
copy—medal award, R. H. Macy & 
Co.; honorable mentions, J. M. 
Mathes, Inc. (The Maryland Casualty 
Company); Young & Rubicam, Inc. 
(Packard Motor Car Company). 

Radio advertising: For contribu- 
tion to knowledge or technique of 


Mey 
"PHONE LINCOLN 1770-134 


(Suburban) 


“Oe Identification Signs 
Erected Nationally 


Consult us when planning to erect 
point-of-purchase identification 
signs or Highway units. Flat rate, 
no crating, shipping or warehouse 
charges. 


Write, wire or phoneJfor details. 


ADV. CO. 


5-55 FULLERTON AVE., CHICAGO 


Chicago, Feb. 24.—With general 
announcements of the third annual 
ADVERTISING AGE essay contest for 
students mailed to all colleges, uni- 
versities and high schools in major 
centers throughout the United States 
and Canada, early responses indicate 
that the contest will attract a larger 
number of entries and a greater 
amount of interest than either of the 
two preceding competitions. 

Requests for leaflets are arriving 
daily from students and teachers, 
and already a number of high school 
and university instructors have indi- 
cated that writing essays for submis- 
sion in the contest will be made a 
class project. 

Continued interest and enthusiasm 
for the contest is being expressed by 
a variety of organizations, including 
newspapers, college papers, advertis- 
ing clubs, local magazines, etc. 


Other Papers Join 


In addition to the 26 newspapers 
listed last week as definitely plan- 
ning local tie-ups, five other news- 
papers have entered into agreements 
to promote contests in their locali- 
ties, and at least a score of others 
have expressed interest, but have not 
yet reached a definite decision. 

The new papers joining the group 
of local sponsors this week includes 
the News Messenger, Marshall, Tex.; 
Tribune, New Albany, Ind.; Berk- 
shire Evening Eagle, Pittsfield, 
Mass.; Herald-News, Plainview, Tex.; 
and the St. Paul Pioneer-Press. 

At Aberdeen, S. D., “The Ex- 
ponent,” magazine of the Northern 
Normal and Industrial School, will 
sponsor a local contest in co-opera- 
tion with Aberdeen papers and local 
business men. in Cincinnati, the 
advertising club is giving serious 
consideration to a big local tie-up, 
and in Indianapolis Butler Uni- 
versity will conduct a local contest 
with the co-operation and assistance 
of the Indianapolis Advertising Club. 

Scores of requests for further in- 
formation from readers emphasize 
the necessity for this type of con- 
sumer education, and congratulate 
ADVERTISING AGE for continuing this 
activity, in which high school and 
college students are invited to com- 
pete for cash prizes totaling $1,000 
in an essay contest on “How Adver- 
tising Benefits the Consumer.” 

The contest is open to undergrad- 
uate day students in high schools 
and colleges throughout the United 
States and Canada, and essays are 
limited to 1,000 words. 

Separate competitions are held for 
the high school and college groups, 
with identical prizes for winners. 
First prize in each division is $250 
in cash, plus an all-expense trip to 
Detroit, where the prize will be 
awarded during the convention of 
the Advertising Federation of 
America. Second prize is $100, and 
third prize $50. In addition, 10 
honorable mention awards of $10 
each will be given in each division. 


NEW YORK MIRROR 


and the 


BOSTON RECORD 


announce the 


appointment of 


TABLOID NEWSPAPER 
ADVERTISING SERVICE 


to act as their 


National Advertising Representatives 


EFFECTIVE MARCH 1, 1938 


radio advertising — medal award, 
John F. Royal, vice-president, Na- 
tional Broadcasting Company. For 
outstanding skill in program produc- 
tion: Medal award, J. Walter Thomp- 
son Company, with special reference 
to the Chase and Sanborn Hour. For 
excellence of commercial announce- 
ments—medal award, N. W. Ayer & 
Son, Ine. (Atlantic Refining Com- 
pany, Kellogg Company). 

Research achievement: Medal 
award, Advertising Research Foun- 
dation for “Window Display Circu- 
lation and Market Reports;” honor- 
able mentions, Edgar Felix for 
“Radio Coverage Reports;” Everett 
Smith, Macfadden Publications, for 
“Magazine Homes and Branded Mer- 
chandise.” 


Jacobs with WNEW 


Edgar Jacobs, formerly night pro- 
duction manager of WFBL, Syra- 
cuse, has joined the production staff 
of WNEW, New York. 


Announcing 


An advertising sales organization formed from the national 
advertising divisions of the New York Mirror and the 
Boston Recorp to act as national advertising representa- 


tives for those newspapers effective March 1, 1938. 


TABLOID NEWSPAPER 
ADVERTISING SERVICE 


Wacter Romper, Gen. Mer. 


Ww 
NEW YORK BOSTON 
235 East 45th Street New England Press Bldg. 
J. A. Bearry, Mgr. J. A. Downey, Mgr. 
E. V. Corrrain R. G. CoakLey 
E. T. Duvate FE. V. DescHENeEs 
Geo. GALLow G,. J. Doran 
L. S. Ketzty C. L. McIntyre 
J. D. Line 
E. V. McCoy CHICAGO 
A. E. Ropricuez 333 No. Michigan Ave. 
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-DDAYE | TWO New MANAGERS American Can JE 
= a +4 | meen Seeks Display 


-y} with $100,000 


Sch: 
New York, Feb. 24.—Said to be ty the 
4 4 
largest dealer award ever made shov 
$100,000 in cash and prizes will pe ing 
sr hung up for retailers and their ep. with 
ee ae ee ployes by pone Company = 
: : P Ww . an. 2 ¢ any’ F 
terview with ApbvERTISING Acre. Im- ; in ; new Rares w= ‘ 1€ COMpany’s — 
. 2 . r , g ; . {é ’ 
mediately back of the impending ex- P The rates for this department are as follows: are aa ha ws — cman ogr 
pansion is a patent on a quick freez- | Howard Hoyt (left), has been appointed “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” and will be featured. : " 
ing device, similar to General general sales manager of Seagram-Dis- “Representatives Available,” 30 cents a line, minimum charge $ erm: The object of the promotion is ; = 
Foods’ Birds Eye method. Further tillers Corporation, and Harry W. Frier | S4°) iy other classifications (single insertion rates): % in., $2.75; 1 to 3 in., | bring packaged beer and ale to 4 proc 
in the background is a basic packag- has been named assistant advertising $4.75 per inch. Write for descriptive folder describing discounts for term more prominent point-of-sale position othe 
: é <P Meccms ene manager of De Soto. insertions. : la ow , mucl 
ing and merchandising reorganiza- 9 in retail ge ee of the . 
: aor — . |campaign is Nationa ie-Ins, Ine 
tion of Booth’s fish business. POSITIONS WANTED REPRESENTATIVES AVAILABLE | ~ ager nak iiaaes Sn Tn kin 
While direct advertising plans at) ctarted in 192 7" ae TING, RESEARCH MAN New York an licago. IS organ. # S 
started in 1934, when the company MARKETING RESE: J ane maaan Stats datiin Get £0. | toast > anne 
2 nt ar he jelling st: “eine : : College graduate, 30 years old, 8| 4-5 Producer, ign mrad enule, 3+! ization was formerly known as the ra 
the moment are in the jelling stage, | first presented packaged fresh fish | C°llese.. eketing Research with pres-|C0llege graduate, single, newspaper, | —, a hain’ 
according to Mr. Bertolini, an in-|, years Marketing Resear in han. |ageney experience. Wants to repre- | Catalog Association. hait 
cord lo Mr. Bi , é and gave the trade-name, Tasty-loin,|ent employer. Experienced in han-| coe t ode paper. Must be sound tinue 
teresting insight into the _ pro- —s . dling field work, analysis, report writ- opositio eee ee 
on to its filet. ing and presentation. Noted for se-| Proposition. iG AGE, Chgo hamberlaine P sive 
gram’s possibilities is given in the) «trousewives always have ob-|curing practical results from inten- Box 1368, ADVER : AGE, Cheo. |\Chamberlaine Promoted ver 
fact that Booth’s advertising outlay | j,,. eee Se ae . sive studies of Consumer Buying |— : “ oy mm ever, 
send from salient 1932 oar ae o"8. jected to de-heading and boning | fjabits, Merchandising and Operating pat to represent large “SALESMAN by Good Housekeeping n tl 
i. + a a ; ~ . eS " fish,” said Mr. Bertolini, “but the prenee e arrange | interview at newspaper in New York. Write — — G. Harry Chamberlaine has bee Bot! 
3 — Se See , dia js ene-\fish industry did nothing about it. Box 1367, ADVE RTISING AGE, Chgo. | Box 1363, ADVE RTISING AGE, N. Y.|/ appointed Western manager millic 
\ as r > te . - ~ ——————— Y » : : = 
ard in oe aa of this has gone | phe housewife of today, however,|Can you see far enough into the MISCEL LANEOU s Good Housekeeping, succeeding ished 
into spot radio. just won’t be so inconvenienced. | future to want to break in” young Donald D. Sperry, who has join = 
7 " : . ” -. oe © pg rertis- d dvertising Managers! e & , eq aS 
an? Age 22. Graduate in Advertis A aos BY yt for a 
, Hence the filets, which really mean a > at ‘University of Missouri. Wants] Be SURE distributors and dealers see the Chicago staff of American Home 
Fish Industry Static that in actual tonnage of production research, creative, copy, layout  ex-| your national aaversntee, Send ghom Mr. Chamberlaine was with N, yw 
. guieetae . . -rience. newest process reproductions of ad- . x » Lainie Maat 
The fish industry not only has|we must increase twofold, because | Box 1 365, ADVERTISING AGE, Chgo.| vertisements with list of publications, Ayet f Bon before Joining Goo 
: ’ : : i gare bag — : aa b- | for their information and for display. Housekeeping in 1927. In 
been static over a long period of |two-thirds of the fish is now dis-| Minor executive advertising “om For any and all illustrated advertis- soem les 
time, said Mr. Bertolini, but its na- | carded.” pany, BS. degree: one years experi-|in& material ng tye, ne cue | Hiram Walk Mare 
pF ‘ Serre Sens Bites ’ , ™ ip. : Q 20 2S (8%x11” .« Mare 
ture is such that slight variations Birds Eye and Honor Brand, with tne, Hhenty of ambition and initiative, Additional Damdveda only abe tram a er Advances a 
in demand from supply may seri- their fresh frozen processes, possibly Coca aadwate. a on position Even low A slg larger Time For Gin Promotion Sac 
ously cripple or cut off profits. And|lighted the way. But at the mo-|a,° production Assistant or Junior Any size furnished. Free illustrated Hiram Walker .& Sons, Detroit ee 
the fish industry until comparative-| ment, Birds Eye's distribution, which et ay Ss ti je ty peconeer ik, N.Y 5 ne ee eee oe N.Y. C has “beaten the season” in prom | ™ 
7a : : P ( »00, 2 >) rAAGES, IN. Te] fe nal St., N. 3. ©./ ,; 8 P rn as 
ly recently has failed to take cues} requires special dealer equipment, . ——_— | Laurel Process ~ - tion of its gin with launching of B°" 
in the presentation of its products|has made only slight inroads in HELP WANTED _ PHOTO POST CARDS copy in Collier’s and Life and with will 
from other industries and hence has|the fish market. Without going | Copywriter for advertising agency of | SEND FOR FREE SAMPLES OF OUR | Ken to be added. learni 
P P P . P : P P machine tool company. Must be ex- | NEW PHOTO AD-CARD. A new and Newspapers also are to be used, it pointe 
remained static, with production |into technical detail, Mr. Bertolini perienced, able to handle other sub-| novel idea in selling that brings re- wus eene iy a & ‘ idee ' 
and demand holding around 1,400,-|pointed out that Booth’s patent, | jects, plan effective layouts. Location, | sults. Don’t overlook this opportunity | Was Salad, as the campaign widens & erate 
. oe : : - d IHinois outside Cook County, Good job | for additional profits. Write today. | Fletcher & Ellis, New York, is the BP qoesy 
900,000 pounds a year in this coun-|known as the Cooke patent, enables | |): qualified hustler. GRAPHIC ARTS PHOTO SERVICE | acency. _— 
try, compared with approximately | utilization of the usual food dispen- | fox 1370, ADVERTISING AGE, Chgo. 3rd & Market Sts., Hamilton, Ohio ‘ a temil 
3 I I 5 I —— ‘ } 
19,250,000,000 pounds of meat. saries’ equipment at temperatures | ——————— —— —————————— a = sees : as — emphi 
RACnEMEE this Promem, Booth jsround 0 segvecs. for the current fiscal year and this|tutional promotion. Streamers will . Purchases Attire i . 
wae ie Ont the Sipe enpeetive OF ivi ‘eure does not take into account the|be furnished dealers for point of |. Paul W. Blackford, publisher o{fjmonth 
; : : é Individual P ti Job figure does not té ' ae : ‘ the Coin Machine Review and c- 
making fish convenient for the war PTOMSTOR ve pei vege ant : “cl t ith th ial d and The 
ane it ‘ , a ie ‘Wietaiia “waste” which is inevitable in the suite epee eta an ne gga publisher of Western Appliance Mer-B seq 
a o Re Rpornienss Mr. Bertolini looks upon the pro-|gsale of filets rather than the whole} Spot announcements on seven ° chandising, has become sole ownefeetang 
sald. le new packaging program | motional job in connection with ex- | fish as in the past. key stations will also be used. of Attire, Los Angeles, men’s wea Ronen 
a : —_.... | pansion of the fish market as one Another sidelight on the food dis- This new trend in frozen food | publication. Mr. Blackford, % 


mnore 
scordec 
rush 


for individual companies. He point- {tribution trend is given in figures |advertising indicates, not only con-| Arch C. Riddell, recently purchased 


ed out that while total fish pro-|yeleased today in the frosted foods |sumer acceptance of the products, | the magazine from P. C. Carre. (¢ 
© : . > : 2 . ~ rie ch ta ‘hi 
Sell te 1‘O I f Ls duction and consumption — has | industry but the efficient work of the institu-|J. Anderson Special Agency, Chi 


] remained more or less. static the tional promotion conducted during | ©4480, and Ralph Mulligan, New York elopn 
with meat industry’s production can See 1,500 Outlet Increase Sales the past year. Young & Rubicam | have been named representatives. — 
THE HOTEL ONTHLY profitably vary several hundred mil- The most important factor in this handles the Birds Eye account, while on Cut | 
MOh ABP lion pounds annually without seri- | jndustry has been Birds Eye, which N. W. Ayer & Son is the agency for | issue Retailing Study | 
us impairme ofits scuba ee siete sts in| Honor Brand. -8 Ol § enac y* 
Publahed by JOHN omar Inc. CHICAGO oO as impairme nt of profits. ; reports over 5,000 retail outlets in |state legislatures have been col es 
Co-operative promotion, in Mr. |operation and anticipates a 1,500 | piled by the American Retail Fede —h. nf 
Bertolini’s opinion, is difficult. The |ynit inerease during the coming | . were 1 


| ation in a study indicating the effec 


Fish Institute of the United States |year, While distribution has been Gives Travel Estimate of these rules upon retailing. Resa! os 
CIVIC CONSCIOUSNESS spent $150,000 in 1935 largely on |established in 45 states, the bulk of Domestic tourist travel volume | pricing, trade practice codes, chail Hess 
publicity, in an industry effort, and |jts marketing areas, and therefore anol agg bg Baagped cin ggg taxes, wages, hours and labor rela Mist : 
. - - More than one- the Oyster hangringe tl tried co-opera-| its promotion, is confined to the et ce Moa York page a tions are a few of the points coverel | 
hird f WEB R? tive ener in grt - and rieerne Kast and nianinden W ed 4 er eptlicie address to the Atlantic City Hotel . og a Re hana 
thir ad s — a or, But = “i —s Birds Kye promotion has, of neces-| Sales Managers Association. Mr. Chicago Designers om h 
and its current “Eat More Meat” | sity, been concerned with convine-| Blair said that this sum was spent d . with si 
time is donated for campaign is not a “threat” to the |ing the consumer that frozen pro-|by approximately 50 million travel- . Co Operate ome Book vomen 
civic, cultural and fish industry, said Mr. Bertolini. In|quce is not only eatable, but in|jers. In 1987, he added, advertising ieee x Cae heady A _— 
if other words the problem is oné€|many instances superior to fresh | budgets of 35 states in promotion for rad be con pn oy ot a eae 45 ao 
educational features of self-promotion rather than com-|foods. Only the finest quality of praying ae totaled more than oe "ea Se eee ani bpprop 
petition and he pointed out that produce is used for freezing, it is | $5,000,000. ee... examples of this co-operative prome with M 
Local flavor Booth, although not tied up with | said, as inferior, unripe or over-ripe . : |tion effort are scarce. BS the 
any of the “Big Five” in the meat|items accentuate these deficiencies | Pratt in New Post | Many paper houses and _ printer lac. ¢ 
means local favor! packing industry, already is work-|under the process. John M. Pratt has resigned as|Ccollaborated in production of theMr age 

ing through smaller meat packers Although continuing this educa-| president of the National Survey and | spiral-bound vetume. 
a © 7 in Chicago and other cities in han-}tional theme, Birds Eye will intro- | Sales Corporation, Chicago, publisher New 

In Baltimore, tt dling its fish distribution. duce “weekly specials” priced slightly | of acy Rag hg and a wei Fir-Tex to ‘Oven , 

Booth does 8 per cent of the to-|jower than the established rate, and | to devote his entire time to advertis- ; 
tal fish business in this country. Its | will use this price method as an in- one promotion of Army and Navy ne Campaton in i vat 
biggest competitor, confining opera- troductory — lever. kmploying 30 ge ee: A igpsenancte D. h Tig gs , shy Mots the double-duty ‘ation 
tions along the Atlantic Seaboard as| newspapers in key Eastern cities, | colaggeni sf general manager, is ac - ing board, ; will launch * 2 a sont 

F : : : . ig president of the almanac, and!eampaign in Mareh in Ameri gal p 
against’ Booth’s nation-wide produc-|500 line weekly insertions will con-| p Gurtis D. MacDougall, almanac! Home and Architectural Forum. shed | 
tion facilities, is General Seafoods |tain both the institutional and mer- | editor, has been elected to the board | Dant & Russell, Ince., Portlatg™Phe Ap 
Corporation, Boston. chandising copy. Participating local | of directors. /Ore., is national distributor and Ge’ HPork g¢ 

An interesting corollary to Booth’s | radio programs are also being con- | -——_——_— ‘ber & Crossley, Portland, is ™ The o 

ON THE NBC RED NETWORK promotional entry is the correspond: | templated for the new drive. | Malone in New Post | agency. Fg, 

. ing rise in advertising outlay and| With 2,000 retail outlets and | Frank 3. Malene. formecty with | a oe 
, DNA = Ae = , , eae, Booth’s sales poapin iherensed | ueing a list oe 17 Eastern newspa- | aeniin G. Collier. ‘a joined Shi- | Segal Lock Bows | TH 

= A about 10,000,000 pounds yvearly from |pers, Honor Brand will also do price | ge ta-Wright, Ine. Chicago photog: | Segal Lock & Hardware Compa” 
. P1YS2-35 to around 76,000,000 pounds | merchandising along with its insti-| rapher. |New York, has introduced a aw p 

| Pee _ ee is ee _ | proof” lock, which will be prom’ arra 
; ee et ; a ae a ~~ | nationally. Newspapers in ma’ 3; 

cities as well as Hardware 4! Ry 
Hardware Retailer and Hardie! oe 
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Cc | DeLisser-Boyd Named @ ov. 
ommand «eo | DeLisser-Boyd, Inc., has 4 1 


. . ~ fol 
| named advertising representativ® ke : 
the Daily News, Ironton, O., ane ‘OR 
| Chronicle, Abilene, Kan. = 


To win in the keen advertising competition of 


today, advertising must stand out— MUST DOMINATE. 
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Electric Shaver Advertisers 
Open Competitive Campaigns 


(Continued from Page 1) 
schick will emphasize still further 
the durability of its product by 
showing a Shaver that has been run- 
ing steadily for several months 
with no signs of letup. 

Packard Lektro-Shaver pins its 
claim to care in manufacture on the 
act that the razor is made by Dic- 
graph Products Company, “which 
has made nothing but precision 
products for 35 years.” “Can any 
other electric shaver claim as 
much?” it asks. 

Photo-micrographs of hair and 
skin showing the difference between 
‘azgor-cut hair and Packard-cut 
hair’ have featured and will con- 
tinue to feature Packard’s national 
,dvertising. Chief emphasis, how- 
eyer, Will continue to be showered 
n the razor’s smooth, round head. 
Both logic and experience with 
millions of faces prove that the pol- 
ished round head is the ideal shape 
for an electric shaver,” copy asserts. 


Remington-Rand Plans 


In support of its Close-Shaver, 
Remington-Rand will declare in the 
March issues of stveral magazines: 
‘When the world’s largest manufac- 
turer of precision appliances puts 
its name on an electric shaver, you 
can bet your last whisker that it 
will really shave.” No “weeks of 
learning how” are necessary, it is 
pointed out, and the shaver will op- 
erate from “almost any angle—: 


‘doesn’t have to be held ‘just so.’” 


Remington-Rand will continue’ to 


Semphasize the structural features of 


its shaver during the next few 
Smonths. 

The advertising themes _ being 
used in behalf of these shavers 


“stand out in sharp contrast to the 


ippeals employed last year, when 
informal treatment was ac- 


felopment. At that time practically 


. 
Cut Mountain Mist 
.* * . . 

Quilting Advertising 
Unfavorable business conditions 
were named responsible for the re- 
“luced appropriations on all products 
wf Stearns & Foster Company, Cin- 
(innati, manufacturer of Mountain 
Mist quilting cotton. 

F. J. Hooker, advertising and sales 
Nalager, pointed out that Mountain 
Mist had been advertised since 1929 
with six-month campaigns in leading 
Women’s magazines and other publi- 
rations with circulation in small 
‘ites. This year, he said, due to a 
cession, the company has reduced 
‘Dpropriations on all its products, 
with Mountain Mist suffering as well 
“8 the others. Ruthrauff & Ryan, 
Ine., Chicago, is the Stearns & Fos- 
er agency. 


New York Court Rules 


on “Law Journal” 


Status of the New York Law Jour- 
“las a “daily newspaper with cir- 
ulation calculated to give notice of 
“al publications” has been estab- 
‘shed by a ruling handed down by 
le Appellate division of the New 
‘rk State Supreme Court. 
The order of designation was made 
tequest of the publisher, who 
“med that confusion existed 
“Ong advertisers and agencies as 
the status of the paper. 


'arran, Wicker Win 
38 “Parents’” Awards 


Nur 


‘geon General Thomas Parran’s 
‘Sade against venereal diseases 
ud Irene Wicker’s broadcasting as 
Singing Lady will receive this 
“S awards of Parents’ Magazine 
, Utstanding service to children. 
. vlous winners were Walt Dis- 
1934; Grace Abbott, 1935; 
Damroseh, 1936, and Dr. 
Roy Dafoe, 1937. 


alter 


all copy was institutional in na- 
ture, selling the idea of electric 
shaving, with the brand of shaver 
itself a secondary factor. 

In discussing imminence of the 
two newcomers to the field, electric 
shaver merchandisers this week 
agreed that prices wili in all prob- 
ability come down in a compavative- 
ly short time. It was said that 
standard products will probably sell 
in the neighborhood of $10 or $12.50, 
compared with the $15 prevailing 
price now. 


Benrus Concentrates 


on Single Watch Model 


All current promotion efforts of 
Benrus Watch Company are being 
concentrated on a single model, the 
Signet Watch. 

Consumer’ advertising includes 
newspapers, radio spot announce- 
ments, point of purchase tie-ups and 
direct mail. Brown & Tarcher, New 
York, is in charge. 


Louisville Utility 
In Centennial Fete 


Louisville Gas and Electric Com- 
pany celebrated its 100th annivers- 
ary recently with a special 32-page 
rotogravure supplement in the Louis- 
ville Courier-Journal which recorded 
the city’s century of progress in pic- 
tures and prose. 


aimed at raising meat consumption, 
is to hasten the “winning back” pro- 
cess, and to prevent meat and live- 
stock prices from falling as far as 
they might if events were allowed 
to follow their usual course. 

The co-operative campaign has 
not only secured almost unanimous 
support from the livestock and 
meat industries, but also from nu- 
merous related groups such as rail- 
roads, hotels, restaurants, etc., Mr. 
Cabell said. 


Meat Campaign 
Is Designed to 
Speed Up Cycle 


Chicago, Feb. 24.—When the pub- 
lic stops buying meat because the 
price has gone too high, it does not 
immediately raise its meat consump- 
tion when the price swings back to 
“normal,” but is likely to hold off 
on its purchases until the price gets 
so low that the bargain can’t be re- 
sisted, Robert H. Cabell, president 
of Armour & Co., told the Chicago 
Federated Advertising Club today. 

Thus one of the principal objects 
of the current industry campaign, 


Kaufman Has New Post 


Samuel Kaufman, formerly sales 
manager of Reuben H. Donnelley 
Corporation, has joined Roger 
Holmes Company, Philadelphia, as 
vice-president in charge of distribu- 
tion. 


PALM BEACH 


Many people feel that the Palm 


Beach concept of a sunshine holiday just 


can’t be improved. This point of view is 


easy to understand, for the Palm Beach of 


the past has been a pretty grand place— 


just about perfect, we think, in its pleasures 


and gracious theme of living and congenial 


personal associations. 


Nevertheless, the Palm Beach Bilt- 


more this year presents a Palm Beach va- 


cation plan that everyone will agree adds 


a world of enjoyment to a sojourn on this 


famous island of Florida’s sub-tropical 


coast. The Palm Beach Biltmore gives you 


the Palm Beach of tradition—exclusive in 


the best sense of the term, gay, glamorous, 


utterly delightful—plus a new note of lux- 


urious resort hotel living, and a new policy 


of guest entertainment, club privileges and 


courtesy transportation, all within a mod- 


erate American plan tariff. 


First—all the lavish comforts and 


services of this, one of America’s greatest 


resort hotels — planned, built and ap- 


pointed with “best” as the only limit. 
Second—privileges, upon committee ap- 
proval, of the exclusive Sun and Surf Club 
with its splendid beach, pool and club- 
house at the ocean’s edge, and of the Palm 
Beach Country Club, with the finest golf 
course on the island, spacious clubhouse, 
and complete facilities for yachts and 
sports fishing craft. Third—courtesy 
transportation by the hotel’s own fleet of 
aerocars, airliners of the highway, to these 
clubs and to the many scenes of resort ac- 


tivity in Palm Beach. 


For further information and reser- 
vations communicate with the hotel at 
Palm Beach, Florida, with the New York 
office at 551 Fifth Avenue, Suite 712, or 
the Chicago office at 120 South La Salle 
Street, Suite 1265. 


Glu Beach BILTMORE 


P A L M B E 


Under the same ownership and direction 
as the British Colonial Hotel, Nassau, Bahamas. 
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February 28, 193g Mifebrua! 


The News and The Journal, of Dallas, Texas, digress here 


briefly from their usual hobby of promoting Texas’ Major 
Market— incidentally, one of the Nation's bright spots this 


year—to report on their own competitive standing in the 


The +e Response 


as Proven by 


local newspaper field in certain highly indicative classifi- Vite-Rey 


cations of advertising linage. 


“Where the people place their own 
advertising is where the people 
READ and BUY.” 


The Class Response 
as Proven by 


J. H. 
» eral sal 
plans | 


The News and The Journal 
continued a consistent want 


ad supremacy of years’ 
standing by carrying in The News and The Journal are 

1937 the pacemakers for fashion-conscious 

people in every income stratum .. . the 

64.5% individuals who in turn influence the 


' entire buying population. 
of Dallas' total want ad Ying PoP 


The Home Response 
as Proven by 


linage. —- 
{All percentages based on figures by News-Journal percentage of total Dallas 
Media Records, Inc.) linage in 1937 in these classifications: 

Men's and Women's Clothing 
ES rer. 4.500 62.897, The News and The Journal, 

Nat'l Adv. of Perfumes & supreme in food advertising, com- 
EN oe ny i cx 3 66.78°/, mand the interest of the city’s most 
Consider also a few other percentages show- important class of buyers—the HOME 
ing _ linage Mg of these papers: MANAGERS, who are responsible for the 
Financial, 64.6°/,; local cleaners, dyers and . . -] 
laundries, 57.36%; local insurance, 89.06%; eae spending of three-fourths of the family 
real estate, 71.69%; educational, 61.3%. mcome. 

Sell the Readers of In 1937, The News and 


The News and The Journal carried 


Journal and You The Dallas Morning News 62% 


Have Sold the 
of the total retail food 


a The Dallas (Evening) JOULMAL — ivese'i Date. 


JOHN B. WOODWARD, Iré 


“Texas’ Major Market Newspapers” Representatives 
Associates: The Semi-Weekly Farm News, The Texas Almanac, Radio Station WFAA (50,000 Watts) 


Prom 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


ARCH CONSPIRER FOR ATTENTION SELLING NOW 


i 
ASL OPS ARE MAVING Ae RpemrvE RE: 


eave! cout we weet ‘em? | 


This effective illustration features new co-operative promotion material of Mil- 
waukee hair stylists. Pohlman Studios, Milwaukee, produced the illustration. 


CARTOONS TAKE TO THE BOARDS 


Pioneer Suspender Company, Philadel- 

phia, puts an impressive "sell now" story 

in cartoon form in the latest issue of 

Vita-Ray Corporation, Lowell, Mass., is distributing this effective new counter "Selling to Men," its house organ, ap- 
display, produced by Forbes Lithograph Company, Boston. pearing Feb. 28. 


(TVE PROVED IT! 


|) PAN-AM 


MEN LUBRICATE 
EVERY POINT! 


MAP SALES DRIVE SCHICK COPY HITS BLADES 


| FREE Dan Dunn Books at PAN-AM Stations 


J. H. Harlan (left), Nash-Kelvinator gen- 

eral sales manager, lays new advertising 

plans for New England with Otto F. 
Andrews, district manager. 


GRANGE 


PAR-AM 


GASOLINE 


> 
p7oR Boys! Girls! 


KEEP AWAY FROM BIG BILLS 


BEST BOOTH 


epee 7 


i 


a r, : <9 , ae . 
Siler 4 HEATING — 


A. £ Coburn (left), editor of Air Con- 
ditioning-Oil Heat, presents the publica- 
tion's award for the most effective booth 


te Stoter! eaing end Von: UR Me] NEVER shave with blades 


pou president of Timken Silent ‘ ae ons While not the first cartoons to appear in outdoor copy, Pan American Petroleum 
re ic Division of Timken-Detroit This current magazine copy of Schick Electric shaver takes a competitive tack Corporation, New Orleans, presents what is said to be the first comprehensive 
xle Company is the recipient. to strike at “old fashioned" blades. (Story on Page |.) series. It is tied to a cartoon booklets offer. 


CALIFORNIA MOTORISTS PROMOTE FAIR REPUBLIC STEEL PRESENTS BLUE RIBBON EXHIBIT 


California’ a 
Oromoticn * Exposition to be held in San Francisco in 1939 gets some "fair" 
the N rom both the girls and its new state license plates. This recalls The Northwestern Lumbermen's Association picked this Republic Steel Corporation exhibit as tops at the annual convention 


ew York motorist's objection to advertising his state's fair similarly. held in Minneapolis. 
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